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BETTER NEWSPAPER
CONTEST DEADLINE
January 11

4 pm - Entry forms, payments
& mail-in entries must be
received at NJPA's office

11:59 pm - Contest website
will close

GOVERNMENT AFFAIRS
COMMITTEE MEETING
January 15+ 11 am
teleconference

NJPA EXECUTIVE
COMMITTEE MEETING
January 10+ 11 am
teleconference

Webinar:

CLASSIFIED OUTBOUND
CALLING —REVENUE
THAT STICKS!

with Janet DeGeorge of Classified
Executive Training & Consultant
January 16 ¢ 12 noon-1 pm

NJPA BOARD OF
DIRECTORS MEETING
January 24 + 10:30 am
NJPA, West Trenton

Webinar:

IN CYBERSPACE, NO ONE
CAN HEAR YOU SCREAM:
Trademarks, Copyrights and

the Internet

with David Nelmark of

Belin McCormick, PC

January 24 + 12-3 pm

ADVERTISING SPRING
AWARDS BANQUET
April 11 5 pm

The Hamilton Manor

COLLEGE PRESS
AWARDS BANQUET

April 20 « 10 am

Courtyard by Marriott, Jamesburg

PRESS NIGHT
AWARDS BANQUET
April 25 ¢ 5 pm

The Hamilton Manor

For more information about
these events: www.njpa.org

THE ASSOCIATED PRESS
ICONIC IMAGE of the Seaside Heights roller coaster shows the
damage caused by Hurricane Sandy. In the storm’s wake, indi-
viduals and press associations across the county have donated to
NJPF's relief fund.

NJPA fund is offering
Hurricane Sandy relief

NJPA members that suffered
property damage or loss due to
Hurricane Sandy are encour-
aged to apply for help from NJ
Press Foundation’s Hurricane
Sandy Relief Fund.

The form is on NJPA’s website:
www.njpa.org/hurricanesandy/
ReliefApplication.pdf

“Newspapers across our state
face severe losses of their offices
and equipment, while some of
their employees have lost homes
and personal belongings or suf-
fered major damage,” said New
Jersey Press Association Presi-
dent Jennifer C. Chciuk, The
West Essex Tribune. “Our as-
sociation is ready to assist our
members in this time of crises”

New Jersey Press Foundation
President Jennifer Borg, North
Jersey Media Group, said, “We
have established our Hurricane
Sandy Relief Fund to help these
distressed newspapers, most of
whom have managed to provide
their communities outstanding

hurricane journalism despite the
unimaginable upheaval?”

To kick off the fund, the trust-
ees of NJPF authorized a $5,000
seed contribution. Thanks to
contributions from individu-
als and other press associations,
the fund now totals more than
$15, 000.

Newspaper people are encour-
aged to help spread the word to
their staffs, colleagues, readers,
website visitors and others in the
industry.

For those who want to help,
here’s how to contribute:

o Donate online at NJPF Hur-
ricane Sandy Relief Fund: www.
njpa.org/hurricanesandy/make-
donation.htm. It’s secure and
easy.

o Mail checks to “NJPF Hurri-
cane Sandy Relief Fund’, New
Jersey Press Association, 840
Bear Tavern Road, Suite 305,
West Trenton NJ 08628

For more information, go to
www.njpa.org/hurricanesandy.

NJPA elects 2013
officers, directors

Hurricane Sandy derailed
plans for NJPAs annual meet-
ing that was to have been held
on Friday, November 9, but the
association still moved forward
with elections of it 2013 officers
and directors.

Ballots were distributed to
members by email and the re-
sults are in:

Jennifer Cone Chciuk, The
West Essex Tribune, was elected
chairman of the board. Keith
Dawn, The Press of Atlantic City,
was voted in as president of
NJPA.

Other elected officers are Steve
Parker, Recorder Community
Newspapers, as 1st vice president
(representing non-daily publi-
cations); Stan Ellis, Burlington

County Times, as 2nd vice presi-
dent (representing dailies); and
Richard Vezza as treasurer.

Bruce Tomlinson, New Jersey
Herald, was elected to fill El-
lis’ unexpired term as director.
Tomlinson previously served on
NJPA’ board, including as presi-
dent.

Re-elected to new two-year
terms are Jim Flachsenhaar,
Asbury Park Press; Tom Dono-
van, Gannett NJ; Mike Lawson,
Community Newspapers of
North Jersey Media Group; and
Brett Ainsworth, The Retrospect.

Continuing on the board are
Bill Murray, The Trentonian,
Ben Cannizzaro, Greater Media
Newspapers, and Joe Gioioso,
NJN Publishing.

Parker

Tomlinson

Contest now open for entries!

It’s time to choose your best news articles, ads and photos
from 2012 and enter them in NJPA’s Better Newspaper Contest.
The rules were emailed to publishers and managers., and they
are available on the NJPA’s website: www.njpa.org

Deadline for entries is Friday, January 11. Mail-in entries, con-
test entry forms and payments must be received at NJPA’s office
in West Trenton by 4 p.m. that day. The contest website will re-
main open until 11:59 p.m. to finish uploading entries.
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NJPA matters —

Year in review

For the second year in a row, NJPA
will finish its fiscal year (ending
12/31/12) in the black. Moving for-
ward, it’s imperative that this becomes
the new trend. The board and staff are
deeply committed to making it so.

NJPA’s three pillars of member-ser-
vice emphasis are being strengthened:

Government Affairs

NJPAs active Government Affairs
Committee continues tracking over
700 bills that would or could impact
open government and/or the news
business.

In 2012, Princeton Public Affairs
Group's David Smith provided invalu-
able assistance helping NJPA effec-
tively address bills we oppose, or seek
amendment to those needing some
revision before passage. Hes par-
ticipating on the Government Affairs
Committee monthly teleconference
and is superb at helping us connect
the many dots necessary to effective-
ly represent NJPA’s positions on bills
moving along.

We are now at the midway point of
the Legislature’s 2012-2013 two-year
session. If you're interested in seeing
a complete report of the bills we track
daily, please let me know.

Ad Networks

Yes, revenue for NJPA members and
alternative-dues revenue for NJPA is
another of the pillars.

NJNN Director Amy Lear runs an
increasingly smaller shop, yet she and
her team do amazing things. This team
of three will finish the year ahead of
plan for NJNN’s display ad network,
ahead of plan for SCAN (Statewide
Classified Ad Networks), and under
plan for the soft 2x2 Ad Network pro-
gram.

For 2013, we expect to introduce
some innovative ad network packag-
es, and continue improving our digital
ad planning & placement capabilities.
In January, we expect to introduce
some inexpensive upgrades to NJPA’s
Press Reach, our statewide press re-
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lease program - the kind of enhance-
ments we expect will bring a high rate
of return.

Communications

Communications Manager Cath-
erine Langley continues editing our
weekly NJPA Notes email as well as
the quarterly InPrint. Both periodicals
seem to be hitting the mark as I have
received many unsolicited comments
from members expressing their appre-
ciation for their quality.

Related, with the closing of AFL
Web Printing (see Page 3), which has
long been the advertising anchor for
InPrint, we must decide how to pro-
ceed for 2013 in terms of frequency
and format. For instance, should we
go to digital editions only? The Execu-
tive Committee is reviewing the situ-
ation and an announcement will be
made soon.

Hurricane Sandy

Was the storm and its aftermath re-
ally that first week of November? Be-
yond the damage we know that the
loss of power experienced by many
members and their communities had
a profound and cascading economic
impact.

For me, observing the eagerness of
publishers to assist one another was a
most gratifying development. Though
perhaps not surprising, the other
community anchors, from hospitals
to coffee shops, who gladly opened up
their space for use by their commu-
nity newspapers, was great to see, too.

Finally, I am so appreciative of the
many personal stories I received from
members in the weeks following the
storm.

NJPA Leadership

Outgoing Chairman of the Board
Jennifer Borg will be missed.

For decades, the Borg family and
their newspapers have been as sup-
portive of NJPA as any association
could ever hope. That passion contin-

ued through Jennifer’s service on the
board and her last four years as an of-
ficer on the Executive Committee.

In addition to her stewardship of
the association overall, her personal
effort has continued on NJPAs Gov-
ernment Affairs Committee (GAC).
In countless ways, she’s represented
NJPA with passion, drawing on her
professional background as a media
attorney. Whether testifying in Tren-
ton, championing member contribu-
tions to fund court interventions and
amicus filings, assisting with foun-
dation initiatives, or meeting with
legislators to help craft bills bringing
increased transparency to the opera-
tions of government, Jennifer’s per-
sonal contribution to the success of
NJPA can’t be overstated. Thankfully,
she'll continue serving on the GAC
during her upcoming year of transi-
tion off the board.

Board Slate for 2013

As described on Page 1, the slate for
2013 has several notable changes.

Jennifer Cone Chciuk, The West Es-
sex Tribune, moves from president to
chairman of the board; Keith Dawn,
The Press of Atlantic City, from VP
dailies to president; Steve Parker, Re-
corder Community Newspapers, to 1st
VP (weeklies), and Stan Ellis, Burling-
ton County Times, to 2nd VP (dailies).
Rich Vezza continues as treasurer.

Moving back on to the board as a
new director is Past-President Bruce
Tomlinson, New Jersey Herald.

The Year Ahead

NJPAs board of directors and the
team here in West Trenton are deter-
mined to make the kind of difference
NJPAs members deserve. There is
opportunity for growth. There is op-
portunity to improve how we work to-
gether advancing the success of NJPA
member newspapers for the long haul.

Please share your ideas with me,
or any board member, freely. What
would you like NJPA to be doing more
of, improving, or introducing as a new
service that would advance your busi-
ness success?

I'll be asking that question to mem-
bers everywhere I go this year. But
please dont wait for the question
should an idea come to your mind
first!
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People
Papers

Health writer
wins fellowship

Lindy Washburn, a senior
writer who covers health care
issues for The Record, has been
awarded a reporting fellowship
by the Association of Health
Care Journalists. She is one of
five reporters in the U.S. to re-
ceive this fellowship that will
help journalists understand and
report on the performance of lo-
cal health care markets and the
country’s health system.

“Lindy Washburn is as good
a health-care reporter as you
could ask, “said Martin Gottlieb,
editor of The Record. “She will
continue working with us next
year while she benefits from spe-
cialized training, guidance, and
financial support for reporting
on one the most critical health-
care issues in the state, the own-
ership changes transforming the
hospital industry”

Lindy was one of two report-
ers at The Record who won the
Darrell Sifford Memorial Prize
in Journalism in 2009 for the
newspaper’s series “Living with
Cancer”

Record writer is
top travel scribe

Jill Schensul of The Record
earned the Grand Award and
title of 2012 Travel Journalist
of the Year in the 28th Annual
Lowell Thomas Travel Journal-
ism Competition sponsored by
the Society for American Travel
Writers (SATW) Foundation.

“In a series of adventures, she
chooses colorful words and just
the right phrasing to hold us
captive,” said judges at the Uni-
versity of North Carolina-Cha-
pel Hill School of Journalism
and Mass Communication.

In addition, The Records
Travel section, edited by Marc
Schwarz, won silver for its cir-
culation category. “Among all
entrants, The Record makes the
most of reader-generated con-
tent,” judges said. “We see New
Jersey folks all over the world, al-
ways fun, and this speaks to The
Record’s outreach”

Schensul has written for The
Record’s Travel section since
1994.

AFL Printing closes,
making clients scurry

Newspaper publishing house
AFL Web Printing has shut
down, laying off more than 100
workers, according to published
reports. Sources said the firm
had lost two major printing con-
tracts worth $10 million per year.

The surprise announcement
and extremely short notice sent
AFLs clients scurrying to find
new printers.

Laid-oft employees included
press-operators, finance and
administration, sales, customer
service and shipping and han-
dling workers. Some report-
edly had been with AFL since its
founding in 1974.

A commercial printer, it pro-
vided web printing, finishing
and circulation services. For
more than two years it has been
owned by Long Island-based

Westbury Partners, a private eq-
uity firm.

On its website and in press re-
leases AFL called itself, “aleading
provider of web printing, finish-
ing, and circulation services for
the publishers of daily, weekly,
and monthly newspapers.” Some
of these included: The Gloucester
City News, The Gloucester Coun-
ty Times, The South Jersey News,
The Jewish Weekly, The Voice,
The Daily Record and The Guide
to Queens.

AFL was established by broth-
ers Greg and Dennis Forchic.
It operated in Camden City for
10 years and in Gloucester City
for 11 years before moving to
Voorhees in 1997. Greg Forchic
sold his interest in the business
in 2007. AFL was an associate
member of NJPA.

Flachsenhaar promoted

James Flachsenhaar has been

named managing director of

content and audience
development for the
Asbury Park Press and
its sister newspapers in
New Jersey, the Courier
News, Daily Record and
Home News Tribune.
In the new posi-
tion, Flachsenhaar will

A

Asbury Park Press, in Neptune.

Hollis R. Towns, executive ed-
itor, announced three
other promotions at the
Asbury Park Press:

Paul D’Ambrosio, to
director of news and
investigations,  over-
seeing the local news
report, planning and
Data Universe.

oversee development
of content for shared
and unique key newspaper au-
diences. Strategies will include
nurturing audience relation-
ships, emphasizing topics about
which customers are passionate,
and optimizing content for vari-
ous digital and print platforms.
Flachsenhaar was general
manager and editor of the Daily
Record, Parsippany, a post that
will be filled by Local Editor
Joe Ungaro. Earlier Flachsen-
haar was executive editor of the
Courier News, and The News
Tribune. He will be based at the

Flachsenhaar

Judith Feeney, to
director of online ini-
tiatives, overseeing platform
growth of digital products.

Randy Bergmann, to direc-
tor of community engagement,
overseeing editorials and com-
munity interactions.

“These changes reflect a fun-
damental rethinking of how we
plan to serve our communi-
ties going forward,” said Towns.
“More than ever, our goals are
to engage, celebrate, nudge and
better interact with readers on
all of our digital and print plat-
forms”

Evergreen installs new press

Evergreen Printing, an as-
sociate member of NJPA, has
installed a Komori System 38
heatset press, adding capacity
for magazines, catalogs, supple-
ments and tabloids printed on
gloss paper.

The Komori pressline repre-
sents added capacity for heatset
products with daily, weekly and

monthly frequency. Evergreen
also has five coldweb presses to
print on newsprint and other
uncoated stocks.

Printing, bindery, tip-on,
polybagging, electronic addi-
tions, mailing and circulation
fulfillment services complete
Evergreens product line in Bell-
mawr NJ, outside Philadelphia.

Notes from
NJPA’s President

Jenny Cone Chciuk
The West Essex Tribune

What a year!

As 2012 draws to a close, I've been reflecting back on
the last 12 months, both personally and professionally. In
my personal life, it’s all about kids and schools - I've got
one child graduating from college (and applying for grad
schools), another mid-way through college (and looking
at transfer options), and a high school senior gathering
his college acceptances.

Honestly, if I never have to go tour another university,
I won’t complain!

Professionally, it's been a most interesting year, at my
own newspapet, The West Essex Tribune, and in my posi-
tion as president of the New Jersey Press Association.

Serving for the past several years as an NJPA Board of
Directors member and Executive Committee member
has opened my eyes to the incredible amount of hard
work done by NJPA Director George White, and by NJ-
PASs staffers. Not long ago the staff was twice the size it is
today, and such changes bring many challenges.

NJNN’s Amy Lear and her team have shouldered a
Herculean task, and are deeply committed to the success
of NJPA, as well as to the success of the newspaper mem-
bers served by the Press Association. Just two short years
ago, NJPA’s financial situation was dire. The staff helped
save the day, pitching in, working extra hours, and doing
everything in their power to keep our association afloat.
And they succeeded, admirably!

Also deserving recognition is our Government Affairs
Committee, chaired by Richard Diamond of The Star-
Ledger. It monitors hundreds of bills concerning open
government and the news business statewide. The com-
mittee determines NJPA’s position on these bills and ac-
tions to be taken accordingly. It also recommends wheth-
er to take action on court cases and whether to meet with
state department heads on issues of industry concern.

Of course, our members must also be thanked, espe-
cially for supporting NJPAs revamped dues structure
introduced for 2012. Many, many hours of work went
into designing a new method of calculating dues, which
would be fair to all members. Ray Worrall and his com-
mittee plowed through more columns of numbers than I
care to think about, and in the end, worked out a solution
that created an equitable system of determining dues.

Recently, some NJPA members were affected by Hur-
ricane Sandy, both professionally and personally. It was
gratifying to see so many members offering assistance to
others. Many newspaper offices were without power, oth-
ers were flooded, and yet the papers, somehow, got pub-
lished. Members less affected offered space in conference
and meeting rooms. Press time was provided to those
needing working pressrooms to get their papers out.

Pulling together as an industry, hands were out-
stretched to those in need.

NJPA served as a crucial “hub,” confirming the status

— Continues on Page 4
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John J. O'Brien
Director

As you know, in early November we es-
tablished the Hurricane Sandy Relief Fund
to assist NJPA member newspapers affected
by the disastrous storm in October.

The damage throughout New Jersey from
Hurricane Sandy has been well document-
ed by the national media. However, we
wanted to highlight the personal hardships
suffered by many of our small, independent
newspaper publishers who have served
their communities for years by delivering
critical information to the public. When we
did this it immediately triggered the gen-
erosity of newspaper people helping news-
paper people to cope with natural disasters.

The response to our plea for help has
been amazing and gratifying. To date the
fund has raised more than $15,000 and is
growing daily.

Contributions have been received from
newspaper publishers large and small from
every corner of the country. Our friends
at the state press associations have also
stepped up to the plate.

If you wish to contribute, send a check to
“NJPF Hurricane Sandy Relief Fund”, New
Jersey Press Association, 840 Bear Tavern
Road, Suite 305, West Trenton NJ 08628 or
call 609-406-0600, ext. 14, to make a credit
card donation.

NJPA member newspapers that have ex-
perienced property damage or loss due to
Hurricane Sandy may fill out a fund ap-
plication available on our website at www.
njpa.org/hurricanesandy.

* ok Xt

Foundation Update

New Jersey Press Foundation

Good programs

December 31 is the deadline for three im-
portant programs here at your foundation.
Our annual summer newsroom internship
program, the Mac Borg New Media intern-
ship program and the new Isaac Roth Me-
dia/Business internship applications must
be postmarked that day.

These are three of our most popular and
successful offerings, both with the entrants
and with NJPA member companies who
host an intern each summer. College stu-
dents from institutions across the nation
who reside in New Jersey are eligible apply.
Daily, weekly and electronic media outlets
are eligible to host one of these very talent-
ed young people.

Complete details are listed at www.njpa.
org/foundation.

* Ok Xk

Each year NJPF sponsors a Better News-
paper Contest for the collegiate newspapers
of New Jersey. We need professional jour-
nalists (editors and reporters) to help us
judge the various contest categories.

The process is fairly simple since, like our
NJPA contest, the entries are all submitted
in digital format. Judges are assigned a cat-
egory or two to download, at their conve-
nience, and judge from their office or home
when they have the time. The judging can
start on March 13, 2012 and should be com-
pleted no later than March 29.

If you or any of your staffers want to help,
please drop me an email at jjobrien@njpa.
org and we'll put you on the list. In early
March T'll send more specific judging de-
tails to those who sign-up.

NJPF
BOARD OF TRUSTEES - 2013

PRESIDENT
Jennifer Cone Chciuk
The West Essex Tribune

James Kilgore

Ronald Morano
VICE PRESIDENT

Keith Dawn

The Press of Atlantic City
TREASURER STAFF
Richard Vezza
The Star-Ledger
SECRETARY

George H. White

Stephan Parker

ADVISORS

NEW JERSEY PRESS FOUNDATION

Packet Publications
FirstEnergy Corp./JCP&L

Recorder Community Newspapers
John O’Brien, NJPF Director

Thomas J. Cafferty

TEACHING ELECTION COVERAGE: Jerome Aumente, left, and a
journalist from Jordan, at right, interview a voter in Cambridge,
Mass., on election day. See Page 6 for the story.

Ask now for summer intern

Next summer, your company
can have a national-caliber jour-
nalism student working on staff
— and New Jersey Press Foun-
dation will contribute three-
quarters of the intern’s salary.

We are recruiting students for
our 2013 summer programs: the
NJPF Newspaper Internship, the
Mac Borg New Media Internship
and the Isaac Roth Media/Busi-
ness Internship.

Once the winners have been
selected, NJPA will make every
effort to assign participating me-
dia outlets a student who lives
in its area. depending on the in-
ternship, the students will work
for six to eight weeks.

If you are interested in having
one or more NJPF interns work
for your company, contact John
O’Brien: (609) 406-0600, ext. 13
or jjobrien@njpa.org.

President’s message

Continues from Page 3
of distressed members, gathering
information about their needs,
and then matching them with
members offering to assist.
Additionally, the New Jersey
Press Foundation Hurricane
Relief Fund was started. NJPA
members needing assistance to
recover from Hurricane Sandy
are encouraged to apply for assis-
tance from this fund. Currently,
over $15,000 has been donated
and designated for this purpose.
On a lighter note, this year,
NJPA Member Services Man-
ager Peggy Stephan and I set out

=
adds up!

NJPA Executive Director Gibbons P.C.
TRUSTEES Richard Snyder
Ron Czajkowski Kr.el.scher Miller
Communications Consultant Tricia Volk

Stan Ellis
Burlington County Times

Princeton Area Community
Foundation

www.njpressfou

Your donation to New
Jersey Press Foundation
supports programs like
summer internships and
journalism scholarships.

ndation.org/giving

to make the annual Advertising
Contest new, fresh, and relevant.
We invited some key advertis-
ing people from various papers
onto the rejuvenated Advertising
Committee, and spent several
days working on a new format
for the event. Mark the date on
your calendars - Thursday, April
11! This is not going to be your
same old banquet, nor your same
old contest! We have lots of new
categories, including ones for
digital advertising, and we have
lined up a comedian who worked
for many years in the newspaper
industry. We will also have some
fabulous door prizes - not the
usual tee shirts and pens! Check
it out and participate — we want
as many members represented at
the banquet as possible!

Finally, on a personal level, Id
like to thank outgoing Chairman
of the Board Jennifer Borg for
her years of service to NJPA. She
did an incredible job as an officer
of the association, leading NJPA
through some incredibly trying
times with wisdom, wit, and a
firm sense of stewardship. I'm
going to miss being one of “The
Two Jens” at our board meetings.

I wish you all a holiday season
full of love, laughter, and joy, and
a happy, healthy 2013.

Jenny Cone Chciuk
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2013 press
credentials

To apply for 2013 New
Jersey  press  creden-
tials, download the order
form at: www.njpa.org/2013
PressCredentials.pdf.

New Jersey’s Press Cre-
dentials program is spon-
sored by the New Jersey
State Police and the New
Jersey Association of Police
Chiefs and is administered
by NJPA.

Its purpose is to aid police
and other emergency per-
sonnel in identifying news
reporters and photogra-
phers who have a legitimate
need for access to police and
fire scenes in connection
with their duties.

Eligibility for credentials
is limited to news employ-
ees having regular contact
with police, fire and EMS
personnel.

These credentials are not
required nor are they in-
tended for covering mu-
nicipal, county or state gov-
ernment meetings. Nor are
they for access to events, e.g.
sports and entertainment.
In such cases, an identifica-
tion card issued by the em-
ploying news organization
may be presented.

ABC has new
name, focus

The Audit Bureau of Circula-
tions (ABC) has a new identity -
it is now the Alliance for Audited
Media.

The new brand, endorsed by
94 percent of ABC members who
voted on the matter, reflects the
organization’s role in auditing
media across multiple platforms,
such as print brands, tablet and
smartphone apps, websites, so-
cial media, email newsletters,
and digital publishing.

AAM President Michael Lav-
ery said that the organization’s
mission will focus on bring-
ing third-party accountability,
credibility, and confidence to a
changing media landscape.

ABC recently acquired com-
petitor Certified Audit of Cir-
culations (CAC) in a cashless
transaction. CAC had special-
ized in circulation audits for
smaller U.S. newspapers.

NJMG's new legal blog

Jennifer A. Borg, general
counsel and vice president of
North Jersey Media

ly combines First Amendment
rights with copyright and defa-
mation laws to educate

Group (NJMG) intro-
duced “Legally Speak-
ing”, a new blog fea-
tured on NorthJersey.
com that will discuss
access and other issues
confronting reporters,
including those relat-
ing to OPRA (Open
Public Records Act)
and OPMA (Open Public Meet-
ings Act).

“Investigative reporting has
invigorated democracy, keep-
ing citizens engaged through
information, and aims to hold
government accountable for its
actions,” she wrote.

“Often called the watchdog for
public interest, the press skillful-

Borg

and uphold the public
interest. This blog will
communicate our ef-
forts to champion these
rights and uphold these
laws?”
| The legal team at
NJMG, led by Ms.
Borg, defends the work
of NJMG reporters in
trying to serve the public and its
right to know.

She is just ending her term as
chairman of New Jersey Press
Association, but will continue to
serve on NJPAs Government Af-
tairs Committee.

The blog can be found at
http://blog.northjersey.com/le-
gallyspeaking/

NJMG helps Sandy victims

North Jersey Media Group
Foundation in November cre-
ated a fund to assist Hurricane
Sandy victims. The foundation
provides charitable funding and
services to help North Jersey
residents.

Unlike those of most other
nonprofits, the North Jersey Me-
dia Group Foundation’s expens-
es are fully paid for by a private
company, North Jersey Media
Group, publisher of The Record,
Herald News and Community
Newspapers of North Jersey Me-
dia Group. Thus 100 percent of
donations go to those who need
them most.

“Hurricane Sandy was more
far-reaching that any of us could
imagine, affecting 2.7 million

Till resigns

Martin K. Till has resigned
as president of Penn Jersey Ad-
vance, which is comprised of Le-
high Valley Media Group, South
Jersey Media Group and NJN
Publishing weekly newspapers.

The media company named
Richard Diamond interim re-
placement. Diamond said Till re-
signed to pursue other opportu-
nities. Richard Vezza, president
of Advance New Jersey, thanked
Till for 14 years of service.

In a prepared statement Till
said that he is looking forward to
new prospects.

Till was named publisher of
The Express-Times in 1998. Lat-
er he became president of LVMG
and Penn Jersey Advance

people in New Jersey alone,” said
Jennifer Borg, general counsel
and vice president of North Jer-
sey Media Group. “We set up
this special fund to ensure that
our communities recover as
quickly as possible.”

Local reporting
is guide’s focus

The Citizens Campaign is of-
fering an electronic copy of
“Shining Light in Dark Spaces:
A Hyperlocal Reporter’s Guide
to Covering Municipal Govern-
ment in New Jersey”

This is a how-to manual for
citizen journalists, journalism
students and local reporters who
want to cover local government
thoroughly and hold officials
accountable. The guide offers a
seasoned reporter’s best prac-
tices and insider tips on the ins
and outs of reporting on local
government and politics, from
reviewing municipal budgets to
obtaining police reports to cov-
ering the local chamber of com-
merce.

With funding from the Rita
Allen Foundation, The Citizens
Campaign commissioned Joe
Malinconico, the award-win-
ning editor of The Citizens Cam-
paign’s PatersonPress.com, to
create the manual based on his
30 years as investigative reporter.

To download a PDF version of
the book: http://www.thecitizen-
scampaign.org/citizen_journal-
ist_resource_center

NJNN Update

Amy Lear
Director
New Jersey Newspaper Network

Optimism

It’s the most wonderful time of the year!

Time to reflect on a year of challenges and triumphs
and time to look toward the future.

I attended a holiday networking event recently and
found myself meeting potential clients with renewed
enthusiasm. Everyone knows the term “elevator pitch”
—one’s quick reply to the question, “What do you do?”
Well, I found my “elevator pitch” to be more charged with
optimism than ever.

“I offer free ad planning and placement assistance to
help grow your business!” I said with conviction. “I help
build the best media buys with New Jersey newspapers
and digital sites!”

The responses to my pitch were almost universally posi-
tive, even welcoming.

I was greeted with interest and with heartfelt declara-
tions about the need for good reporting. Several people
said, “It feels good to hold a newspaper in your hands.

Then came the usual questions about digital products
and I'm always proud to brag about how much news-
papers have embraced change in recent years. I shared
stories about working with sales teams at multiple pub-
lications and websites to build unique solutions for our
clients. Then I bragged a little more about the kinds of
quality multi-media ad packages your staffs help us build.

We have evolved beyond the old price-driven pitch:
“Run a quarter page on Saturday and I can give you a half
page in next month’s Special Section at half price!”

We are now sophisticated media consultants. We discuss
a client’s objectives and measures of success, target audi-
ences, demographics, geo-targeting, behavioral targeting,
ROI expectations and more. Not that this approach is al-
together new, but it is more widespread and it is practiced
more intelligently than ever before. And it is delightful to
experience this consultative concern, especially at a time
when resources are thin and staffing is slim.

And while I'm bragging about you and your super sales
pros, I want to add how proud I am of the newspaper
staffs who exceeded expectations after Hurricane Sandy
hit. You know who you are. Your professionalism and
dedication to delivering the news, and to meeting adver-
tisers’ expectations was —and continues to be — simply
incredible. I salute you.

The happiest of holidays to you and yours.

Sweet Treat

for your classified customers!

Statewide Advertising for one low price
Upsell your customers into 150 participating NJ newspapers.
Only $550 for 25-word classified, 13 per addi word

NJPA member newspapers, keep $198 per ad you sell.
Contact Diane for details: (609) 406-0600, ext. 24 « dtrent@njpa.org
NJPA’s Statewide Classified Advertising Network
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Obituary

Tony Persichilli, 59

Former Trentonian copy edi-
tor and columnist Tony Per-
sichilli died October
24, 2012 after a battle
with cancer. He was 59.

Persichilli, a born-
and-raised Trentonian,
wrote for both city daily
newspapers in a career
spanning more than 30
years. On his own time,
he was worked on sev-
eral books.

Persichilli left The Trentonian
after taking the heat over an in-
sensitive headline, even though

Persichilli

he hadn’t actually written it. That
threw him into a depression he
never shook, said his
longtime friend, for-
mer Mercer County
Executive Bob Pru-
netti.

Like his newspaper
columns, Persichilli’s
books focused on life
in Trenton.

Prunetti called his
friend “a great wit
with a good intellect. He ... had
a creative side that the rest of us
lacked.”

— The Trentonian

Aumente helps to educate
Jordanians about U.S. elections

Journalists who were prepar-
ing to cover their own elections
in the Middle Eastern nation of
Jordan observed the U.S. Presi-
dential election as guests of the
State Department in a program
developed and conducted by
veteran journalism educator Je-
rome Aumente.

Seven Jordanian journalists
from newspapers, television sta-
tions, news agencies and online
sites met with American coun-
terparts in Boston, Chicago,
Winchester, Va., and Washing-
ton, DC.

On election day, they observed
voting and conducted exit in-
terviews with voters and poll
watchers in Cambridge, Mass.
They attended an election night
gala in Boston and monitored

returns as President Obama was
re-elected and Elizabeth Warren
won a closely-watched US Sen-
ate race.

The Jordanians filed photos,
videos and stories via the in-
ternet and planned follow-ups
upon their return to Jordan. The
timing of their visit was impor-
tant as Jordan prepares for par-
liamentary elections in January
and watches the Arab Spring
transform neighboring coun-
tries struggling toward democ-
racy.

Aumente is the Distinguished
Professor Emeritus in the Rut-
gers University School of Com-
munication and Information.

The program was organized
by Meridian International Cen-
ter, Washington, DC.

Affidavit required for legal advertising

NJPA Legal Counsel Tom Caf-
ferty reminds newspaper pub-
lishers and general managers
about a section in the New Jersey
Statute that governs Public No-
tice Advertising (Title 35).

The following procedure is
one that is neglected by many
NJPA member newspapers, Caf-
ferty said. “Please make sure that
yours is not one of them.”

In section 35:2-1. RATES FOR
OFFICIAL ADVERTISING, af-
ter the rate schedule section, the
following language appears:

“Before any newspaper can
charge the foregoing rates, the
publisher or business manager
of such newspaper must file with
the proper authorized officer of
every municipality, county or
governing body placing official
advertising in such paper, an
affidavit setting forth the aver-
age net paid circulation of such
paper for 12 months period end-
ing September 30 next proceed-
ing and the rate to be charged
for official advertising, which in
no case shall be in excess of, or
below, the rates provided in the
foregoing schedule.”

“What this means, in laymen’s
terms, is that sometime after
September 30 and before Janu-
ary 1, you must send an affidavit
to each municipality or govern-
ing body whose legal notices
your newspaper is qualified to
carry, Cafferty said.

“This affidavit must state your
newspaper’s average paid circu-
lation for the previous year, be-
tween October 1 and September
30, and the rate this qualifies you
to charge that governing body

for their legal (public notice) ad-
vertising”

Cafferty developed sample
affidavit language for member
newspapers to use if they wish. It
is printed below and is available

on our website: www.njpa.org/
njpa/legal_hotline

For more information, con-
tact NJPA Executive Director
George White: gwhite@njpa.org
or (609) 406-0600, ext. 30.

[Complete the affidavit by entering the information requested. Text shown
within brackets does not need to appear on the form. Before January 1,
submit affidavits to every governmental body whose public notices the

newspaper is qualified to carry.]

AFFIDAVIT

STATE OF NEW JERSEY

COUNTY OF

L

, of full age, being duly sworn according

to law, upon my oath depose and say:

1. 1 am the publisher [or business manager] of

2. For the period of October 1, 2010 to September 30, 2011, the average net paid
[newspaper] was

circulation for

3. Pursuant to N.J.S.A. 35:2-1, the rate for official advertising in

[newspaper] is [rate].

Sworn to and subscribed before me

this day of 2012.

[notary public]

[newspaper].

per [day/week].

[signature]

PLEASE SEND YOUR NEWS TO INPrint
Email news about your employees, staff promotions,
new products, community involvement and other interesting projects
to Catherine Langley: clangley@njpa.org

- Mid-Atlantic

609/570-4131

Cell 609/306-2523

Fax 609/570-4075
tnoble@aaamidatlantic.com

700 Horizon Drive
Hamilton, NJ 08691

Tracy E. Noble
Manager, Public &
Government Affairs

150 West State Street
Trenton, NJ 08608

CCNJ

For information about New Jersey’s

largest manufacturing industry, call the:

Chemistry Council
of New Jersey
www.chemistrycouncilnj.org

(609) 392-4214
fax (609) 392-4816

Fleet of 24-ft. Trucks & Cargo Vans

Joseph Paci, Owner
Warehouse & Offices:
435 East Main Street, Suite 101, Denville, NJ 07834
Phone: 973-625-4227 « Fax: 973-625-6931
Email: jpaci@icapdelivery.com
Website: www.ICAPDelivery.com

Since (957
DELIVERY
Yust Punt It.. We'tt Detlver it/”

Member

NJPA

njea

New Jersey Education Association
180 West State Street

P.O. Box 1211

Trenton, NJ 08607-1211

Media Relations:

Steve Wollmer  Kathy Coulibaly

Steve Baker

KERRY McKEAN KELLY
Vice President, Communications
and Member Services

Tel.: (609) 599-4561
Fax: (609) 392-6321

Christy Kanaby

{INJHA

NEW JERSEY HOSPITAL ASSOCIATION

kmckean@njha.com
(609) 275-4069 = Fax: (609) 275-4273
760 Alexander Road m CN—| = Princeton, N 08543-0001

www.njha.com

WithumSmith+Brown

One Spring Street
New Brunswick, NJ 08901
Tel: 732.828.1614
www.withum.com

A Professional Corporation
Certified Public Accountants and Consultants

William R. Hagaman, Jr., CPA
James J. Decker, CPA
Partners
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BUSINESS CARD WREATH greets visitors to NJPA's of-
fice this holiday season, with cards from each staffer.

Classified Ads!

CLASSIFIED
ADVERTISING

UNITED STATES

Statement of Ownership, M.
7 POSTAL SERVICE = (All Periodicals Publications Except Requester Publications)

and Circul.

1. Publication Title 2. Publication Number 3. Filing Date
InPrint 1‘ ole|7 _‘ 5 ‘ 1 ‘3 2 | September 25,2012
4.Issue Frequency 5. Number of Issues Published Annually |6. Annual Subscription Price
Four times annually (Quarterly) 4 $15.00
7. Complete Mailing Address of Known Office of Publication (Not printer) (Street, city, county, state, and ZIP+4%) Contact Person
Catherine Langley

New Jersey Press Association

840 Bear Tavern Road, Suite 505, West Trenton, NJ 08628-1019

609-406-0600 x17

Telephone (Include area code)

8. Complete Mailing Address of Headquarters or General Business Office of Publisher (Not printer)

New Jersey Press tion

Associal
840 Bear Tavern Road, Suite 305, West Trenton, NJ 08628-1019

9. Full Names and Complete Mailing Addresses of Publisher, Editor, and Managing Editor (Do not leave blank)

Publisher (Name and complete malling address)

George H. White

New Jersey Press Association, 840 Bear Tavern Road, Suite 305, West Trenton, NJ 08628-1019

Editor (Name and complete mailing address)

Catherine T. Langley

New Jersey Press Association, 840 Bear Tavern Road, Suite 305, West Trenton, NJ 08628-1019

Managing Editor (Name and complete mailing address)

None

0. Owner (Do not leave blank. If the publication is owned by a corporation, give the name and address of the corporation immediately followed by the
‘names and addresses of all stockholders owning or holding 1 percent or more of the total amount of stock. If not owned by a corporation, give the
names and addresses of the individual owners. If owned by a partnership or other unincorporated firm, give its name and address as well as those of
each individual owner. f the publication is published by a nonprofit organization, give its name and address,)

Full Name

Complete Mailing Address

New Jersey Press Association

840 Bear Tavern Road, Suite 305
West Trenton, NJ 08628-1019

1. Known Bondholders, Mortgagees, and Other Security Holders Owning or Holding 1 Percent or More of Total Amount of Bonds, Mortgages, or

Other Securities. If none, check box

— & None

Full Name

Complete Mailing Address

12. Tax Status (For completion by nonprofit organizations authorized to mail at nonprofit rates) (Check one)
‘The purpose, function, and nonprofit status of this organization and the exempt status for federal income tax purposes:

B Has Not Changed During Preceding 12 Months

O Has Changed During Preceding 12 Months (Publisher must submit explanation of change with this statement)

73, Publication Tille 7. Issue Date for Circulation Data Below
InPrint Summer 2011
75. Extent and Nature of Circulation N "
Average No. Copies Each Issue ::I‘_:":';'N"' S'"?"' Issue
During Preceding 12 Months ublished Nearest to
Filing Date
a. Total Number of Copies (Net press run) 1,300 1,300
Mailed Outside-County Paid Subscriptions Stated on
(1| PS Form 3541(inciude paid distrbution above nomi- 1,088 1,028
nal rate, advertiser's proof copies, and exchange
copies)
b, Paid Mailed In-County Paid Subscriptions Stated on PS
Circulation | (2)| Form 3541 (Include paid distribution above nominal o o
(By Mail rate, advertiser's proof copies, and exchange copies)
Outside
the Mai) Paid Distribution Outside the Mails Including Sales
(3)| Through Dealers and Carriers, Street Vendors, Counter o o
Sales, and Other Paid Distribution Outside USPS®
(4)| Paid Distribution by Other Ciasses of Mail Through
the USPS (e.g. First-Class Mail®) o o
c. Total Paid Distribution (Sum of 15b (1), (2), (3), and (4)) 1,035 1,028
(1)| Free or Nominal Rate Outside-County
Copies included on PS Form 3541 0 o
d. Free or
Nominal | | Free or Nominal Rate In-County Copies Included
ate on PS Form 3541 o o
Distribution
(By Mail
(3)| Free or Nominal Rate Copies Mailed at Other 1 2
Outside Classes Through the USPS (e.g. First-Class Mail)
the Mail)
(4)| Free or Nominal Rate Distributon Outside the Mal
(Carriers or other means) o [
& Total Free or Nominal Rate Distribution (Sum of 15d (1), (2), (3) and (4)) 11 4
f.Total Distribution (Sum of 15¢ and 15e) » 1,046 1,032
9. Copies not Distributed (See Instructions fo Publishers #4 (page #3) P 254 268
h. Total (Sum of 15fand g) » 1,300 1,300
Percent Paid
" (15 divided by 15F times 100) > 98.95% 99.61%
6. Publication of Statement of Ownership
If the publication s a general publication, publication of this statement is required. Will be printed [ Publcation not required.
inthe Fall 2011 issue of this publication.
17. Signature and Titl of Editor, Publisher, Business Manager, or Owner Date
Oanios T L »‘;U.uw Editor September 14,2011
I

1 certify that all information furnished on this form is true and complete. | understand that anyone who furnishes false or misleading information on this
form or who omits material or information requested on the form may be subject to criminal sanctions (including fines and imprisonment) and/or civil

sanctions (including civil penalties)

PS Form 3526, September 2007 (Page 2 of 3)

Advertising

Multi-Media Sales Consultant

Advance New Jersey, the region’s
leading provider of local news
and information, is looking for
experienced sales consultants to
represent our print and digital
publications.

We serve New Jersey and the
Lehigh Valley region through more
than a dozen trusted newspapers
and websites, including NJ.com, The
Star-Ledger, and LehighValleyLive.
com.

We look for candidates who
can work with clients through
consultative, needs-based selling to
create successful digital and print
advertising campaigns.

You should have a strong history
with the sales process from
prospecting to closing, with a
proven record of increasing sales
in a competitive marketplace. Solid
computer skills are a must, and
experience with CRM software is
highly desirable.

Are you well-organized,
self-motivated and able to self-
supervise, with outstanding
interpersonal and communication
skills? Then we'd like to meet you.

Earn a competitive incentive
plan that includes a base salary
and uncapped commission.
Compensation package includes a
401(k) program and comprehensive
health care, including major
medical, vision, dental, and
prescription plan.

This full-time outside selling
assignment requires a car and valid
driver’s license.

Send a cover letter outlining
what separates you from other
salespeople, along with a resume,
to Anthony Roselli at aroselli@
pennjerseyadvance.com.

Advance New Jersey is an Equal
Opportunity Employer. E-TFB

Production

Production Manager

Packet Media Group, publisher of
The Princeton Packet, PM magazine
and eleven other award winning
weekly newspapers covering the
Central Jersey region, seeks a
results-driven leader for our fast
paced production department.

This position oversees pre-press,
press, and post-press operations,
with responsibilities for commercial
printing, facilities and customer
service. This is a high profile
position on our management team,
requiring a minimum of 5 years
newspaper production experience,
a proven track record and excellent
communication skills.

The ideal candidate will be a
“hands-on” manager capable of
multitasking and stepping in where
needed to train or support our
press, pre-press and mailroom staff.
Candidate should also have ability
in staff development, coordinating
work flow, budgeting, and quality
assurance. IT knowledge and
bilingual skills are a plus.

Come grow with a family-owned
company with a bright future and a
history of community service dating
back to 1786 with the founding
of our flagship newspaper, The
Princeton Packet. We offer a strong
benefits package including health
insurance and 401K program.

Qualified candidates should send
resume and wage requirements

to hr@centraljersey.com with the

subject line of Production MGR—-PP.
Packet Media Group is an Equal

Opportunity Employer. E033013

Newspaper
for Sale

Profitable Community
Newspaper

This well-received Central Jersey
monthly newspaper is founded
on the principle that it is for the
community, by the community
and about the community. Local
advertisers consider it an excellent
way to reach our market area at a
very reasonable cost.

The seller has invested
considerable time, money and
effort in getting the paper
operational. The logistical

Looking for

* Help Wanted
» Work Wanted
* For Sale

In-column ads are only
$40 for 1 quarterly issue
of InPrint and 3 months
on our website — www.
njpa.org. In-column
employment ads are
limited to one position
per ad.

Display classified ads are
just $5.50 per column inch,
per month; minimum 2
column inches.

framework is now in place. Costs
and production process have been
streamlined affording a new owner
the opportunity to focus on content
and growing the publication.

This operation would be well
suited to someone wanting to
work flexible hours. It may be
of particular interest to people
currently in the publishing industry
or to retired or semi-retired
individuals. Owner is willing to
provide training and support to
ensure a seamless transition of
ownership.

The paper is published 11 times a
year, and has become the favorite
of retailers and service companies

in the surrounding area. DEADLINE

If interested, please email .
wmdoheny@yahoo.com. Please for the next issue
include “Newspaper Sale” in the February 12

subject line. £-033013

a Complete

Combination Solution

for Print and Online Special Sections?

Now you can get
fully-templated,
full-color print
special sections
and companion,
ready-to-post

online MicroSite
sections from Metro
Editorial Services!

Whether you are
looking to reduce the
time it takes to bring a
section from concept
to fruition both in print
and online, want to
increase ad sales
revenue, or have a
limited production
staff, Metro Templated
Special Sections and
Timely Features
MicroSites will

work for you.

View samples and get

more information from
metrocreativeconnection.com,
call Metro Client Services
at 1-800-223-1600, or

send an e-mail to
service@metro-email.com

Metro Creative Graphics, Inc.

Here is what you’ll get each month
with print templated sections:
B Two, 24-page themed print sections
per month
M Full-, half- and quarter-page ad spaces
B Professional, eye-catching page designs
M Timely, relevant editorial content
W Ready to sell
W Versions with and without spec ads
in place
B Compatible with QuarkXPress® (version 4
and up) and InDesign® (CS3 and up)
H Extremely Cost Effective!

—— g

FTimn.

Here is what you'll get each month with online
MicroSites:

B Three themed sections per month, with two corresponding
directly to the Templated Sections

B Ready-to-post and sell with companion MiSite online
publishing tool — no HTML or programming needed!

B Professional, eye-catching designs that relate to
Templated Sections

M Free Photo Gallery option for each MicroSite

W Companion online Sales Sites to e-mail prospects
and print spec sheets

B Companion self-promotion ads in print and Web versions
to notify readers and attract potential advertisers

B Extremely Cost Effective!

=4

1.800.223.1600

www.metrocreativeconnection.com

519 Eighth Avenue, New York, NY 10018
800.223.1600 * 212.947.5100 * service@metro-email.com
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NJPA Associate Members

Warm greetings to our Associate Members for a Happy New Year!

Thank you for your on-going support of NJPA and our mission.

AAA Mid Atlantic

700 Horizon Drive
Hamilton, NJ 08691

(609) 570-4131

Fax (609) 570-4075
WWW.aaa.com

Tracy Nobel
tnobel@aaamidatlantic.com

AAA New Jersey
Automobile Club

1 Hanover Road, PO Box 698
Florham Park, NJ 07932
(973) 245-4838

Fax (973) 245-4855
Www.aaa.com

John Garubba
jgarubba@njac.aaa.com

Advocate Publishing Corp.

The Catholic Advocate,

NJ Catolico

171 Clifton Avenue, PO Box 9500
Newark, NJ 07104

(973) 497-4201

Fax (973) 497-4192
www.rcan.org/advocate

Marge Pearson-McCue
pearsoma@rcan.org

Amandla

PO Box 7030 WOB

West Orange, NJ 07052
(866) 262-6352

Ernest Kwabena Opong
amandlanews@yahoo.com

Annlo Communications

1824 Annlo Lane

Vineland, NJ 08361

(856) 641-2136
www.annlocommunications.com
Charles Nutt

cwnutt@annlo.com

The Associated Press

50 West State Street, Suite 1114
Trenton, NJ 08608

(609) 392-3622

Fax (609) 392-3531
www.ap.org/nj

Sally Hale

shale@ap.org

Athlon Sports

2451 Atrium Way, Suite 320
Nashville, TN 37214

(615) 440-5522
www.athlonsports.com
Jerry Lyles
jerry.lyles@athlonsports.com

Bartash Printing, Inc.
5400 Grays Avenue
Philadelphia, PA 19143
(215) 724-1700

Fax (215) 724-3313
www.bartash.com
Michael Karff
mkarff@bartash.com
Eric Roberts
eroberts@bartash.com

The Beacon

775 Valley Road

PO Box 1887

Clifton, NJ 07015

(973) 279-8845

Fax (973) 279-2265
www.patersondiocese.org
Richard Sokerka
rsbeacon@patersondiocese.org

Brown & Connery LLP

360 Haddon Avenue, PO Box 539
Westmont, NJ 08108

(856) 854-8900

Fax (856) 858-4967
www.brownconnery.com
Stephen DeFeo
sdefeo@brownconnery.com

Cape Publishing, Inc.
513 Washington Street
Cape May, NJ 08204
(609) 898-4500

Fax (609) 898-3585
WWW.capemay.com
Bernard Haas
bhaas@capemay.com

CBA Industries Inc.

669 River Road
Elmwood Park, NJ 07407
(201) 414-5200

Barry Schiro
baschiro@cbaol.com

The College of New Jersey
PO Box 7718

Ewing, NJ 08628

(609) 771-2793

Fax (609) 637-5112
www.tcnj.edu

Donna Shaw
shaw@tcnj.edu

Community News Service LLC
Hamilton Post, Ewing Observer,
Trenton Downtowner, Lawrence
Gazette, Robbinsville Advance,
Hopewell Express, Princeton
Echo, Bordentown Current, www.
mercerspace.com

15 Princess Road, Suite K
Lawrenceville, NJ 08648

(609) 396-1511

Fax (609) 396-1132
www.communitynewsnj.com
James Griswold, co-publisher
jamie@mercerspace.com

Tom Valeri, co-publisher
tom@mercerspace.com

Joe Emanski, managing editor
jemanski@mercerspace.com
Thomas Fritts, director of sales
tfritts@mercerspace.com

Community Publications

1338 Highway 36

Hazlet, NJ 07730

(732) 739-8689
www.mycommunitypublications.
com

Vin Gopal, vgopal@
mycommunitypublications.com
Cliff Moore, comoore@
mycommunitypublications.com

The County Seat

77 Hudson Street, 2nd Floor
Hackensack, NJ 07601

(201) 488-5795

Fax (201) 343-8720

Gail Zisa

gail@cntyseat.com

The Criterion News Advertiser
87 Forrest Street, PO Box 4278
Metuchen, NJ 08840-4278
(732) 548-8300

Fax (732) 548-8338
Christopher Crane
info.criterion@verizon.net

Direct Printing and Mailing
Services

45 Dutch Lane

Ringoes, NJ 08551

(908) 806-3700

Fax (908) 806-7670

Jack O'Rourke
directprint@aol.com

Dow Jones News Fund
PO Box 300

Princeton, NJ 08543-0300
(609) 452-2820

Fax (609) 520-5804
www.newsfund.org
Richard Holden
djnf@dowjones.com

Evergreen Printing Company
101 Haag Avenue, PO Box 786
Bellmawr, NJ 08031

(856) 933-0222

Fax (856) 933-2972
WwWw.egpp.com

John Dreisbach
jdreisbach@egpp.com

The Gazette Newspaper

343 Boulevard

Hasbrouck Heights, NJ 07604
(201) 288-8656

Fax (201) 288-7215

Fritz Rethage
fritz@hasbrouck-heights.com

Gibbons P.C.

One Gateway Center
Newark, NJ 07102-5310
(973) 596-4863

Fax (973) 639-6267
Thomas Cafferty
tcafferty@gibbonslaw.com
Nomi Lowy
nlowy@gibbonslaw.com
Lauren James-Weir
ljames-weir@gibbonslaw.com

Gunther Publishing Enterprises
The Monmouth Business Times,
The Monmouth Family Times,
The Middlesex Family Times,

The Ocean Family Times,

The Millstone Times

151 Highland Ridge Road
Englishtown, NJ 07726

(732) 995-3456

www.themonmouthfamilytimes.

com
Cami Gunther
tmft@optonline.net

HarrisonRand

6823 Bergenline Avenue
Guttenberg, NJ 07093
(201) 869-7555

Fax (201) 861-5609
www.harrisonrand.com
Daryl Rand
drand@verizon.net

ICAP Delivery, Inc.

435 East Main Street, Suite 101
Denville, NJ 07834-2533

(973) 625-4227

Fax (973) 625-6931
www.|CAPDelivery.com
Joseph Paci
jpaci@icapdelivery.com

Insurance Specialties
Services, Inc.

2370 York Road, Suite D-4
Jamison, PA 18929

(215) 918-0505

Fax (215) 918-0507

Toll free: (800) 533-4579
Ken Smith
administrator@ISSISVS.com

Jersey Central Power & Light /
FirstEnergy Corporation

300 Madison Ave., PO Box 1911
Morristown, NJ 07962-1911
(973) 401-8097

Fax (330) 315-8941

www firstenergycorp.com
Ronald Morano
rmorano@firstenergycorp.com

Kean University

1000 Morris Avenue
Hutchinson Hall, 2nd Floor
Union, NJ 07083-0411
(908) 737-3410

Fax (908) 737-4636
www.kean.edu

Audrey Kelly
aukelly@kean.edu

Kreischer Miller
100 Witmer Road
Horsham, PA 19044
(215) 441-4600

Fax (215) 672-8224
www.kmco.com
Richard Synder
rsnyder@kmco.com

Kruger Pulp & Paper Sales, Inc.
107 Country Club Drive
Rochester, NY 14618

(585) 385-0027

Fax (585) 385-0028
www.kruger.com

Rick Rumble
rick.rumble@kruger.com

Latinos Unidos de Nueva Jersey
190 Hickory Road, Box 1082
Jackson, NJ 08527

(732) 534-5959

Fax (732) 942-6633
www.lunj.net

Jorge A. Rod

lunj@optonline.net

Metro Creative Graphics, Inc.
519 Eighth Avenue

New York, NY 10018

(800) 223-1600

Fax (212) 967-4602
www.metrocreativegraphics.com
Gwen Tomaselli
gtomaselli@metro-email.com

Monmouth University
Department of Communication
400 Cedar Avenue

West Long Branch, NJ 07764
732-263-5192
www.monmouth.edu

Chad Dell
cdell@monmouth.edu

Montclair State University
One Normal Avenue
Montclair, NJ 07043

(973) 655-4334

Fax (973) 655-7382
www.montclair.edu

Paula Maliandi
maliandip@mail.montclair.edu

New Jersey Association of
School Administrators
920 West State Street
Trenton, NJ 08618

(609) 599-2900

Fax (609) 599-9359
www.njasa.net

Anne Gallagher
agallagher@njasa.net

New Jersey Broadcasters Assn.
348 Applegarth Road

Monroe Twp, NJ 08831-3738
(609) 860-0111

Fax (609) 860-0110
www.njba.com

Paul S. Rotella
protella@njba.com

New Jersey City University
Office of Public Information and
Community Relations

2039 John F. Kennedy Boulevard
Jersey City, NJ 07305-1597
(201) 200-3426

Fax (201) 200-2168
www.njcu.edu

Ellen Wayman-Gordon
ewaymangordo@njcu.edu

New Jersey Council of County
Colleges

330 West State Street

Trenton, NJ 08618

(609) 392-3434

Fax (609) 392-8158
WWW.njccc.org

Jacob C. Farbman
jfarbman@nijccc.org

New Jersey Dental Association
1 Dental Plaza

North Brunswick, NJ 08902
(732) 821-9400

www.njda.org

Eric R. Elmore
eelmore@njda.org

New Jersey Education
Association

180 West State Street
PO Box 1211

Trenton, NJ 08607-1211
(609) 599-4561

Fax (609) 392-6321
WWww.njea.org

Steve Wollmer
swollmer@njea.org

New Jersey Family

New Jersey Family

480 Morris Avenue
Summit, NJ 07901

(908) 277-1919, ext. 105
Fax (908) 277-1977
www.njfamily.com
Cindy Mironovich
publisher@njfamily.com

New Jersey Hospital Association
760 Alexander Road, PO Box 1
Princeton, NJ 08543

(609) 275-4069

Fax (609) 275-4273
www.njha.com

Kerry McKean Kelly
kmckean@njha.com

New Jersey School Boards
Association

413 West State St, PO Box 909
Trenton, NJ 08605-0909
(609) 278-5202

Fax (609) 695-0413
www.njsba.org

Frank Belluscio
fbelluscio@njsba.org

NYNIJSports.com

11 Mabro Drive

Denville, NJ 07834-9607
(973) 366-3622

Fax (973) 366-3622
www.nynjsports.com
Michael R. Cohen
mcohen07834@yahoo.com

PolitickerNJ.com

Poligravity Media, LLC

321 West 44th Street, 6th Floor
New York, NY 10036

(212) 407-9326

Fax (212) 753-2751
www.politickernj.com

Zach Silber
zach.silber@politickernj.com

Publishers Circulation
Fulfillment Inc.

502 Washington Ave., Suite 500
Towson, MD 21204

(410) 821-4545

Fax (410) 821-3620
www.pcfcorp.com

Jerry Giordana
jerryg@pcfcorp.com

Publishing Group of America
American Profile, Relish, Spry
341 Cool Springs Blvd, Suite 400
Franklin, TN 37067

(615) 468-6000

Fax (615) 468-6100
www.americanprofile.com
www.relish.com
www.spryliving.com

Steve Smith
ssmith@pubgroup.com

Rfm Printing, Inc.

1715 Route 43, PO Box 1430
Wall, NJ 07719

(732) 938-4400

Fax (732) 751-2601
www.rfmprinting.com

Daria Kenny-Little
dkenny-little@rfmprinting.com
Mike Surowiec
msurowiec@rfmprinting.com

Rider University

2083 Lawrenceville Road
Lawrenceville, NJ 08648-3099
(609) 896-5192

Fax (609) 895-5440
www.rider.edu

Dan Higgins
dhiggins@rider.edu

Rowan University

Department of Journalism
Bozorth Hall, 201 Mullica Hill Rd
Glassboro, NJ 08028

(856) 256-4132
www.rowan.edu

Kathryn Quigley
quigleyk@rowan.edu

Rutgers, The State University
of New Jersey, School of
Communication & Information
4 Huntington Street

New Brunswick, NJ 08901
(732) 932-7500, ext. 8013
Fax (732) 932-6916
www.comminfo.rutgers.edu
Jorge Reina Shement
comminfo.dean@rutgers.edu

Seven Mile Times and
Creative LLC

Seven Mile Times, Sea Isle Times
3289 Ocean Drive, PO Box 134
Avalon, NJ 08202

(609) 967-7707

Fax (609) 967-7710
www.sevenmiletimes.com
www.seaisletimes.com

Monica Coskey
mcoskey@7miletimes.com

SmallTownPapers, Inc.

217 West Cota Street
Shelton, WA 98584

(360) 427-6300

Fax (360) 427-6302
www.smalltownpapers.com
Paul Jeffko
paulj@smalltownpapers.com
Carter Cheston
carter@smalltownpapers.com

Strategic Content Imaging
100 Castle Road
Secaucus, NJ 07096
Office (201) 935-3500
Cell (973) 248-7942

Fax (201) 935-1493
www.sciimage.com

Keith Puzio
kpuzio@sciimage.com

W.B. Grimes & Company
276 Springbrook Trail
Sparta, NJ 07871

(973) 729-2973

Fax (973) 729-2973

Larry Grimes
Igrimes@mediamergers.com

West Windsor-Plainsboro News
12 Roszel Road, Suite C-205
Princeton, NJ 08540

(609) 243-9119

Fax (609) 243-9020

Richard Rein
rein@wwpinfo.com

White Birch Paper Company
23-05 Watkins Avenue

Fair Lawn, NJ 07410

(201) 921-0339

Fax (201) 791-4223

Dick Tabbachino
dicktabbachino@
whitebirchpaper.com

and

80 Field Point Road

PO Box 3443

Greenwich, CT 06830

(203) 661-3344,

Fax (203) 661-3349
Leighton Jordan
leightonjordan@whitebirchpaper.
com

Wrubel Communications
12-32 River Road, PO Box 1311
Fair Lawn, NJ 07410

(201) 796-3331

Fax (201) 796-5083

Charlie Wrubel
chasnews@aol.com



