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Government Affairs
COmmittee Meeting
December 13 • 11 am
teleconference

NJPA’s Better
Newspaper Contest
Deadline
January 13 • 4 pm
NJPA office, West Trenton
Contest rules are available on
NJPA’s website: www.njpa.org

NJPA Executive
COmmittee Meeting
January 19 • 10:30 am
Location to be determined

NJPA Board of
Directors Meeting
February 2 • 10 am
NJPA office, West Trenton

Spring Awards
Banquet
Honoring winners in the
Retail, Classified and Online
Advertising contests
April 12 • 5 pm
The Hamilton Manor
30 Route 156, Hamilton

Press Night
Honoring winners in the
Editorial, Photography and
Online contests
April 26 • 5 pm
The Hamilton Manor
30 Route 156, Hamilton

For more information about
these events and webinars:
www.njpa.org
Your next issue of InPrint
will arrive in mid-March.
The advertising and editorial
deadline is March 5.

NJPA Leaders:get together at the association’s annual meeting. From left: immediate past
chairman and former president Raymond Worrall of Worrall Community Newspapers; past president and newly elected Chairman Jennifer Borg of The Record and Herald News; newly elected
President Jennifer Chciuk of The West Essex Tribune; and Treasurer Richard Vezza of The StarLedger, also a past president and former chairman.

Jennifer Chciuk to head NJPA
New Jersey Press Association’s president
in 2012 will be Jennifer Chciuk, who topped
the slate of officers approved unanimously by
NJPA members at the organization’s annual
meeting on Nov. 11.
Chciuk is a second-generation owner and
publisher of The West Essex Tribune, an independent weekly based in Livingston.
Also elected as officers at the luncheon last
month were Chairman Jennifer Borg of The
Record, Herald News and Community Newspapers of North Jersey Media Group, who served
as NJPA’s president in 2011; daily VP Keith
Dawn of The Press of Atlantic City; weekly
VP Stephan Parker of Recorder Community
Newspapers; Treasurer Richard Vezza of The
Star Ledger; and Secretary George White, who
is executive director of NJPA.
New directors elected were Brett Ainsworth
of The Retrospect, Collingswood; and Michael
Lawson of Community Newspapers of North
Jersey Media Group. Both fill unexpired terms
that end in 2012.
Current directors re-elected to new two-year
terms through 2013 were: Ben Cannizzaro of
Greater Media Newspapers; Stan Ellis of Burlington County Times; Joe Gioioso of NJN Publishing; and Bill Murray of The Trentonian.
Re-elected for new one-year terms were associate directors Ronald Morano of First En-

ergy/JCP&L; and John Pavlik, who chairs the
Department of Journalism and Media Studies
at Rutgers University.
Rounding out the board are directors whose
current terms run through 2012. They are: Tom
Donovan of the Asbury Park Press and Jim
Flachsenhaar of the Daily Record.
Outgoing Chairman Raymond Worrall of
the Worrall Community Newspapers was honored for his years of service on the NJPA board.

Annual Meeting Photos — Pages 6 & 7
Affidavits Due — Page 8
Winter 2011-2012

New dues
structure
approved
NJPA’s member dues structure has
received a complete overhaul – its first
since the early 1990s.
The NJPA board approved the proposal at its meeting on Nov. 11.
NJPA Chairman Ray Worrall, of Worrall Community Newspapers, who led
the dues restructuring effort, said the
changes meet the board’s requirements
of being simple, equitable, and transparent for all categories of membership.
Because the new structure continues
to be based on member circulation levels, no amendment to NJPA’s bylaws was
required.
NJPA’s dues structure has remained
the same for more than 20 years, and the
last dues increase for members was in
1995. During the period since, the organization has been supported largely by
commission income from its ad placement services.
Dues for 2012 are increased overall,
Worrall said. However he noted that the
— Continues on Page 6

SCAN rebate program enhanced
Statewide Classified Ad Network (SCAN)
participants will benefit widely from a new
rebate structure approved in November by
NJPA’s Board of Directors.
“The Executive Committee charged us to
come up with a rebate program that motivates current SCAN members to continue
their vital support and causes non-participants large and small to reassess the opportunity for 2012,” said Executive Director
George White.
For 25 years, NJPA has allocated 40% of
its SCAN revenues into a rebate pool for
participants to divide equally at the end of
each year. In 2011, White said, that included
147 newspapers. However, the rebates paid

out to each member newspaper have long
been capped at 50% of that member’s dues –
thereby reducing the actual annual payout
overall from the 40% basis to approximately
10-12%.
Changes explained

Changes to the program will take effect
January 1, 2012, and include:
• Reducing the rebate pool from 40%
to 15% of revenues while removing the rebate cap described above (resulting in an
estimated increased overall annual rebate
payout of at least 25%)
• Calculating each newspaper’s rebate
based upon:
— Continues on Page 6

Get ready! Contest is coming right up.
Are you ready? NJPA’s annual contest deadline is just a month away: Friday,
January 13. All print category submissions, entry forms and payments must
be received at NJPA’s office in West Trenton no later than 4 p.m. that day. All
other entries must submitted online at www.BetterNewspaperContest.com before midnight. For the contest rules, go to NJPA’s website: www.njpa.org
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NJPA matters —

Team accomplishments
It’s been a year of important accomplishments for NJPA. Even more important is the new and exciting year
ahead.
NJPA’s financial picture, though still
a work in progress, is considerably
brighter than it was a year ago. Your
association will finish the current year
in the black, and substantially ahead
of plan.
The 2012 operating budget was developed in the fall and met the goal of
early approval by the board of directors at its meeting Nov. 11.
The association’s infrastructure has
been strengthened considerably this
year with the long-anticipated revamp
of NJPA’s dues structure, and important revisions to the SCAN rebates
program (see related news items in
this issue). Both take effect for 2012.
The Government Affairs Committee dutifully and successfully coordinated the association’s response to
many challenges, both legislatively
and in the courts, with no losses to
report as the two-year state legislative
session draws to a close.
The Public Notice Task Force actively testified and continues monitoring
the now-stalled bills aiming to remove
public legal notices from newspapers
in favor of governmental self-posting
online. This was a total team effort
involving many member publishers
who actively contacted their state representatives about the issue. The twoyear legislative session ends Jan. 10 as
we prepare for come-what-may in the
new 2012-13 session.
NJNN Director Amy Lear saw her
small staff reduced further in February. Despite this, the ad networks
have had a strong year overall, driven
largely by the strong performance of
NJNN – the statewide display ad net-

George H. White
Executive Director
NJPA

work. Amy and her team serve clients
and member newspapers with professional care and distinction. And Amy
is quick to point out that none of it
could happen without the support and
cooperation of NJPA member ad departments.
We are well-served by a strong team
of professional advisers, including
General Legal Counsel Tom Cafferty
and his team at Gibbons Law; Public Affairs Counsel David Smith and
his team at Princeton Public Affairs
Group; and CPA & Auditor Richard
Snyder and his team at KreischerMiller.
New manager, board members

We hired a new business manager in
October. Scott Kutcher hit the ground
running and he is doing a bang-up job
keeping the association’s financial affairs in shape.
NJPA’s Executive Committee, led by
Chairman Ray Worrall and President
Jennifer Borg, continued their active
oversight, guidance, and stewardship
throughout the year.
Stephen Parker, Recorder Community Newspapers, will be a great
addition to the Executive Committee
in 2012 as its new VP of Weeklies. He
recently finished a term as president of
Suburban Newspapers of America.
Brett Ainsworth, of The Retrospect,
Collingswood, will be a great addition
as a new director at large on the NJPA
board. He is tenacious about the prin-

ciples behind legal public notices and
he served on the NJPA team of publishers who testified at the key legislative hearing in February.
We extend deepest thanks and appreciation to Kathleen Hivish, VP/
publisher at North Jersey Community
Newspapers, Montclair. She’s stepping
down from the board after several
years of distinguished service.
We welcome Michael Lawson, also a
long-time VP/Publisher at North Jersey Community Newspapers, to serve
the remainder of Kathy’s unexpired
term, ending in December 2012.
Finally, we bid farewell, though not
really, to outgoing board Chairman
Ray Worrall. Ray leads by example,
in deed, and with extraordinary vision – simply an ideal chairman for a
first-year executive director. Having
the courage to question, to thoughtfully consider all aspects of an issue,
and to willingly roll up one’s sleeves
is a powerful combination, and Ray
has proven repeatedly that he has it
in spades; so much so that he’s accepted Chairman-elect Jennifer Borg’s
appointment to lead a new task force
charged by the board to evaluate all
aspects of NJPA’s membership structure and to recommend any changes
and enhancements for possible implementation later in 2012 (see related
story on Page 3).
* * *
2012 is sure to bring opportunities
and challenges. Some we don’t even
know about yet. But I know first-hand
that this association’s volunteer leaders and its staff in West Trenton are inspired at having the opportunity to assist our member newspapers and this
industry that matters so much to us
all. Please contact me anytime at (609)
406-0600, ext. 30 or gwhite@njpa.org.

Associate Directors

Ronald Morano
FirstEnergy Corp./JCP&L, Morristown
John V. Pavlik
Rutgers University, New Brunswick
General Counsel

Thomas J. Cafferty
Nomi Lowy
Lauren James-Weir
Gibbons P.C., Newark

Join NJPA on Facebook

Find newspaper news and resources
quickly on NJPA’s Facebook page.

Every little gift adds up!
Your donation to New Jersey Press Foundation
supports programs like summer internships
and journalism scholarships.

www.njpressfoundation.org/giving
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Mollie Gray
named editor
Mollie Gray has been named
editor of two of North Jersey Media Group’s Essex County weekly
papers, the Belleville Times and
Glen Ridge Voice.
She joined Community Newspapers of North Jersey Media
Group in 2007 as a reporter for
the Clifton Journal. She then
worked as a reporter, and most
recently, managing editor at the
Verona-Cedar Grove Times.
Gray will report to Owen
Proctor, the senior editor of four
NJMG Essex newspapers, including the Bloomfield Life and
the Nutley Sun for which he has
direct editing responsibility.

Kestenbaum
named editor
of Jewish News
Rick Kestenbaum has been
named chief operating officer/
general manager of New Jersey
Jewish News.
A veteran
of New Jersey media,
he started in
newspapers
in 1989 as an
account rep
for the Hudson Dispatch
Kestenbaum
in Union.
Kestenbaum became ad director at North Jersey Newspapers,
Forbes Newspapers, and Bergen
Newspaper Group before moving to the digital side and serving
in a variety of roles for NJ.com.
More recently, he worked for
two companies in the online
advertising technology space
and for the top 20 ad exchange
CONTEXTWEB.
In his newspaper days, Kestenbaum earned many industry awards in Better Newspaper
Contests. He was a frequent
speaker at industry events and
for a number of years wrote the
column “Inch by Inch” which
appeared in InPrint and other
trade publications nationwide.
A Rutgers graduate, Kesten
baum lives in Branchburg
with his wife Beverly and three
daughters.

Ainsworth, Lawson
join NJPA’s board
Two publishers have been
named to NJPA’s board of directors – one from an independent weekly
newspaper
in Camden
County and
one from a
group of 10
community
newspapers
owned
by
the
North
Ainsworth
Jersey Media
Group. Their terms run through
2012.
Brett Ainsworth and his wife
Susan own The Retrospect, a
5,600-circulation independent
weekly in Collingswood. They
purchased the operation in 1999.
Brett is the paper’s fifth publisher
in its 109 years and Susan handles legal ads and classifieds. The
Ainsworths live in Haddonfield,
with their son Patrick.
A 1992 graduate of Cornell
University with a degree in science communication, Brett
came up on the news side, having served in editorial posts for
Dixon Media and Intercounty
Newspaper Group.
He was editor-in-chief of the
Chronicle newspapers for Dixon
Media and he helped launch the
Haddon Herald for the Intercounty Newspaper Group. Earlier he served as editor of the
Washington Township News Report and the Moorestown News-

Weekly for Intercounty.
Michael Lawson is VP/publisher of the Passaic/Morris/Sussex division
of Community Newspapers for
NJMG.
He lives
with his wife
and
two
sons in Kinnelon, where
Lawson
he coaches
recreational baseball and also
coaches a Destination Imagination academic team. He graduated from high school in West
Milford Township, and then
from Kean University with a degree in Technology Education.
Lawson also holds a New Jersey
teacher’s certification.
He came up on the advertising
side, starting in 1988 at the Clifton Journal. He served as retail
advertising director at the Herald & News from 1994 to 1998
and then was appointed publisher of the Nutley Sun, Belleville
Times, Bloomfield Life and Glen
Ridge Voice.
In 2000, he was named publisher of what is now a 10-paper
division for NJMG. The flags
are: Aim Jefferson, Aim Vernon,
Aim West Milford, Argus, Clifton
Journal, Neighbor News, Parsippany Life, Passaic Valley Today,
Suburban Trends and Wayne Today.

Membership task force
A new task force has been to the NJPA Board of Directors.
created by NJPA’s Board of Di- In the event the board approves
rectors to evaluate all aspects of resulting recommendations that
affect NJPA’s bylaws, a
NJPA’s current memvote of the full membership program inbership is required
cluding current criteria
and that could occur at
for eligibility, member
next fall’s 2012 Annual
categories, access to
Membership Meeting.
programs, and processAt-large newspaper
es for new applicants.
members
interested
Immediate
Pastin serving on the task
Chairman Ray Worrall,
force is encouraged to
of Worrall Community
Worrall
contact George White
Newspapers, will chair
the task force which will in- at 609-406-0600, ext. 30 or
clude Executive Director George gwhite@njpa.org.
White, a 2012 officer, an at-large
director, and a member-at-large.
The work of the task force is Find good people.
expected to occur during the Place your help-wanted ads
where NJ newspaper people look —
first two quarters of 2012 for pre- in InPrint and on NJPA’s website.
sentation to the NJPA Executive Just $40 for 3-month listing.
Committee for recommendation Send your ad to clangley@ njpa.org

Notes from
NJPA’s President
Jennifer Cone Chciuk
The West Essex Tribune

Looking ahead
As I write this column, I am honored to address the
best and brightest of the newspaper industry in New
Jersey. Some of you started in this business in the days
of Smith-Corona typewriters, Linotype machines and
sheet-fed presses, when a good rewrite man – and they
were all men – was worth his weight in gold. Others
among you write news articles today on laptop computers right on the scene, and send them in without ever seeing an office. I started out in this business 31 years ago, at
age 14, developing film and making prints in the darkroom at the West Essex Tribune in Livingston, and taking classified ads on the phone. Back then, it would never
have occurred to me that I would ever be serving as your
president.
I couldn’t possibly write this column without acknowledging the amazing work done by the NJPA Executive
Board over the last year or so. When John O’Brien asked
me to serve on this board a few years back, he said, “It’s no
big deal... a few meetings a year, some conference calls... it
won’t disrupt your life very much.” Well, those “few meetings a year” turned into tough, lengthy monthly meetings
as the Board worked to get the dire financial situation of
NJPA in order last fall and through the winter.
Monthly meetings continued through the spring of
2011, as the Executive Board carefully tracked the progress of the plans we’d set in motion. Ray Worrall, Jennifer Borg, Rich Vezza, former board member Joe Cavone,
Keith Dawn, George White, and the entire NJPA staff
worked distressingly long hours, and succeeded in the
goal of keeping the NJPA alive and well.
Are the hard times over? Not by a long shot, not for
newspapers, and not for NJPA. But your NJPA is in a
considerably better place than it was at this time last year,
due primarily to the hard work and dedication of the
board members and the NJPA staff.
The next couple of years will be busy, interesting ones
for the NJPA. The only constant these days is change, and
our association is looking towards the future, working to
stay current so as to best serve you. Our three-pronged
approach – focusing on government affairs, communica— Continues on Page 6

Bylaws change approved
At NJPA’s Annual Meeting
held November 11 in Jamesburg,
the general membership unanimously approved a proposed bylaws change affecting members
in the digital news organization
(DNO) category.
As recommended by the NJPA
Board of Directors, DNO members now will have all rights and

privileges of association membership, with the exception of
voting.
In addition, the change eliminates the requirement that a
DNO director be appointed to
NJPA’s board once the number
of DNO members exceeds 14.
The proposed amendment
was approved unanimously.
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NJPA’s new business manager

NJNN Update
Amy Lear
Director
New Jersey Newspaper Network

Most wonderful time
“It’s the Most Wonderful Time…of the
Year”
I hear Andy Williams singing that classic
holiday tune as I write this.
And 2011 has been “most wonderful” in
many ways!
Each week, in print and online, newspapers reach nearly 75% of adults aged 35 and
up. (Source: Scarborough USA+ 2011 Release 1 Total (Feb 2010–Mar 2011).
In New Jersey, advertisers recognize this
strong reach by continuing to place steady
campaigns in a variety of NJPA-member
dailies, weeklies, specialty publications, and
websites.
Among the most steady clients of NJNN
are agencies who plan and place advertising schedules for banks, hospitals, colleges,
energy companies, and New Jersey state
government.
In 2011, NJNN processed more than 5,550
ads for 110 advertisers. Ten of those advertisers ran steady 12-month ad schedules.
Another 50 accounts invested in plans running 3 months or more. Keep in mind that
each advertiser is buying multiple newspapers throughout the state and sometimes in
other states, too.
These clients can attest to the fact that
newspaper advertising works! Simply put,
why else would they keep coming back for
more?
Behind the scenes

That “most wonderful time of the year”
(otherwise known as “year-end”) also challenges us to meet the demands of agencies
who work hard and fast to serve their newspaper advertisers.
NJNN serves as a clearing house for information, providing speedy and accurate
answers to help turn inquiries into sales.

Here are a few recent ad agency requests:
• “ My associate told me to call you and I
hope you can help. We’re a newly formed
agency and I’m not well-equipped to pull
this information together quickly. We
just acquired a new bank client. We need
costs for quarter and half-page, black and
white and 4-color ads in newspapers targeting ‘X’ county. I need to present the
plan next week. We’d like to show 3 different spending levels.”
• “We have this super idea we’re really
excited about pitching. The creative is
striking for a double-truck newspaper
spread in spot color. What would it cost?
We’re presenting to the client on Tuesday
(question was posed after 3 p.m. on Friday) and we need to know if our budget
will accommodate this idea.”
In the midst of this daily frenzy, NJNN
calls on newspaper members to help us
present your very best story (in terms of advertising opportunities, that is). It’s the time
of year when details must be confirmed and
updated. Accurate circulation numbers and
current rate cards help us all maintain high
marks for reliability and credibility.
We like to think we’re fun to work with,
too!
I hope you agree.
As the year comes to a close and a new
one approaches, we extend our thanks to
all you ad managers, top-notch sales reps,
and administrators who add to our collective success;
To NJPA’s extremely supportive board
members;
And to the NJNN staff, a super bunch of
professionals whose tireless efforts keep us
afloat.
Cheers for the year ahead!

Scott Kutcher has been named she left in October to take anbusiness manager for New Jersey other position.
Prior to joining NJPA, he
Press Association.
was a senior accountant
“We are pleased to
at Tyco International,
have Scott join our
Princeton.
team at NJPA,” said
Earlier, Kutcher was
Executive
Director
controller at AON, Inc.,
George White.
in Parsippany and Som“He brings a wide
erset; controller at Jamrange of skills and
co/Sprint Transportaexperience that will
tion in Edison; and purbenefit the associachasing/logistics mantion, and have helped
Kutcher
ager at Agro Dynamics
him hit the ground
running as we work on the bud- in East Brunswick.
He is a Rutgers graduate with a
get for 2012 and year-end reports
bachelor’s degree in economics.
for 2011.”
Kutcher lives in Hightstown
Kutcher replaces Denise Sawicki. After five years at NJPA, and has three children.

“Free to Tweet” celebration
Next week, during a daylong
“tweet-a-thon” honoring our
First Amendment rights, 22
scholarships of $5,000 each will
be awarded to participants.
Beginning at midnight on
Dec. 15, students aged 14 to 22
can tweet their support for the
First Amendment with the hash
tag #freetotweet, which will enter them in the “Free to Tweet”
scholarship competition. Students are encouraged to freely
express themselves in their entries, which can be on any publicly viewable social media platform, including blogs.
Honoring free speech

The idea is to celebrate the
220th anniversary of the Bill of
Rights – the first 10 amendments
to the U.S. Constitution – and
specifically to honor our right to
free expression. Newspapers and
other media across the U.S. are
participating.
The initiative is funded by
the John S. and James L. Knight
Foundation and organized by 1
for All, an educational and public
service campaign that builds understanding of the First Amendment and its guarantees of five
distinct freedoms: speech, press,
religion, assembly and petition.

“It matters what young people say about the First Amendment because each generation
re-interprets these fundamental
rights, often using the latest tools
and technologies,” said Michael
Maness, vice president of journalism and media innovation for
the Knight Foundation.
“Today’s high school and college students are tomorrow’s defenders of the First Amendment
and all the other freedoms set
forth in the Bill of Rights.”
First Amendment experts will
review the entries and award
$5,000 scholarships to 22 of the
tweeters who qualify, one for
every decade since the ratification of the Bill of Rights. Judging criteria and complete rules
can be found at www.1forall.us/
freetotweet.
As part of 1 for All’s daylong
celebration of the First Amendment on Dec. 15, the Newseum
in Washington D.C. will host
a conference for educators on
how to use social media to teach
about freedom of expression.
The event will also be webcast
and available to teachers nationwide.
More information is at 1forall.
us.
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There’s web printing.
And then
there’s web
printing PLUS!

_______________________
35+ years of web experience.
_______________________
Two regional prinT cenTers
serve philadelphia and new York
metro areas (and beyond) ... and
provide 24/7 backup.
_______________________
Unmatched web capabiliTies.
(Tell us what you need!)
_______________________
Full range of circUlaTion services
– campaign concept to subscription
renewal.
_______________________
executives, account managers, and
customer service representatives with
extensive and diverse newspaper
indUsTrY backgrounds.
_______________________
our company-wide FocUs: our
customers’ success. we help you
grow your business!

+
+
+
+
+
+

AFL puts the “plus”
in web printing.
DID YOU KNOW ...?
Having two locations just 90 miles apart gives AFL the
unique competitive advantage of complete redundancy.
But it gives our customers something even more important:
peace of mind.
Voorhees NJ • Secaucus NJ • 856-566-1270 • sales@aflwebprinting.com

OUR FOCUS: YOUR SUCCESS
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Past PResidents: Showing ongoing support of NJPA, seven past presidents attended the association’s annual meeting and luncheon in November. From left are Stan Ellis
of the Burlington County Times, president in 2002; Keith Dawn of The Press of Atlantic City, 2005; Anne Moreau Thomas, former owner of the Hunterdon County Democrat
newspapers, 1984; Christopher “Kit” Cone, former publisher of The West Essex Tribune, 1987; Raymond Worrall of Worrall Community Newspapers, 2010; Richard Vezza of
The Star-Ledger was at Penn-Jersey Advance in 2000; and Elizabeth Parker, co-publisher of Recorder Community Newspapers, 2001.

New dues structure approved

PROUD PAPA: NJPA Past President Kit Cone is beaming because his
daughter Jennifer Chciuk has just been elected president for 2012.

President: Looking ahead

Continues from Page 3
tion/information, and revenue –
has been working well, and seems
to have played a significant role
in turning around NJPA’s bleak
financial outlook. Our goal is to
be a successful, indispensible resource for our members, and we
always welcome your feedback.
As I said earlier, I never expected to be serving as president
of this association, but my father,
Kit Cone, was president in 2007,
and his predecessor at the Tribune, the late Bill Klaber, served
as president, as well.
There have been lots of newspaper “families” in New Jersey throughout the years – the
Borgs, the Worralls, the Parkers,

the Thomases, the Boyds, and
the Drukkers, just to name a few.
But it’s not often that three NJPA
presidents have come from one
little independent community
newspaper, with two of those
three from the same family.
I thank my dad, Kit Cone, for
instilling in me a deep-seated belief in the value of newspapers,
for teaching me much of what
I know about this business and
for showing me how to lead by
example, always with an eye towards community service and
making the world a better place.
I thank you for your faith in
my abilities, and I look forward
to working with you and for you
during the year to come.

Continues from Page 1
NJPA’s Statewide Classified Advertising
Network (SCAN) rebate structure is also
being revamped to coincide with the new
dues structure.
“Our intention with SCAN is to ensure
there’s reasonable motivation for all NJPA
members to support the program,” said
Worrall. “All members benefit due to those
who voluntarily participate.”
Therefore, SCAN’s new rebate structure,
also approved by the board on Nov. 11, includes larger end-of-year rebates for the
participants and provides a new 10% discount on their dues. (See related story on
Page 1.)
NJPA President-elect Jennifer Chciuk,
The West Essex Tribune, lauded Worrall for
his leadership on the project.
“This project was a bear,” she said. “The
entire association owes Ray and the NJPA
staff heartfelt thanks for the perseverance
it took to achieve this outcome. It was a
long time coming, with several fits and
starts, but we now have a dues structure
that makes sense however you slice it.”
Also, included in the new dues structure
is a new “Individual” category of Associate
Member, at annual dues of $125. According to Executive Director George White,
this category is referenced in the current
bylaws and is intended to help retired or
relocated news executives, freelance jour-

nalists, and other friends of the newspaper
industry who wish to remain connected
with NJPA and visibly support the association.
For any questions or comments regarding the new dues structure, please contact
George White at 609-406-0600, ext. 30, or
gwhite@njpa.org.

SCAN rebates revised
Continues from Page 1
		$50 flat for each masthead regardless
of circulation
		Proportional sharing of the remainder
of the pool based on a straight percentage of dues paid.
• Providing SCAN participants a 10% discount on their annual dues bill.
NJPA Chairman Ray Worrall, of Worrall
Community Newspapers, said, “The aim
was to increase the benefit to SCAN participants and to more equitably distribute
the rebate pool. The new plan clearly does
that and I hope those who haven’t been
participating will reassess the opportunity. More participants means a more powerful value for advertisers, higher rebates
for SCAN participants, and increased nondues revenue for NJPA.”
For more information on the benefits
of becoming a SCAN participant, contact
George White at 609-406-0600, ext. 30 or
gwhite@njpa.org.

DID YOU KNOW ...?
AFL can stitch your tab or glue your minitab inline.
If your job is currently diverted to the bindery, call
Michele Nesbihal at 856-566-1270 to discuss how
AFL can save you time and money.

Voorhees NJ • Secaucus NJ • 856-566-1270 • sales@aflwebprinting.com
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Good News Keynote: At NJPA’s Annual Meeting luncheon, keynote speaker Tony Casale, CEO of American Opinion Research, told members that newspapers will survive
if they emphasize what they do best – local news, investigation and analysis. But he warns that readers want real news, not fluff – and they want to look ahead.

NJPA Annual Meeting:

Casale: Newspapers
need to think harder
Newspapers are doing many things right. the book, “Tracking Tomorrow’s Trends,”
That’s what marketing analyst Tony Ca- about the future of media.
People use different types of media for
sale told NJPA’s members and friends at the
different purposes, Casale told his
organization’s annual meeting in
NJPA audience. Big breaking news
November.
stories have become the province
For instance, Casale’s research
of electronic media – mobile and
shows that newspapers are the
online feeds, television, and radio.
general population’s most trusted
But newspapers still excel at
source of news and information.
digging up unique local news, at
But that isn’t enough in a changinvestigating, and at editing – at
ing landscape for media.
being good filters for what is imReaders and viewers are now in
portant to a given audience and
charge of the news business, Casale
Casale
what is not.
said. That means newspapers must
Newspapers can remain useful if they bebe more audience-driven than ever before.
And it won’t do simply to distribute the come more pro-active and less reactive, Casame content on paper that we upload first sale said. They should analyze the news and
look ahead.
onto our websites.
“Talk about tomorrow,” he urged. “Set the
Casale is chairman and CEO at Integrated
Market Services, a Princeton-based firm agenda for the coming week!”
More on His Plate: Outgoing NJPA Chairman Raymond WorOther suggestions from his research and
whose American Opinion Research division
AFL
can
stitch
your
tab
or
glue
your
minitab
inline.
rall,
of Worrall Community Newspapers, won’t get too far with
focuses on media issues – audience loyalty, some 400,000 interviews:
If
your
job
is
currently
diverted
to
the
bindery,
call
this
vanity
license plate on his car. Newly elected Chariman Jenadvertising success, branding, online re- • Readers want real news, not just features
nifer
Borg,
of The Record and Herald News, says it’s official that
and fluff. to discuss how
search, andMichele
subscriber satisfaction.
Nesbihal at 856-566-1270
Worrall
will
continue working with NJPA in 2012. “He did such
He began in newspapers, as a reporter • Newspapers do far better than other
AFL
can
save
you
time
and
money.
a
tremendous
job tackling NJPA’s out-dated dues structure and
types of media on covering local stories.
and editor for Gannett, and then as part of
SCAN rebate
program
that we are assigning him to help redethe start-up team for USA Today. Along the • It’s important to cover the people behind
fine
the
term
“newspaper”
for purposes
of NJPA
membership.
Voorhees
NJ
•
Secaucus
NJ
•
856-566-1270
•
sales@aflwebprinting.com
the headlines, not just the infrastructure.
way, Casale earned a graduate degree from
OUR FOCUS:
YOUR
SUCCESS
George Washington University, and he is a • Newspapers must get much, much better
at self-promotion.
two-time Pulitzer Prize nominee. He wrote

DID YOU KNOW ...?

And DID YOU KNOW ...?
AFL provides Circulation Services for some publications
that it does not print. If your printer only prints, call
Michele Nesbihal at 856-566-1270 to discuss how AFL
can help with your circulation needs.
Voorhees NJ • Secaucus NJ • 856-566-1270 • sales@aflwebprinting.com
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Affidavit required for legal advertising
“This affidavit must state your affidavit language for member
NJPA Legal Counsel Tom Cafferty reminds newspaper pub- newspaper’s average paid circu- newspapers to use if they wish. It
lishers and general managers lation for the previous year, be- is printed below and is available
about a section in the New Jersey tween October 1 and September on our website: www.njpa.org/
Statute that governs Public No- 30, and the rate this qualifies you njpa/legal_hotline
For more information, conto charge that governing body
tice Advertising (Title 35).
The following procedure is for their legal (public notice) ad- tact NJPA Executive Director
George White: gwhite@njpa.org
one that is neglected by many vertising.”
Cafferty developed sample or (609) 406-0600, ext. 30.
NJPA member newspapers, Cafferty said. “Please make sure that
yours is not one of them.”
[Complete the affidavit by entering the information requested. Text shown
In section 35:2-1. RATES FOR
within brackets does not need to appear on the form. Before January 1,
OFFICIAL ADVERTISING, afsubmit affidavits to every governmental body whose public notices the
ter the rate schedule section, the
newspaper is qualified to carry.]
following language appears:
“Before any newspaper can
AFFIDAVIT
charge the foregoing rates, the
publisher or business manager
STATE OF NEW JERSEY
of such newspaper must file with
ss
the proper authorized officer of
COUNTY OF ________________________
every municipality, county or
governing body placing official
advertising in such paper, an
I, ______________________________, of full age, being duly sworn according
to law, upon my oath depose and say:
affidavit setting forth the average net paid circulation of such
1. I am the publisher [or business manager] of _____________ [newspaper].
paper for 12 months period endGet ready!: Jennifer Borg and Jennifer Chciuk will lead NJPA in
ing September 30 next proceed2. For the period of October 1, 2010 to September 30, 2011, the average net paid
2012. Borg, left, who is general counsel at The Record and Herald
ing and the rate to be charged
circulation for _____________ [newspaper] was ________ per ____ [day / week].
News, will serve as chairman of the board; Chciuk, publisher of
for official advertising, which in
The West Essex Tribune, will be president of the association. This
3. Pursuant to N.J.S.A. 35:2-1, the rate for official advertising in _____________
no case shall be in excess of, or
is the first time in NJPA’s history that women have held both posi[newspaper] is _____________[rate].
below, the rates provided in the
tions in the same year. To celebrate, Borg presented Chciuk with
foregoing schedule.”
matching t-shirts at the Annual Meeting on Nov. 11. The audience
______________________________
“What this means, in laymen’s
[signature]
chuckled when the
two
women
modeled
the
front
of
the
shirt,
with
AFL can stitch your tab or glue your minitab
terms, isinline.
that sometime after
the headline “It’s the Jen Show!” and a photo of them taken at a
September 30
and before JanuIf your job is currently diverted to the bindery,
call
previous NJPA event. But when they turned around, the audience
Sworn to and subscribed before me
ary 1, you must send an affidavit
Michele
Nesbihal
at 856-566-1270
to discuss
how
went wild. The back
of the shirt
declares, “Don’t
mess with women
this ______ day of ______________, 2012.
to each municipality or governwho buy ink by the
barrel.”
AFL can save you time and money. ing body whose legal notices
______________________________
[notary public]
your newspaper is qualified to
carry,
”
Cafferty
said.
Voorhees NJ • Secaucus NJ • 856-566-1270 • sales@aflwebprinting.com
OUR FOCUS: YOUR SUCCESS
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NJPA’s dynamic duo

DID YOU KNOW ...?

And DID YOU KNOW ...?

NJPA Hotline answers your legal questions
Here is the answer to a question an NJPA member recently asked our Legal Hotline:

Q If a newspaper has multiple advertising

A If all of the accounts are with the same

AFL provides Circulation Services for some accounts
publications
with the same government entity,
government entity, the newspaper only has to
does thecall
newspaper have to provide an annual
provide the affidavit for one of those accounts.
that it does not print. If your printer only prints,
affidavit of publication for each account?
Michele Nesbihal at 856-566-1270 to discuss how AFL
can help with your circulation needs.
The “Legal Hotline” is a free service to NJPA member newspapers.
Voorhees NJ • Secaucus NJ • 856-566-1270 •

If you have a newspaper-related legal question, contact the Hotline at Gibbons, P.C.:
(973) 596-4863 • fax (973) 639-6267
sales@aflwebprinting.com
Tom Cafferty, tcafferty@gibbonslaw.com
Nomi Lowy, nlowy@gibbonslaw.com • Lauren James-Weir, ljames-weir@gibbonslaw.com

OUR FOCUS: YOUR SUCCESS

DID YOU KNOW ...?
AFL’s circulation experts serve on USPS committees and
award-winning industry panels. Their expertise can save
you time and money – PLUS give you a competitive edge.
Call Michele Nesbihal at 856-566-1270 for details.
Voorhees NJ • Secaucus NJ • 856-566-1270 • sales@aflwebprinting.com
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New Jersey Press
Foundation
John J. O’Brien
NJPF Director

An interesting exercise
I recently had the opportunity
to spend an exciting afternoon
moderating a panel discussion
at Rutgers University’s School of
Communication and Information Studies. The topic of the event
was “newspaper circulation in this
changing media environment”.
Participants included Dennis
Carletta, VP of Circulation of the
Star-Ledger, Steve Todd, General
Manager of the Burlington County
Times and fifteen visiting circulation executives from newspapers
throughout South Korea.
I was a bit trepidatious when
asked to moderate the group because I know very little about newspapers in South Korea, particularly
what their strengths and weaknesses are. With U.S. newspapers taking
a beating recently on paid circulation, I wasn’t sure how much positive information my friends from
the New Jersey newspapers could
contribute to the discussion either.
Any reservations were quickly
alleviated when the Q & A started.
Despite the slow-down in communication because of the language
barrier and having to wait for
translation, the discussions quickly turned to the internet and its
broad-based impact on print newspapers. It seems that newspaper’s
problems here in New Jersey (and
throughout the rest of the U.S.) are
identical to those facing circulators
and publishers in South Korea.
The consensus was that paid circulation is down at Korean papers
because:
• Young people prefer to get their
news in electronic form.
• Loyal older readers are not being
replaced by young readers.
• We have raised a generation that
believes news in free.
• Today’s time constraints and
busy schedules curtail ones time
to read.

• A
 sense of urgency by people today negates receiving yesterdays
news today via print.
• The perception that newspapers
are “the last smokestack industry”.
• Classified ads, once a soughtafter, well-read commodity, are
fast evaporating.
There were more points, but
I think you get the drift. And it
sounded way too familiar.
Reaffirmation

I wish I could say that some
startling revelations came out of
the get-together. There were none.
However it was a terrific exercise
for all involved. And it once again
proved that by vetting our concerns and frustrations, it allows us
to step back and view the industry
in a different light.
The message that came out loud
and clear was that circulators must
realize there is no silver bullet and
success is gained by simply implementing the tried and true methods that have been honed over the
years.
Efforts like telemarketing, crewing, introductory offers, bundling
and more are as common in South
Korea as they are in New Jersey.
There are a multitude of problems
that create declining circulation and
just as many projects to be undertaken to find and secure new readers to replace those who move on.
Carletta left the group with a visual image that seemed to resonate
with the Korean guests. He said.
“Imagine your job as simply two
cigar boxes in from of you on your
desk. The one on the right contains
stops … the one on the left holds
starts. At the end of each day, using every tool available to you, you
must make sure there are more
starts in the box on the left than
stops in the one on the right.”
Basic … but true.

Foreign Exchange: New Jersey circulation executives Steve Todd of the Burlington County Times and Dennis Carletta of The Star-Ledger, far left, talk with a group
of South Korean circulation managers at a seminar hosted by Rutgers University in
October. NJPF Director John O’Brien served as moderator of the event. Participants
covered a broad range of circulation-related topics during the afternoon-long session.
See O’Brien’s column at left for more details.

Foundation elects officers, trustees
New Jersey Press Foundation elected
officers and trustees at its annual meeting
on Nov. 11.
Jennifer Borg of The Record, Woodland
Park, was elected president of the foundation. Other officers elected are vice president, Jennifer Chciuk of The West Essex
Tribune, Livingston; treasurer, Richard
Vezza of The Star-Ledger, Newark; and

Editors

Next summer, your newspaper can
have a national-caliber journalism
student working on staff — and New
Jersey Press Foundation will contribute $2,200 toward the intern’s salary.
We are recruiting students for the
2012 NJPF Summer Internship Program. Once the five winners have
been selected, NJPA will make every
effort to assign a student who lives in
your circulation area. The intern will
work for eight weeks at a minimum
salary of $400. That means your cost
will be as little as $1,000.
If you are interested in having one
or more of our interns, contact John
O’Brien: (609) 406-0600, ext. 13 or
jjobrien@njpa.org

secretary, George White of New Jersey
Press Association.
New trustees elected are Keith Dawn
of The Press of Atlantic City, and Stephen
Parker of Recorder Community Newspapers, Stirling.
Continuing as trustees are Ron Czajkowski, a communications consultant;
James Kilgore of The Princeton Packet;
Ron Morano of FirstEnergy/JCP&L; and
Elizabeth Parker of Recorder Community
Newspapers, Stirling.
At the bottom of this page is a chart
which lists the NJPF staff and advisors,
along with officers and trustees.
No other business was brought before
the board at the meeting.

NJPF calendar
Dec. 30 – Application deadline for
Summer InternshipProgram
Feb. 15 – Deadline for the Bernard
Kilgore Memorial Scholarship.
Mar. 30 – Deadline for the Richard
Drukker Memorial Scholarship and
the Isaac Roth Newspaper Carrier
Scholarship.
For more information and applications, go to NJPF’s website: www.
njpressfoundation.org

Board of Trustees • 2012
President

Trustees

Jennifer Borg
The Record

Keith Dawn
The Press of Atlantic City
Ron Czajkowski
Communications Consultant
James Kilgore
Packet Publications
Ronald Morano
FirstEnergy Corp./JCP&L
Elizabeth Parker
Recorder Community Newspapers

Vice President

Jennifer Cone Chciuk
The West Essex Tribune
Treasurer

Richard Vezza
The Star-Ledger
Secretary

George H. White
NJPA Executive Director

Stephan Parker
Recorder Community Newspapers
sTaff

John O’Brien, NJPF Director
Advisors

Thomas J. Cafferty, Gibbons P.C.
Richard Snyder, Kreischer Miller
Tricia Volk
Princeton Area Community
Foundation
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Evergreen’s newest client
Long Island Parent has selected Evergreen Printing to
produce its bi-monthly magazine. Founded by Liza Burby, former editor of Newsday’s Parents & Children magazine, Long Island Parent was named 2011 Rookie of the
Year by Parenting Publications of America – the best new
large circulation parenting magazine in the nation. It distributes 65,000 copies free to 1,600 Long Island locations.
Evergreeen is an NJPA Associate Member.
Statement of Ownership, Management, and Circulation
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1. Publication Title

2. Publication Number

InPrint

1

4. Issue Frequency

0

6

7

_

3. Filing Date

5

1

3

2

5. Number of Issues Published Annually

Five times annually (Quarterly)

5

September 14, 2011
6. Annual Subscription Price

$15.00

7. Complete Mailing Address of Known Office of Publication (Not printer) (Street, city, county, state, and ZIP+4®)

New Jersey Press Association
840 Bear Tavern Road, Suite 305, West Trenton, NJ 08628-1019

Contact Person

Catherine Langley

Telephone (Include area code)

609-406-0600 x17

8. Complete Mailing Address of Headquarters or General Business Office of Publisher (Not printer)

New Jersey Press Association
840 Bear Tavern Road, Suite 305, West Trenton, NJ 08628-1019

Class Picture: Jerry Aumente pauses during a lecture on new media with students of the International School
of Law and Business in Lithuania. The session was organized by the American Embassy. Aumente was there on a
Fulbright Specialist grant assignment for four weeks, teaching graduate students at the University of Vilnius.

Aumente home from classes in Lithuania
Professor Emeritus Jerome Aumente keeps on teaching!
The retired Rutgers journalism
professor recently completed a Fulbright Specialist grant assignment at
the University of Vilnius in Lithuania, where he lectured to graduate
students on New Media and the Internet. He also advised the journalism faculty on curriculum development and research initiatives.
A highlight of Aumente’s four-week
visit to the 16th century university
was a plan developed by Masters students to create a multimedia website
on Health and Environment issues,
which students in his lecture course
presented as their final project.

“It was custom-designed for Lithuania and the greater Vilnius region,”
Aumente said. “The students did a
superb job planning its graphic design, editorial content, budget, technology, advertising and marketing
strategies.
Their theoretical study of new media and Internet wedded professionally with a real-life practical challenge they confronted.”
Aumente was a guest of the Institute of Journalism and the Faculty of
Communication at Vilnius University. His assignment included curriculum discussions with the institute director, dean, faculty members
and staff.

Business strategies book selling well
Sales trainer, consultant, and motivational speaker Diane Ciotta, of
Long Branch, has contributed to a
book that hit the Amazon.com bestseller lists in October.
The book is Pushing to the Front:
Front Line Strategies from the World’s
Leading Entrepreneurs, and her chapter is entitled “Conquering Complacency.”
On the day of release, the book
reached best-seller status in three
separate Amazon.com categories –
direct marketing, communications,
and entrepreneurship.
The book is available at http://

www.celebritypresspublishing.com/
publications/pushing-to-the-front.
php
Ciotta is also a member of the National Speakers Association. In her
speaking engagements and skillsenhancement seminars, she urges
sales professionals to increase incremental revenue by focusing on
their customers’ needs versus wants.
Using Jersey sarcasm, Ciotta encourages participants to help her conquer
what she calls the “national complacency crisis.”
For more about Ciotta visit http://
www.TheKeyNoteEffect.com
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The Vilnius journalism program
was recently evaluated by a team of
outside academics as the European
Community creates uniform quality
standards across borders. Aumente
will help assess the results in the
coming months.
The American Embassy in Vilnius
also arranged for Aumente to give a
public lecture on new media at the
International School of Law and
Business to over 200 students and
faculty, and he conferred with deans
on a new communication sequence
introduced in the private college.
He donated copies of his own authored books (including “From Ink
on Paper to the Internet,” a history
of the New Jersey Press Association)
and one on new media by Rutgers
professor and NJPA associate board
member John Pavlik.
Aumente arranged for both online
and paper copies of a series of studies on new media and their impact
on journalism published by “Nieman Reports of Harvard University”
to be donated to the institute library.
He conferred with students on
their longer range career and study
interests, and with Vilnius faculty
who might collaborate in media research with American counterparts
at Rutgers University and elsewhere.
Aumente is Distinguished Professor Emeritus at Rutgers’ School of
Communication and Information.
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Classified Ads!

Classified
Advertising

Continued from previous page

Advertising

Circulation

Internship

Production

Advertising Sales for NJNN
Looking for a work-at-home
opportunity?
Make extra money by selling the
New Jersey Newspaper Network’s
popular statewide ad programs.
Contact hundreds of untapped
prospects to promote “businesscard” display ads and classified
line ads for one low price in the
New Jersey Press Association’s
network of 125+ daily and weekly
newspapers. Add other states to
increase your earning potential.
Commission only. Flexible hours
from your home. Position requires
excellent communications skills,
positive attitude and professional
demeanor. Computer skills and
telemarketing experience preferred.
E-mail cover letter and resume
to dtrent@njpa.org or fax to (609)
406-0300.
E-123012

Circulation Manager
Star News Group, publisher of
two paid weekly newspapers in
Monmouth and Ocean Counties in
NJ is seeking a full-time circulation
manager. Duties are varied and
include marketing, sampling,
promotions distribution oversight,
database management, creating
sales campaigns, NIE and event
planning.
The successful candidate will
be hands-on and willing to work
some weekends and evenings to
run successful sampling campaigns
and/or a phone room. This position
will report to the general manager
and be part of the management
team of this highly successful
newspaper group. Salary and
benefits including health insurance,
simple IRA and vacation time apply.
To apply, email cover letter
and resume to publisher@
starnewsgroup.com or mail to
James Manser, publisher, Star
News Group, 13 Broad Street,
E-030112
Manasquan, NJ 08736.

NJPA Internship Opportunity
$8/hr; 100 hrs max. Minimum
8-10 hours per week, flexible
schedule
The intern will gain knowledge
of New Jersey newspapers and
build contacts while observing the
overall operation of a non-profit
trade association working to meet
the needs of a diverse membership
of daily, non-daily, ethnic and
specialty newspapers and their
websites. A student equipped
with marketing experience and/
or graphic design skills may also
contribute to collaboration on
product enhancements to improve
overall brand and ROI for existing
advertising programs. The intern
will also be exposed to print media
buying and gain an understanding
of invoice and compliance
procedures relating to various local,
regional and national newspaper
and website advertising schedules.
Primary duties:
• Contact ad managers at ethnic
and specialty newspapers to collect
current information and update
existing media kit documents.
• Verify advertising rates,
coverage areas, production specs
and deadlines for all NJ Press
Association member newspapers.
• Update various newspaper
personnel lists and other
information databases.
• Assist NJPA Communications
Manager and Ad Director with
collection and verification of
member newspaper ZIP Code
circulation distribution.
Additional duties:
• Recommend design
improvements for database
spreadsheets and media kit
cohesion. Provide graphic design
assistance if equipped with proper
skill set.
• Assist with accounting reports
and tearsheet filing.
Requirements/qualifications:
• Must have valid transportation
and be available to work at the
West Trenton office a minimum of 8
hours per week.
• Knowledge of MS Office –
especially Excel. Experience with
Access databases and Adobe
InDesign helpful, but not required.
• Professional communication
skills including attention to detail,
proper grammar, accurate spelling
and courteous phone manner.
Contact: Amy C. Lear, Director
New Jersey Newspaper Network
609-406-0600, ext. 15 • aclear@
E-030112
njpa.org • www.njpa.org

Newspaper Packaging
Supervisor
Medium size weekly newspaper
seeking a supervisor to lead
our newspaper packaging and
distribution operation during the
evening and early morning hours.
This person will supervise our
packaging staff with a hands-on
approach as our team inserts
special sections, advertising
circulars into our newspapers
and prepares products for postal
delivery.
Experience as a hands-on
supervisor in a deadline driven
operation is needed to perform
this job as is an ability to evaluate
workload, assign tasks and manage
the scheduling process.
Qualified candidates must have

Sweet
Treat

for your classified
customers!
Statewide Advertising
for one low price
Upsell your customers into 150
participating NJ newspapers.

Only $520
for 25-word classified $13 per addl word
NJPA member newspapers,
keep $208 per ad you sell.
And earn year-end rebate!

Great Holiday Gift
for Newspaper Buffs

From Ink on Paper
to the Internet
Winner of the Society of Professional
Journalists’ 2008 Sigma Delta
Chi national award for journalism
research.The judges called it “a
well-researched book ... in which the
larger and more complex issue of the
relationship between the media and
the Internet is revealed. ... an obvious
labor of love, the research is thorough
and well-executed. A must-have for
every journalist’s reading wish-list.”
By retired Rutgers journalism professsor
Jerome Aumente. $34.95 hardcover

Call Diane for details:
609-406-0600, ext. 24
Email dtrent@njpa.org
New Jersey Press Association

Statewide Classified
Advertising Network

To order, contact Peggy Stephan Arbitell
(609) 406-0600, ext. 14
pastephan@njpa.org.

Send InPrint YOUR News!
Please email news about your
personnel and company to:
clangley@njpa.org.

basic personal computer skills,
mechanical aptitude and a valid
driver’s license. Knowledge of
Mueller and Cheshire equipment
preferred and must be bilingual
Spanish/English.
We offer a strong benefits
package including health insurance
and 401K programs.
Qualified candidates can send
resume and wage requirements
to hr@centraljersey.com with the
subject line of Packing SVR – NJPA
For more information please visit
us at: www.centraljersey.com
Equal Opportunity Employer

Looking for a

Deadline
for Spring Issue

March 5

Complete

Now you can get
fully-templated,
full-color print
special sections
and companion,
ready-to-post
online MicroSite
sections from Metro
Editorial Services!
Whether you are
looking to reduce the
time it takes to bring a
section from concept
to fruition both in print
and online, want to
increase ad sales
revenue, or have a
limited production
staff, Metro Templated
Special Sections and
Timely Features
MicroSites will
work for you.

Here is what you’ll get each month
with print templated sections:
 Two, 24-page themed print sections
per month
 Full-, half- and quarter-page ad spaces
 Professional, eye-catching page designs
 Timely, relevant editorial content
 Ready to sell

+

View samples and get
more information from
metrocreativeconnection.com,
call Metro Client Services
at 1-800-223-1600, or
send an e-mail to
service@metro-email.com

 Versions with and without spec ads
in place
 Compatible with QuarkXPress® (version 4
and up) and InDesign® (CS3 and up)
 Extremely Cost Effective!

Here is what you’ll get each month with online
MicroSites:
 Three themed sections per month, with two corresponding
directly to the Templated Sections
 Ready-to-post and sell with companion MiSite online
publishing tool — no HTML or programming needed!
 Professional, eye-catching designs that relate to
Templated Sections
 Free Photo Gallery option for each MicroSite
 Companion online Sales Sites to e-mail prospects
and print spec sheets

Your newspaper’s advertising staff can upsell clients
business card-size ads in 125 NJ newspapers
that reach more than 4.2 million readers
for just $1,300 — about $10.60 per publication.

New Jersey 2x2 Display Ad Network

When papers call NJPA seeking managers
and staff, we send resumés we have on
file. Learn more about this free service from
Catherine Langley: clangley@njpa.org

Display classified ads are
just $5 per column inch,
per month; minimum 2
column inches.

for Print and Online Special Sections?

Sell statewide coverage to your advertisers

For more details, contact Diane Trent at NJPA:
(609) 406-0600 ext 24 • dtrent@njpa.org

FREE Resumé Service:

In-column ads are only
$40 for 3 issues of InPrint
and 3 months on our
website — www.njpa.org.
In-column employment
ads are limited to one
position per ad.

Combination Solution

Create a Sales Blizzard!

Your company earns $625.00 per ad

E-030112

• Help Wanted
• Work Wanted
• For Sale

 Companion self-promotion ads in print and Web versions
to notify readers and attract potential advertisers
 Extremely Cost Effective!

Metro Creative Graphics, Inc.

1.800.223.1600

www.metrocreativeconnection.com

519 Eighth Avenue, New York, NY 10018
800.223.1600 • 212.947.5100 • service@metro-email.com
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NJPA Associate Members
Happy New Year to our Associate Members.
Thank you for your participation and support in 2011.
A.F.L. Web Printing, Inc.

2 Executive Drive
Voorhees, NJ 08043
70 Seaview Drive
Secaucus, NJ 07094
(856) 566-1270
www.aflwebprinting.com
Joe Cavone
VP of Sales and Marketing
jcavone@aflwebprinting.com

AAA Mid Atlantic

700 Horizon Drive
Hamilton, NJ 08691
(609) 570-4130
(609) 587-7345
www.aaa.com
David Weinstein
dweinstein@aaamidatlantic.com

AAA New Jersey

Automobile Club
1 Hanover Road, PO Box 698
Florham Park, NJ 07932
(973) 245-4838
Fax (973) 377-5849
www.aaa.com
John Garubba
jgarubba@njac.aaa.com

Advocate Publishing Corp.

The Catholic Advocate,
NJ Catolico
171 Clifton Avenue, PO Box 9500
Newark, NJ 07104
(973) 497-4201
Fax (973) 497-4192
www.rcan.org/advocate
Marge Pearson-McCue
pearsoma@rcan.org

Amandla

PO Box 7030 WOB
West Orange, NJ 07052
(866) 262-6352
Ernest Kwabena Opong
amandlanews@yahoo.com

Annlo Communications

1824 Annlo Lane
Vineland, NJ 08361
(856) 641-2136
www.annlocommunications.com
Charles Nutt
cwnutt@annlo.com

Ansorge Unlimited

75 West Front Street, Suite 4
Red Bank, NJ 07701
(732) 933-4767
Fax (732) 936-0415
www.ansorgeunlimited.com
Claudia Ansorge
claudia@ansorgeunlimited.com

The Associated Press

50 West State Street, Suite 1114
Trenton, NJ 08608
(609) 392-3622
Fax (609) 392-3531
www.ap.org/nj
Andrew Fraser
afraser@ap.org
Sally Hale
shale@ap.org

Athlon Sports

220 25th Ave North, Suite 200
Nashville, TN  37203
(615) 440-5523
www.athlonsports.com
Jerry Lyles
jerry.lyles@athlonsports.com

Bartash Printing, Inc.

5400 Grays Avenue
Philadelphia, PA 19143
(215) 724-1700
Fax (215) 724-3313
www.bartash.com
Michael Karff
mkarff@bartash.com
Eric Roberts
eroberts@bartash.com

The Beacon

597 Valley Road
Clifton, NJ 07013
(973) 279-8845
Fax (973) 279-2265
www.patersondiocese.org
Richard Sokerka
catholicbeacon@patersondiocese.
org

Brown & Connery LLP

360 Haddon Avenue, PO Box 539
Westmont, NJ 08108
(856) 854-8900
Fax (856) 858-4967
www.brownconnery.com
Stephen DeFeo
sdefeo@brownconnery.com

Cape Publishing, Inc.

513 Washington Street
Cape May, NJ 08204
(609) 898-4500
Fax (609) 898-3585
www.capemay.com
Bernard Haas
bhaas@capemay.com

CBA Industries Inc.

669 River Road
Elmwood Park, NJ 07407
(201) 414-5200
Barry Schiro
baschiro@cbaol.com

The College of New Jersey
PO Box 7718
Trenton, NJ 08628
(609) 771-2793
Fax (609) 637-5112
www.tcnj.edu
Donna Shaw
shaw@tcnj.edu

Community News Service LLC

Hamilton Post, Ewing Observer,
Trenton Downtowner, Lawrence
Gazette, Robbinsville Advance,
Hopewell Express
15 Princess Road, Suite K
Lawrenceville, NJ 08648
(609) 396-1511
Fax (609) 396-1132
www.communitynewsnj.com
James Griswold
jamie@communitynewsnj.com
Tom Valeri
tom@communitynewsnj.com

Community Publications

1338 Highway 36
Hazlet, NJ 07730
(732)) 739-8689
www.mycommunitypublications.
com
Vin Gopal, vgopal@
mycommunitypublications.com
Cliff Moore, comoore@
mycommunitypublications.com

The County Seat

77 Hudson Street, 2nd Floor
Hackensack, NJ 07601
(201) 488-5795
Fax (201) 343-8720
Gail Zisa
gail@cntyseat.com

The Criterion News Advertiser
87 Forrest Street, PO Box 4278
Metuchen, NJ 08840-4278
(732) 548-8300
Fax (732) 548-8338
Christopher Crane
info.criterion@verizon.net

Direct Printing and Mailing
Services
45 Dutch Lane
Ringoes, NJ 08551
(908) 806-3700
Fax (908) 806-7670
Jack O’Rourke
directprint@aol.com

Dow Jones Newspaper Fund
PO Box 300
Princeton, NJ 08543-0300
(609) 452-2820
Fax (609) 520-5804
www.newspaperfund.org
Richard Holden
djnf@dowjones.com

Evergreen Printing Company

101 Haag Avenue, PO Box 786
Bellmawr, NJ 08031
(856) 933-0222
Fax (856) 933-2972
www.egpp.com
John Dreisbach
jdreisbach@egpp.com

The Gazette Newspaper

343 Boulevard
Hasbrouck Heights, NJ 07604
(201) 288-8656
Fax (201) 288-7215
Fritz Rethage
fritz@hasbrouck-heights.com

Gibbons P.C.

One Gateway Center
Newark, NJ 07102-5310
(973) 596-4863
Fax (973) 639-6267
Thomas Cafferty
tcafferty@gibbonslaw.com
Nomi Lowy
nlowy@gibbonslaw.com
Lauren James-Weir
ljames-weir@gibbonslaw.com

Gunther Enterprises

The Monmouth Business Times,
The Monmouth Family Times,
The Ocean Family Times,
The Millstone Times
151 Highland Ridge Road
Englishtown, NJ  07726
(732) 995-3456
www.themonmouthfamilytimes.
com
Cami Gunther
tmft@optonline.net

HarrisonRand

6823 Bergenline Avenue
Guttenberg, NJ 07093
(201) 869-7555
Fax (201) 861-5609
www.harrisonrand.com
Daryl Rand
drand@verizon.net

ICAP Delivery, Inc.

435 East Main Street, Suite 101
Denville, NJ 07834-2533
(973) 625-4227
Fax (973) 625-6931
www.ICAPDelivery.com
Joseph Paci
jpaci@icapdelivery.com

Insurance Specialties
Services, Inc.

2370 York Road, Suite D-4
Jamison, PA 18929
(215) 918-0505
Fax (215) 918-0507
Toll free: (800) 533-4579
Ken Smith
administrator@ISSISVS.com

Jersey Central Power & Light /
FirstEnergy Corporation

300 Madison Ave., PO Box 1911
Morristown, NJ 07962-1911
(973) 401-8097
Fax (330) 315-8941
www.firstenergycorp.com
Ronald Morano
rmorano@firstenergycorp.com

Kean University

1000 Morris Avenue
Hutchinson Hall, 2nd Floor
Union, NJ 07083-0411
(908) 737-3410
Fax (908) 737-4636
www.kean.edu
Audrey Kelly
aukelly@kean.edu

Kreischer Miller

New Jersey Dental Association
1 Dental Plaza
North Brunswick, NJ 08902
(732) 821-9400
www.njda.org
Eric R. Elmore
eelmore@njda.org

New Jersey Education
Association

100 Witmer Road
Horsham, PA 19044
(215) 441-4600
Fax (215) 672-8224
www.kmco.com
Edward Hege
cehege@kmco.com

180 West State Street
PO Box 1211
Trenton, NJ 08607-1211
(609) 599-4561
Fax (609) 392-6321
www.njea.org
Steve Wollmer
swollmer@njea.org

Kruger Pulp & Paper Sales, Inc.

New Jersey Hospital Association

107 Country Club Drive
Rochester, NY 14618
(585) 385-0027
Fax (585) 385-0028
www.kruger.com
Rick Rumble
rick.rumble@kruger.com

Latinos Unidos de Nueva Jersey
190 Hickory Road, Box 1082
Jackson, NJ 08527
(732) 534-5959
Fax (732) 942-6633
www.lunj.net
Jorge A. Rod
lunj@optonline.net

Metro Creative Graphics, Inc.

760 Alexander Road, PO Box 1
Princeton, NJ 08543
(609) 275-4069
Fax (609) 275-4273
www.njha.com
Kerry McKean Kelly
kmckean@njha.com

New Jersey School Boards
Association

413 West State St, PO Box 909
Trenton, NJ 08605-0909
(609) 278-5202
Fax (609) 695-0413
www.njsba.org
Frank Belluscio
fbelluscio@njsba.org

519 Eighth Avenue
New York, NY 10018
(800) 223-1600
Fax (212) 967-4602
www.metrocreativegraphics.com
Gwen Tomaselli
gtomaselli@metro-email.com

NJ.com

Monmouth University
Department of Communication

PolitickerNJ.com

400 Cedar Avenue
West Long Branch, NJ 07764
732-263-5192
www.monmouth.edu
Chad Dell
cdell@monmouth.edu

Montclair State University

One Normal Avenue
Montclair, NJ 07043
(973) 655-4334
Fax (973) 655-7382
www.montclair.edu
Paula Maliandi
maliandip@mail.montclair.edu

New Jersey Association of
School Administrators
920 West State Street
Trenton, NJ 08618
(609) 599-2900
Fax (609) 599-9359
www.njasa.net
Anne Gallagher
agallagher@njasa.net

New Jersey Broadcasters
Association

348 Applegarth Road
Monroe Twp, NJ 08831-3738
(609) 860-0111
Fax (609) 860-0110
www.njba.com
Paul S. Rotella
protella@njba.com

New Jersey City University

Office of Public Information
2039 John F. Kennedy Boulevard
Jersey City, NJ 07305-1597
(201) 200-3426
Fax (201) 200-2168
www.njcu.edu
Ellen Wayman-Gordon
ewaymangordo@njcu.edu

New Jersey Council of County
Colleges
330 West State Street
Trenton, NJ 08618
(609) 392-3434
Fax (609) 392-8158
www.njccc.org
Jacob C. Farbman
jfarbman@njccc.org

30 Journal Square
Jersey City, NJ 07306
(201) 459-2822
Fax (201) 418-7686
Barbara Chodos
bchodos@nj.com
Poligravity Media, LLC
321 West 44th Street, 6th Floor
New York, NY 10036
(212) 407-9326
Fax (212) 753-2751
www.politickernj.com
Zach Silber
zach.silber@politickernj.com

Publishers Circulation
Fulfillment Inc.

502 Washington Ave., Suite 500
Towson, MD 21204
(410) 821-4545
Fax (410) 821-3620
www.pcfcorp.com
Jerry Giordana
jerryg@pcfcorp.com

Publishing Group of America

American Profile, Relish, Spry
341 Cool Springs Blvd, Suite 400
Franklin, TN 37067
(615) 468-6000
Fax (615) 468-6100
www.americanprofile.com
www.relishmag.com
www.spryliving.com
Steve Smith
ssmith@pubgroup.com

Rfm Printing, Inc.

1715 Route 43, PO Box 1430
Wall, NJ 07719
(732) 938-4400
Fax (732) 751-2601
www.rfmprinting.com
James Satterlee
jsatterlee@rfmprinting.com
Celeste Buckelew
cbuckelew@rfmprinting.com

Rider University

2083 Lawrenceville Road
Lawrenceville, NJ 08648-3099
(609) 896-5192
Fax (609) 895-5440
www.rider.edu
Dan Higgins
dhiggins@rider.edu

Rowan University

Department of Journalism
Bozorth Hall, 201 Mullica Hill Rd
Glassboro, NJ 08028
(856) 256-4132
www.rowan.edu
Kathryn Quigley
quigleyk@rowan.edu

Rutgers, The State University
of New Jersey, School of

Communication & Information
4 Huntington Street
New Brunswick, NJ 08901
(732) 932-7500, ext. 8013
Fax (732) 932-6916
www.comminfo.rutgers.edu
Jorge Reina Shement
comminfo.dean@rutgers.edu

Seven Mile Times and
Creative LLC

Seven Mile Times, Sea Isle Times
3289 Ocean Drive, PO Box 134
Avalon, NJ 08202
(609) 967-7707
Fax (609) 967-7710
www.sevenmiletimes.com
www.seaisletimes.com
Monica Coskey
mcoskey@7miletimes.com

SmallTownPapers, Inc.

217 West Cota Street
Shelton, WA 98584
(360) 427-6300
Fax (360) 427-6302
www.smalltownpapers.com
Paul Jeffko
paulj@smalltownpapers.com
Carter Cheston
carter@smalltownpapers.com

Strategic Content Imaging
374 Starke Road
Carlstadt, NJ 07072
(201) 935-3500
Fax (201) 935-4431
www.sciimage.com
Keith Puzio
kpuzio@sciimage.com

W.B. Grimes & Company

276 Springbrook Trail
Sparta, NJ 07871
(973) 729-2973
Fax (973) 729-2973
Larry Grimes
lgrimes@mediamergers.com

West Windsor-Plainsboro News
12 Roszel Road, Suite C-205
Princeton, NJ 08540
(609) 243-9119
Fax (609) 243-9020
Richard Rein
rein@wwpinfo.com

White Birch Paper Company

23-05 Watkins Avenue
Fair Lawn, NJ 07410
(201) 921-0339
Fax (201) 791-4223
Dick Tabbachino
dicktabbachino@
whitebirchpaper.com
and
80 Field Point Road
PO Box 3443
Greenwich, CT 06830
(203) 661-3344,
Fax (203) 661-3349
Leighton Jordan
leightonjordan@whitebirchpaper.
com

Withum, Smith & Brown, CPA
One Spring Street
New Brunswick, NJ 08901
(732) 828-1614
Fax (732) 828-5156
www.withum.com
Bill Hagaman
bhagaman@withum.com

Wrubel Communications

12-32 River Road, PO Box 1311
Fair Lawn, NJ 07410
(201) 796-3331
Fax (201) 796-5083
Charlie Wrubel
chasnews@aol.com

