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Webinar:

How Search Engine
Optimization (SEO)
Can Benefit your
Advertisers
October 10 • 2–3 pm
Webinar:

More Details,
Less Clutter
in Your Writing
October 11 • 2–3 pm

October 22 • 11 am
teleconference

NJ Press Foundation
Board of Trustees
Meeting
October 24 • 10 am
teleconference

NJPA Executive
Committee Meeting
October 31 • 10:30 am
teleconference

NJPA Board of
Directors Meeting
November 15 • 10 am
Forsgate County Club, Jamesburg

NJPA Annual
Meeting & Luncheon
November 15 • 12 noon
Forsgate County Club, Jamesburg

Government Affairs
Committee Meeting
November 15 • 2 pm
Forsgate County Club, Jamesburg

Government Affairs
Committee Meeting
December 17 • 11 am
teleconference
For more information about
these events: www.njpa.org
Your next issue of InPrint
will arrive in mid-December.
The advertising and editorial
deadline is December 2.
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fall 2013

Dollars and
democracy

October 3 • 2–3 pm

NJPA Board of
Government Affairs
Committee Meeting

Growing Forward — Page 4

NJPA Annual Meeting:

The Five Most
Important Questions
in Sales

October 17 • 10:30 am
teleconference

Improving Your Sales — Page 3
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Webinar:

NJPA Executive
Committee Meeting

NJPA Hotline — Page 2

Exciting summer:for Alexander Silady, of Edison, included reporting and videotaping news for JJournal.com, the online branch of The Jersey Journal. He was one
of this year’s New Jersey Press Foundation’s Mac Borg New Media interns.

NJPF interns consider their
summers in the real world
Eight college journalists, all winners
of the New Jersey Press Foundation’s
2013 internship competition, recently
completed their summer assignments.
Four were NJPF Summer Interns, three
served in digital newsrooms as Mac
Borg New Media Interns, and one became our first Isaac Roth Business Intern. Here’s what they did:
Adam Offitzer, from Scotch Plains, is
a senior at the University of Maryland,
majoring in journalism. He interned at
the North Jersey Media Group in Woodland Park.
“My internship at The Record was
a hands-on experience in real world
journalism. Rather than getting coffee and filing papers, I was a working
business reporter, getting real assignments and doing everything necessary
to get the facts right and get the story
told. One piece I am proud of was called
‘Rethinking Social Media.’ I spoke with
local businesses to determine trends in
using social media, trying to figure out

the true value of using Twitter and Facebook. By talking to a number of them,
I was able to paint an accurate portrait
of the current social media landscape.
Plus, I got the satisfaction of seeing my
byline on the front page of the Sunday
Business section — in only my second
week on the job.”
Bill Donnellon, business editor of The
Record, said, “We found Adam to be extremely pleasant, smart, and hard working. He worked quickly, showed good
basic reporting skills and a nice writing
touch on a variety of topics. We will miss
him.”
John Harrington, deputy business editor, added, “Adam will be an asset at any
media outlet that hires him. He was always on time, always ready to work and
always pleasant. His grasp of the material was immediate, he understood how
to construct a story, and he was good
at meeting deadlines. My only regret is
that he is gone.”
— Continues on Page 4

Dynamic speaker Ken Paulson will challenge
conventional thinking at NJPA’s annual luncheon
meeting on Friday, November 15, at Forsgate Country Club. He will discuss “Paid
Content and the Free Press,” and
why newspapers are valuable to
all Americans.
“You won’t want to miss this,”
says George White, NJPA’s executive director. “I’ve heard Ken
speak. He’s thought-provoking
and engaging.”
In addition to hearing PaulPaulson
son, members will conduct association business and install new officers.
The meeting starts at noon at Forsgate, 375 Forsgate Drive, Monroe Township — just off NJ Turnpike
exit 8-A. To register, go to NJPA’s website: www.njpa.
org and click on the link. Or contact Peggy Stephan
Arbitell, NJPA’s member services manager, at (609)
406-0600, ext. 14, or pastephan@njpa.org.
Paulson is president and CEO of the First Amendment Center at Vanderbilt University, a program of
the Freedom Forum. He is associated with the Newseum and the Diversity Institute.
He was on the team that founded USA Today in
— Continues on Page 2

Publisher named
at Press of A.C.
Warren Buffett’s Berkshire Hathaway Inc. has
named Mark Blum publisher at The Press of Atlantic
City. Buffett bought the Press from Abarta, a private
Pittsburgh firm held by the Taylor and Bitzer families.
“The Press is one of New Jersey’s finest newspapers, and its
digital presence is dominant,”
Blum said.
He has been publisher of the
Morning News in Florence, S.C.,
since December 2010. Before
that, he was publisher at The
Sentinel in Carlisle, Pa., since
June 2004. He was controller at
Blum
The Press from 1989 to 1993.
The Press, Buffett’s 31st daily newspaper, has a circulation of 67,000 daily and 77,000 Sunday. It is based
in Pleasantville, just outside Atlantic City.
Financial terms were not disclosed.
— Continues on Page 2
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NJPA matters —

New beginning and industry optimism
Fiscal calendars and New Year celebrations notwithstanding, September is regarded by many each year as something
of a new beginning. For NJPA this year,
it’s been absolutely so.
Our August move into smaller space in
the same West Trenton office park is an
obvious reason for our excitement. But it’s
not the only one.
For NJPA members, great challenges remain in developing new revenue streams.
Yet, there’s been a perceptible shift in the
wind.
Several publishers have said recently
that they’re finally feeling that wind move
behind their backs —a welcome indicator
of potential growth ahead.
Publishers are embracing new opportunities. From charging for digital-only,
to bundling subscriptions, to providing
B-to-B services for local businesses, to
planning community events —they’re energized by the opportunities to provide
new value and earn new revenues.
Also heartening have been Jeff Bezos’s
recent purchase of The Washington Post,
and Warren Buffet’s acquisition of more
than 30 daily newspapers, The Press of Atlantic City now among them.
Newspaper Association of America’s
President & CEO Caroline Little put it
well when she commented, “Jeff Bezos is
not investing in some loser asset. He’s no
dummy. Neither is Warren Buffett.”
For NJPA, the timing of the office-move,

George H. White
Executive Director

despite its disruption, couldn’t have been
better. The staff was A+ in a total team effort led by Technology Manager John Viemeister’s excellent project management,
and Communications Manager Catherine
Langley’s organizational prowess.
After almost two decades in our old
digs, the new space is energizing. It offers
better work-flow at substantial cost savings.
Looking ahead

Another reason for optimism is NJPA’s
launch this year of a top-shelf new business. In partnership with GistCloud LLC,
www.New-Jersey.GistCloud.com is our
new platform for providing a state-of-theart press release service with better distribution and affordable pricing for New
Jersey organizations and businesses.
We anticipate good bottom-line results
from this new effort as well as in ad network growth.
We also are carefully reviewing how
we allocate staff time to achieve our twin
goals of excellent member service and

growth in association revenue.
The status of these and other projects
will be discussed at NJPA’s Annual Meeting/Luncheon, on November 15, at noon,
at Forsgate Country Club, Monroe Township. Our keynote speaker is Ken Paulson,
an outstanding news media leader and
speaker. He leads the First Amendment
Center, and previously served as executive editor of USA Today. See Page One
for more details. Please mark your calendars and plan to attend this important
event.
The current two-year session of the
New Jersey Legislature ends the first week
of January. Now in the session’s home
stretch, over a 1,000 bills are being actively tracked by NJPA’s Government Affairs Committee; bills that would or could
impact the free press, government transparency and openness, and/or impact the
business of local news publishers.
The majority of the bills are continually
“monitored” for any amendments being
made, however small or large, that would
alter the initial intention of a bill as originally posted. Others are bills we actively
oppose or support, and the remainder
are those for which we first request from
a bill’s sponsor an amendment to their
draft, usually slight, so to remove any
need for NJPA to oppose. With elections
ahead and the lame-duck session that follows, we must be especially vigilant in the
session’s final 60-days.
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quickly on NJPA’s Facebook page.

Annual meeting

Continues from Page 1
1982, later serving as editor and senior vice
president/news of that newspaper.
He is still a columnist on its board of contributors, writing about First Amendment issues and the news media.
Throughout his career, Paulson has drawn
on his background as both a journalist and
lawyer, serving as the editor or managing
editor of newspapers in five states. He also
is past-president of the American Society of
News Editors, the nation’s largest organization of news media leaders.
Paulson hosted the Emmy-honored television program “Speaking Freely,” seen in
more than 60 PBS markets nationwide for
five seasons, and he wrote “Freedom Sings,”
a multimedia stage show celebrating the First
Amendment that continues to tour college
campuses.

New publisher

Continues from Page 1
Buffett has said he thinks papers of the
size that Berkshire is acquiring will do
well because they are the primary source
of information about their communities.
BH Media has been purchasing smalland medium-sized, community-oriented
newspapers since December 2011.
Abarta, whose main businesses are in
soft drinks, oil and gas exploration, and
in ethnic frozen foods, announced earlier
this year that it was selling the newspaper
because it wanted to focus on businesses
with more growth potential.
The Press announced a 15 percent cut in
its workforce in April as part of an effort to
improve its finances ahead of a sale.
The newspaper traces its roots to The
Daily Press, begun in 1895. It moved from
Atlantic City to Pleasantville in 1970.
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NJPA Hotline
The “Legal Hotline” is a free service to NJPA member
newspapers. If you have a newspaper-related legal
question, contact the Hotline at Gibbons, P.C.,
Lauren James-Weir
phone (973) 596-4861, fax (973) 639-6267
email ljames-weir@gibbonslaw.com

Here is one recent Hotline question:

Q

Should paper run an ad placed by a by
private citizen accusing owner of beach property of “price gouging” and otherwise expressing displeasure with property owner for overcharging and then canceling summer rental?

A

No. The ad accuses property owner of
price gouging, which is a violation of the law,
and newspaper would be responsible for republication of the defamatory material within
the ad. The newspaper would then be put in
the position of having to defend any lawsuit
filed by the property owner by proving that
the owner was, in fact, price gouging or that
another defense exists.
More Hotline Q&As are online:
http://www.njpa.org/njpa/legal_hotline/
and click on ‘Recent Questions’
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NJNN Update
Amy Lear, Director
New Jersey Newspaper Network

Improve sales by perfecting your pitch
As we approach the final
months of 2013, NJNN ad revenue continues to fluctuate. In the
last issue of InPrint I explained
that our budget consists of four
ad revenue categories — display,
digital, and two statewide network programs: 2x2 and SCAN
(statewide classifieds).
Looking at the cumulative total of these four revenue buckets,
NJNN is exceeding goal for the
first eight months. The 2x2 program is booming and, thankfully, it is balancing the deficit of
display ad revenue.
Our challenge lies in the fu-

ture. How do we position NJNN
for growth and how do we generate more business for NJPAmember publishers?
Traditionally, NJNN’s strongest ad placement categories
have been healthcare, financial,
state associations, tourism and
education.
If only growing revenue were
as easy as discovering an untapped category to cultivate.
But the challenges are many:
understaffing, increasing demands for “instant” turnaround
of quotes and planning information, growing competition from

Obituary

other service providers and alternative media options…the list
goes on and on.
Every day I see the need for
one simple improvement that I
believe would result in increased
revenue for all. Yet, it is a struggle for NJNN, as well as many
NJPA members : Offer a current,
comprehensive rate card.
When media planners are insisting on fast turnaround, and
your hectic schedule of priorities
prevents your instant thoughtful
response, an up-to-date, comprehensive rate card can serve as
your greatest sales tool.
For example, if we can extract
these top five planning details

from your rate card, we can ensure that an agency will at least
consider your media solutions
when submitting a proposal to
their client:
1.	Circulation and coverage area
(at the very least, county
coverage)
2.	Days published and frequency
(daily, weekly, monthly)
3.	Rates per column-inch or
modular unit, and whether
they are net or gross (commissionable to an ad agency)
4.	Page size and column widths
in inches and/or picas (designers need to know actual
widths, not just modular sizes
like 2-col x 5)

5.	Spot and process color costs
The best rate card also includes
or is supplemented with maps, a
description of the market, space
and material deadlines, and a list
of unique opportunities such as
preprints, sticky notes, spadeas,
sponsored pages, special sections and digital capabilities.
Not only do these marketing
materials help to educate media
buyers, they also help salespeople to sell!
The NJNN team will be contacting ad departments soon
to update our inventory of rate
cards, circulation and marketing
materials.
Are you ready for 2014?

Michael Hartsough
Michael T. Hartsough, 58, died
at home on Wednesday, September 18, of lung cancer.
He is survived by his wife Jane,
who is a long-time NJPA employee, their sons Matt and Kyle,
and many other family members.
A founding partner of the law
firm Hartsough, Kenny, Chase &

Sullivan in Hamilton, Mike represented many local municipal
bodies. And he served on many
non-profit boards and committees. An avid cyclist and runner,
Mike also enjoyed scuba diving
and the Jersey shore.
For his full obituary, go to
www.murphyfh.com.

Digital

Preservation Speaks

VOLUMES
Protect and Share

Digitally preserve
your newspapers
and bound volumes

www.ArchiveInABox.com
The newspaper archive scanning service from SmallTownPapersTM
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NJPF
Update
John J. O’Brien
Director
New Jersey Press
Foundation

Growing
forward
The success of our foundation’s
Internship Program continues to
impress. For many years, NJPF
sponsored four journalism students
who spent their summers in a NJPA
member’s newsroom. With the recent additions of the Mac Borg New
Media Internships and the Isaac
Roth Business/Circulation Internship, we sponsored eight young
journalists this past summer.
Now, with the creation of the
Lloyd P. Burns New Media Internship and generous grants from
the FirstEnergy/JCP&L Foundation and Gibbons PC law firm, we
will have at least 11 interns in 2014.
And we have proposals pending
that could increase that number to
12 or 13!
These programs are a win-win
for everyone involved. The student
journalists are winners because
they gain valuable first-hand experience working in a real media environment, plus earn much needed
income to soften the financial burden of today’s higher education.
NJPA member newspapers and
digital news outlets win by employing talented, eager-to-learn journalists who make solid contributions to their publications.
And NJPF wins because this continues our mission of bringing together those who are seeking to become better journalists with those
seasoned veterans who are eager to
teach their skills and pass along the
strong journalism traditions here in
the Garden State.
The quality of these young journalists continues to amaze even
those of us familiar with their collegiate efforts. Member editors
report back overwhelmingly that
these young professionals consistently surprise the seasoned pros
with their knowledge, skills and
insights. And when it comes to
digital/online/web knowledge, they
far surpass many of today’s current
newsroom employees.
Our plan is to keep exploring
expansion opportunities. One idea
is to offer internships during the
— Continues on Page 6

Good Writing: While working at the Asbury Park Press as an
NJPF Summer Intern, John Michael Colon, of Asbury Park, has
one of his articles picked up by USA Today.

On the Job,:Lisa Hagen, of Clark, questions Irvington Mayor Wayne
Smith for a story during her summer internship at The Star-Ledger.

Updating the Website: Allison Kowalski, of Shrewsbury, posts the latest news on APP.com, the
Asbury Park Press’s website. She is a Mac Borg New Media Intern.

getting the news::Ian Wenik, of Short Hills, is on the job at The
Hudson Reporter. He is NJPF’s first Isaac Roth Business Intern.

NJPF interns reflect on their summers in the real world

Multi-Tasking: Adam Offitzer, of Scotch Plains, researches
social media use by local businesses while interning this summer as a reporter at The Record and North Jersey Media Group.

Gibbons Law:supports New Jersey Press Foundation’s Mac
Borg New Media Internship with $5,000 donation presented
by its Chairman and Managing Partner Patrick C. Dunican,
second from right, to NJPF Director John J. O’Brien, far right.
Also making the presentation are Thomas Cafferty, director of
Gibbons Media Law division, and attorney Nomi Lowy. Nationally-known, the law firm of Gibbons PC is headquartered in
Newark. The Borg internships are awarded annually to college
students who are pursuing careers in journalism.

Get ready for Summer 2014
Publishers & Editors: If you are interested in having
and intern next summer, email John O’Brien, NJPF director,
at jjobrien@njpa.org.
Students: Applications for 2014 internships will be
available soon at www.NJPA.org/foundation.

Continues from Page 1
Lisa Hagen, of Clark, spent
her summer at The Star-Ledger. She is a senior at Boston
University, a journalism major
who has had several newspaper internships, including at
the Worcester Telegram & Gazette and in Washington, D.C.
Lisa called her summer “an
incredible … opportunity to
work in a real newsroom setting. Working for the metro
section, I wrote a variety of
general assignment stories, focusing on politics, education,
features, crime and court
briefs. During my second
week, I got my first front-page
byline about the possible increase in West Nile Virus due
to Hurricane Sandy. One
memorable day was flying in a
four-passenger plane over the
Jersey Shore to get aerial photos for several post-Sandy stories.”
Her supervisor, deputy
managing editor Suzanne
Pavkovic, said, “Lisa was an
enthusiastic intern, willing
to tackle any assignment. She
came to work every day ready
to play and she fit in well in
our newsroom. We believe
Lisa has a promising future in
this profession.”
The Asbury Park Press was
home to John Michael Colon.
From Asbury Park, John is a
junior at Princeton, an English/Creative Writing major.
About his summer he wrote:
“My time at the Asbury Park
Press was incredibly valuable
and productive. Editors Susan
Weiner and Alesha Williams
were helpful and patient in

showing me the ropes. I got
to know a tight-knit and interesting community on Long
Beach Island. I wrote pieces on
all sorts of issues, local and national, and I was even able to
film, voice-over, and edit my
own video segment. An article
I wrote on same-sex marriage
in New Jersey was republished
in a national newspaper, USA
Today.
Susan Weiner said, “John
Michael is a wonderful writer.
His work is carefully structured and well thought-out.
He writes colorfully and concisely and makes sure he does
his research. We believe he
learned what it takes to be a
reporter, the importance of
making deadline, and how it is
essential to communicate with
your editor.”
Samantha

Safchinsky

spent her summer at Catamaran Media in Cape May. She is
from Cape May Court House
and is a
senior at
Rowan
University.
A journalism major, Sam
is features
editor for
Rowan’s
Safchinsky
student
newspaper, The Whit.
Editor Joan Kostiuk said,
“Sam performed many of the
duties we require of our regular reporters. Her assignments
included man-on-the-street
interviews, taking photos for
our ‘Service with a Smile’ segment, writing about some-

thing new or unusual in local
stores, posting finished stories
and photos to our website, doing occasional rewrites of press
releases, and writing one or two
stories a week. She was an essential extra hand around the office
at this very busy time of year.”
The Mac Borg New Media Internship Program included three
students this year.
Jaclyn Antonacci, of Ship
Bottom, a senior at William Paterson University and a print
journalism major, interned at
NorthJersey.com, the online arm
of The Record.
“The six weeks were like journalism boot camp; my writing,
reporting, interviewing, researching and editing skills all
improved vastly. I was able to
participate in meetings, pitch
story ideas and take on real assignments. I interviewed doctors, bicyclists, beekeepers, taxidermists, Civil War re-enactors
and the art director of Cirque
du Soleil. I never knew what was
going to come across my desk.
The first time I saw my name in
print was an experience I will
never forget. I am incredibly
grateful to The Record, to The
NJPF, and to Mac Borg for the
opportunity.”
Ray Edel, calendar and listings editor of NorthJersey.com,
said, “Jaclyn was a huge asset.
She tackled everything with the
excitement of a rookie, but with
the professionalism of a seasoned veteran. She impressed
me so much, I asked her to continue contributing to our popular animal blog, ‘Jersey Dog.’”
Alexander Silady, of Edison,
spent his summer at JJournal.

com, the online branch of The
Jersey Journal. Alex is a senior at
New York University.
He wrote, “I’ve had the opportunity to do reporting, research, photos, video shooting
and editing. It’s a whirlwind of
activity. My most memorable
moment was visiting a murder
scene with another staff member to interview neighbors who
may have witnessed it, and then
halfway back to the office getting a call from an editor telling
us to turn around because a car
had exploded. That was a chaotic
day, for sure, but it was exciting,
and I think I was able to do a lot
of good reporting. My time here
has allowed me to interview fascinating people, to film Mike Tyson or Governor Christie on half
an hour’s notice, and generally to
wade waist-deep in news.”
Our third Mac Borg intern was
Allison Kowalski, of Shrewsbury, a sophomore at George
Washington University. Allison
spent her summer at APP.com,
the online component of the Asbury Park Press.
She wrote, “It’s a great learning
experience! I had known peripherally how a news website functions, but I never had the opportunity to help manage one. Now
I’m confident when it comes to
posting wire stories, creating
photo galleries, managing top
news, sending out social media
messages and helping other staff
members with any web issues.
“I never could have imagined
how valuable time spent in the
center of the newsroom would
be. The second I walked in,
Senator Lautenberg had died,
and I got to witness breaking

news unfold. I’ve also [worked
on] how to optimize items for
the web, what kinds of stories
need videos, and what stories do
best on different platforms. Most
encouraging, were the people
around me who were so willing
to share about their jobs and experiences.”
Judy Feeney, director of digital initiatives, said, “Allison
has been a real gift to us. She
learned the basic duties of our
digital desk and was able to fill
in for vacationing staffers. She
assisted with posting wire copy
and briefs linked to news from
around the world. She posted
videos and photo galleries, and
worked on special projects. Allison is helpful and talented, and
a pleasure to work with.”
Our first-ever Isaac Roth intern was Ian Wenik, from Short
Hills, a junior at the University
of Pennsylvania. He interned at
Hudson Reporter Newspapers in
Hoboken.
He wrote, “It’s easy to say that
my time at The Hudson Reporter
genuinely changed me. I came
in with plenty of sports writing
experience, and a decent level of
experience at posting on social
media, acquired as an editor at
the Daily Pennsylvanian. But,
I had never had the day-to-day
responsibility of directing an
entire newspaper’s social media
flow. I had to do a lot of learning
on the fly.
“But learn I did. I spent a lot of
time in the early going making
sure our stories were seen in all
the right places. I closed down
superfluous Twitter accounts,
concentrating on posting solely
through one account. I received

a tremendous amount of help
from the professional staff. Publisher Dave Unger gave me access to the raw data and statistics behind the Hudson Reporter
website, letting me see what
articles were getting views and
when, and what weren’t. Thanks
to Dave, I was able to focus more
on content that our readers truly
wanted to see.
“At the same time, my skills as
a writer grew tremendously. It
was refreshing to sink my teeth
into a wide array of topics that I
had never written about before,
from zoning disputes to local
musicians. Still, my favorite was
a feature on former Olympic
gold medalist Otis Davis and
the athletic contests he holds
for special education students.
I suppose I can never separate
myself from sports completely.”

Journalism Boot Camp:
Jaclyn Antonacci, of Ship Bottom, never knows what assignments will cross her desk
as an intern at NorthJersey.
com, the web division of The
Record, the Herald News and
the North Jersey Media Group
community publications.

JCP&L:supports NJPF’s Mac Borg New Media Internship with a
$3,000 donation from the FirstEnergy/JCP&L Foundation. James
Fakult, president of Jersey Central Power & Light, second from left,
and Ron Morano, JCP&L’s senior public relations representative, far
left, present the check to Mac Borg, chairman of North Jersey Media Group, center, his daughter Jennifer Borg, VP/General Counsel
for North Jersey, and John J. O’Brien, director of New Jersey Press
Foundation. The Borg family created the internship several years
ago to honor Mac for his many years of service to New Jersey Press
Association and New Jeresy Press Foundation.
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Obituaries

NJPA Associate Members

Roger Harris
Roger Harris did almost everything a newsman
could do in his 52 years at The Star-Ledger. He covered
Newark City Hall and the corruption trial of former
Mayor Hugh Addonizio; mingled with governors Tom
Kean and Brendan Byrne; crafted
features, editorials and book reviews. He knew journalist Hunter
S. Thompson and got a card from
him each year.
Harris died Aug. 27 in Texas, at
age 83. Born Oct. 10, 1929, Harris attended the Choate School,
graduated from Cornell, and went
straight to the Star-Ledger.
Harris
He “was endlessly entertained by
the antics of politicians, and felt privileged to be able to
call them out for their narrow-mindedness,” said editorial page editor Tom Moran.
After retiring in 2006, Harris moved to Texas, to be
near grandchildren. He is survived by his wife, Jessieann, three stepchildren and their families.
Arrangements are by J.E. Foust and Son Funeral
Home in Grapevine, Texas. For details: http://www.
nj.com/news/index.ssf/2013/08/roger_harris_52-year_
journalist_at_the_star-ledger_dies_at_83.html

Joseph Colasurdo
Long-time sales executive for The Star-Ledger Joseph M. Colasurdo, 60, died at St. Barnabas Hospice in
Long Branch, N.J., on July 8, 2013.
Born in Jersey City, Joseph moved to Interlaken 30
years ago. He was a communicant of St. Mary’s R.C.
Church in Deal. Joe loved the beach, the New York
Yankees and the New York Giants, but more than
anything he loved spending time with his family and
friends. Surviving are his wife, Deborah (Allen) Colasurdo, and his two sons, Christopher and Michael, both
of Interlaken.
In lieu of flowers, memorial donations are suggested
to American Cancer Society , 2310 Route 34, Suite 1D,
Manasquan, NJ 08736, or VNA of Central Jersey, 141
Bodman Pl., Red Bank, NJ 07701.
Arrangements were by the John E. Day Funeral
Home. For more details, visit www.johnedayfuneralhome.com.

AAA Mid Atlantic

700 Horizon Drive
Hamilton, NJ 08691
(609) 570-4131
Fax (609) 570-4075
www.aaa.com
Tracy Nobel
tnobel@aaamidatlantic.com

AAA New Jersey
Automobile Club

1 Hanover Road, PO Box 698
Florham Park, NJ 07932
(973) 245-4838
Fax (973) 245-4855
www.aaa.com
John Garubba
jgarubba@njac.aaa.com

Advocate Publishing Corp.

The Catholic Advocate,
NJ Catolico
171 Clifton Avenue, PO Box 9500
Newark, NJ 07104
(973) 497-4201
Fax (973) 497-4192
www.rcan.org/advocate
Marge Pearson-McCue
pearsoma@rcan.org

Amandla

PO Box 7030 WOB
West Orange, NJ 07052
(866) 262-6352
Ernest Kwabena Opong
amandlanews@yahoo.com

Annlo Communications

15 Club Ridge Court
Elgin SC 29045-8324
(856) 641-2136
www.annlocommunications.com
Charles Nutt
cwnutt@annlo.com

The Associated Press

50 West State Street, Suite 1114
Trenton, NJ 08608
(609) 392-3622
Fax (609) 392-3531
www.ap.org/nj
Sally Hale
shale@ap.org

Athlon Sports

2451 Atrium Way, Suite 320
Nashville, TN 37214
(615) 440-5522
www.athlonsports.com
Jerry Lyles
jerry.lyles@athlonsports.com

Bartash Printing, Inc.

Growing forward
Continues from Page 4
school year, rather than just over the summer.
And we’re talking about broadening the offerings
to include internships in areas such as advertising/
marketing and digital/web/graphic design.

5400 Grays Avenue
Philadelphia, PA 19143
(215) 724-1700
Fax (215) 724-3313
www.bartash.com
Michael Karff
mkarff@bartash.com
Eric Roberts
eroberts@bartash.com

Box of Joe Consulting

16 Waterbury Court
Allentown, NJ 08501
(862) 223-1992
Joseph L. Cavone
BoxOfJoeConsulting@gmail.com

Brown & Connery LLP

360 Haddon Avenue, PO Box 539
Westmont, NJ 08108
(856) 854-8900
Fax (856) 858-4967
www.brownconnery.com
Stephen DeFeo
sdefeo@brownconnery.com

CBA Industries Inc.

669 River Road
Elmwood Park, NJ 07407
(201) 414-5200
Barry Schiro
baschiro@cbaol.com

The College of New Jersey
PO Box 7718
Ewing, NJ 08628
(609) 771-2793
Fax (609) 637-5112
www.tcnj.edu
Donna Shaw
shaw@tcnj.edu

Community News Service LLC

Hamilton Post, Ewing Observer,
Trenton Downtowner, Lawrence
Gazette, Robbinsville Advance,
Hopewell Express, Princeton Echo,
Bordentown Current,
www.mercerspace.com
15 Princess Road, Suite K
Lawrenceville, NJ 08648
(609) 396-1511
Fax (609) 396-1132
www.communitynewsnj.com
James Griswold, co-publisher
jamie@mercerspace.com
Tom Valeri, co-publisher
tom@mercerspace.com

Community Publications

1338 Highway 36
Hazlet, NJ 07730
(732) 739-8689
www.mycommunitypublications.
com
Vin Gopal, vgopal@
mycommunitypublications.com
Cliff Moore, comoore@
mycommunitypublications.com

The County Seat

77 Hudson Street, 2nd Floor
Hackensack, NJ 07601
(201) 488-5795
Fax (201) 343-8720
Gail Zisa
gail@cntyseat.com

The Courier Times Publishing Co.
The Courier Times
The Jersey Times
16 Park Avenue, Suite 201
Rutherford, NJ 07070
(201) 729-9500,
Fax (201) 729-9503
www.thecouriertimesnews.com
James Adams, Jr., publisher
Virginia Tacon, assoc. publisher
publisher@thecouriertimesnews.
com

The Criterion News Advertiser
87 Forrest Street, PO Box 4278
Metuchen, NJ 08840-4278
(732) 548-8300
Fax (732) 548-8338
www.CriterionNews.com
Christopher Crane
info.criterion@verizon.net

Customers By Design
9-01 Arnot Place
Fair Lawn, NJ 07410
(802) 282-6700
Edward J. Efchak
eefchak@gmail.com

ljames-weir@gibbonslaw.com

Gunther Publishing Enterprises
The Monmouth Business Times,
The Monmouth Family Times,
The Middlesex Family Times,
The Ocean Family Times,
The Millstone Times
151 Highland Ridge Road
Englishtown, NJ 07726
(732) 995-3456
www.themonmouthfamilytimes.com
Cami Gunther
tmft@optonline.net

HarrisonRand

6823 Bergenline Avenue
Guttenberg, NJ 07093
(201) 869-7555
Fax (201) 861-5609
www.harrisonrand.com
Daryl Rand
drand@verizon.net

ICAP Delivery, Inc.

Direct Printing and Mailing
Services
45 Dutch Lane
Ringoes, NJ 08551
(908) 806-3700
Fax (908) 806-7670
Jack O’Rourke
directprint@aol.com

435 East Main Street, Suite 101
Denville, NJ 07834-2533
(973) 625-4227
Fax (973) 625-6931
www.ICAPDelivery.com
Joseph Paci
jpaci@icapdelivery.com

Insurance Specialties
Services, Inc.

Dow Jones News Fund

PO Box 300
Princeton, NJ 08543-0300
(609) 452-2820
Fax (609) 520-5804
www.newsfund.org
Richard Holden
djnf@dowjones.com

Evergreen Printing Company

101 Haag Avenue, PO Box 786
Bellmawr, NJ 08031
(856) 933-0222
Fax (856) 933-2972
www.egpp.com
John Dreisbach
jdreisbach@egpp.com

The Gazette Newspaper

343 Boulevard
Hasbrouck Heights, NJ 07604
(201) 288-8656
Fax (201) 288-7215
Fritz Rethage
fritz@hasbrouck-heights.com

Gibbons P.C.

One Gateway Center
Newark, NJ 07102-5310
(973) 596-4863
Fax (973) 639-6267
Thomas Cafferty
tcafferty@gibbonslaw.com
Nomi Lowy
nlowy@gibbonslaw.com
Lauren James-Weir

946 Town Center
New Britain, PA 18901
(215) 918-0505
Fax (215) 918-0507
Toll free: (800) 533-4579
Kathy Liney
administrator@ISSISVS.com

Jersey Central Power & Light /
FirstEnergy

300 Madison Ave., PO Box 1911
Morristown, NJ 07962-1911
(973) 401-8097
Fax (330) 315-8941
www.firstenergycorp.com
Ronald Morano
rmorano@firstenergycorp.com

Kean University

1000 Morris Avenue
Hutchinson Hall, 2nd Floor
Union, NJ 07083-0411
(908) 737-3410
Fax (908) 737-4636
www.kean.edu
Audrey Kelly
aukelly@kean.edu

Kreischer Miller

100 Witmer Road
Horsham, PA 19044
(215) 441-4600
Fax (215) 672-8224
www.kmco.com
Richard Synder
rsnyder@kmco.com

CCNJ

For information about New Jersey’s
largest manufacturing industry, call the:

Mid-Atlantic
609/570-4131
Cell 609/306-2523
Fax 609/570-4075
tnoble@aaamidatlantic.com

Please send review your listing and send changes to NJPA so we can update your information
here and on our website. Send to Catherine Langley, clangley@njpa.org. Thank you!

700 Horizon Drive
Hamilton, NJ 08691
Tracy E. Noble
Manager, Public &
Government Affairs

Chemistry Council
of New Jersey
www.chemistrycouncilnj.org

150 West State Street
Trenton, NJ 08608

(609) 392-4214
fax (609) 392-4816

Fleet of 24-ft. Trucks & Cargo Vans

Joseph Paci, Owner
Warehouse & Offices:

435 East Main Street, Suite 101, Denville, NJ 07834
Phone: 973-625-4227 • Fax: 973-625-6931
Email: jpaci@icapdelivery.com
Website: www.ICAPDelivery.com

Member

NJPA
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Kruger Pulp & Paper Sales, Inc.
107 Country Club Drive
Rochester, NY 14618
(585) 385-0027
Fax (585) 385-0028
www.kruger.com
Rick Rumble
rick.rumble@kruger.com

Latinos Unidos de Nueva Jersey
190 Hickory Road, Box 1082
Jackson, NJ 08527
(732) 534-5959
Fax (732) 942-6633
www.lunj.net
Jorge A. Rod
lunj@optonline.net

Metro Creative Graphics, Inc.

519 Eighth Avenue
New York, NY 10018
(800) 223-1600
Fax (212) 967-4602
www.metrocreativegraphics.com
Gwen Tomaselli
gtomaselli@metro-email.com

MIDJersey Chamber
of Commerce

1A Quakerbridge Plaza, Suite 5
Hamilton, NUJ 08619
(609) 689-9960
Fax (609) 589-9989
www.midjerseychamber.org
Jillian Stengl, external affairs
jillian@midjerseychamber.org

Monmouth University
Department of Communication

400 Cedar Avenue
West Long Branch, NJ 07764
(732) 571-3449
www.monmouth.edu
Chad Dell, chair
cdell@monmouth.edu
John Morano, newspaper advisor
morano@monmouth.edu

The Montclair Dispatch

423 Bloomfield Avenue
Montclair, NJ 07042
(973) 509-8861
Fax (888) 290-2382
www.montclairdispatch.com
Scott Kennedy
Pilar Kennedy
newsdesk@montclairdispatch.
com

Montclair State University

One Normal Avenue
Montclair, NJ 07043
(973) 655-4334
Fax (973) 655-7382
www.montclair.edu
Paula Maliandi
maliandip@mail.montclair.edu

New Jersey Association of
School Administrators
920 West State Street
Trenton, NJ 08618
(609) 599-2900
Fax (609) 599-9359
www.njasa.net
Anne Gallagher
agallagher@njasa.net

New Jersey Broadcasters Assn.
348 Applegarth Road
Monroe Twp, NJ 08831-3738
(609) 860-0111
Fax (609) 860-0110
www.njba.com
Paul S. Rotella
protella@njba.com

New Jersey City University

Office of Public Information and
Community Relations
2039 John F. Kennedy Boulevard
Jersey City, NJ 07305-1597
(201) 200-3426
Fax (201) 200-2168
www.njcu.edu
Ellen Wayman-Gordon
ewaymangordo@njcu.edu

New Jersey Council
of County Colleges

330 West State Street
Trenton, NJ 08618
(609) 392-3434
Fax (609) 392-8158
www.njccc.org
Jacob C. Farbman
jfarbman@njccc.org

New Jersey Education
Association

NYNJSports.com

11 Mabro Drive
Denville, NJ 07834-9607
(973) 366-3622
Fax (973) 366-3622
www.nynjsports.com
Michael R. Cohen
mcohen07834@yahoo.com

PolitickerNJ.com

Poligravity Media, LLC
321 West 44th Street, 6th Floor
New York, NY 10036
(212) 407-9326
Fax (212) 753-2751
www.politickernj.com
Zach Silber
zach.silber@politickernj.com

Publishers Circulation
Fulfillment Inc.

502 Washington Ave., Suite 500
Towson, MD 21204
(410) 821-4545
Fax (410) 821-3620
www.pcfcorp.com
Jerry Giordana
jerryg@pcfcorp.com

Publishing Group of America

180 West State Street
PO Box 1211
Trenton, NJ 08607-1211
(609) 599-4561
Fax (609) 392-6321
www.njea.org
Steve Wollmer
swollmer@njea.org

American Profile, Relish, Spry
341 Cool Springs Blvd, Suite 400
Franklin, TN 37067
(615) 468-6000
Fax (615) 468-6100
www.americanprofile.com
www.relish.com
www.spryliving.com
Steve Smith
ssmith@pubgroup.com

New Jersey Family

Rfm Printing, Inc.

480 Morris Avenue
Summit, NJ 07901
(908) 277-1919, ext. 105
Fax (908) 277-1977
www.njfamily.com
Cindy Mironovich
publisher@njfamily.com

New Jersey Hospital Association
760 Alexander Road, PO Box 1
Princeton, NJ 08543
(609) 275-4069
Fax (609) 275-4273
www.njha.com
Kerry McKean Kelly
kmckean@njha.com

New Jersey School Boards
Association

413 West State St, PO Box 909
Trenton, NJ 08605-0909
(609) 278-5202
Fax (609) 695-0413
www.njsba.org
Frank Belluscio
fbelluscio@njsba.org

Newark Bears

450 Broad Street
Newark, NJ 07102
(973) 848-1000
www.newarkbears.com
Pete Spiewak
pspiewak@newarkbears.com

Send InPrint YOUR News!

1715 Route 43, PO Box 1430
Wall, NJ 07719
(732) 938-4400
Fax (732) 751-2601
www.rfmprinting.com
Daria Kenny-Little
dkenny-little@rfmprinting.com
Mike Surowiec
msurowiec@rfmprinting.com

Rider University

2083 Lawrenceville Road
Lawrenceville, NJ 08648-3099
(609) 896-5192
Fax (609) 895-5440
www.rider.edu
John Lenox
jlenox@rider.edu

Rowan University

Department of Journalism
Bozorth Hall, 201 Mullica Hill Rd
Glassboro, NJ 08028
(856) 256-4132
www.rowan.edu
Kathryn Quigley
quigleyk@rowan.edu

Rutgers, The State University
of New Jersey, School of

Communication & Information
4 Huntington Street
New Brunswick, NJ 08901
(732) 932-7500, ext. 8013
Fax (732) 932-6916
www.comminfo.rutgers.edu
Jorge Reina Shement
comminfo.dean@rutgers.edu

Seven Mile Times and
Creative LLC

Seven Mile Times, Sea Isle Times
3289 Ocean Drive, PO Box 134
Avalon, NJ 08202
(609) 967-7707
Fax (609) 967-7710
www.sevenmiletimes.com
www.seaisletimes.com
Monica Coskey
mcoskey@7miletimes.com

SmallTownPapers, Inc.

217 West Cota Street
Shelton, WA 98584
(360) 427-6300
Fax (360) 427-6302
www.smalltownpapers.com
Paul Jeffko
paulj@smalltownpapers.com
Carter Cheston
carter@smalltownpapers.com

Strategic Content Imaging

100 Castle Road
Secaucus, NJ 07096
Office (201) 935-3500
Cell (973) 248-7942
Fax (201) 935-1493
www.sciimage.com
Keith Puzio
kpuzio@sciimage.com

W.B. Grimes & Company

David Slavin, senior associate
59 Manor Square
Sparta, NJ 07871
(973) 729-7299
david8371@aol.com
Larry Grimes, president
(301) 253-5016
lgrimes@mediamergers.com

West Windsor-Plainsboro News
12 Roszel Road, Suite C-205
Princeton, NJ 08540
(609) 243-9119
Fax (609) 243-9020
Richard Rein
rein@wwpinfo.com

White Birch Paper Company

23-05 Watkins Avenue
Fair Lawn, NJ 07410
(201) 921-0339
Fax (201) 791-4223
Dick Tabbachino
dicktabbachino@
whitebirchpaper.com, or
80 Field Point Road
PO Box 3443
Greenwich, CT 06830
(203) 661-3344,
Fax (203) 661-3349
Leighton Jordan
leightonjordan@whitebirchpaper.
com

New NJPA members
NJPA welcomes two new Associate Members —
MIDJersey Chamber of Commerce and New Jersey News Commons. They were approved at a recent
meeting of NJPA’s board of directors.
MIDJersey Chamber, located in Hamilton, serves
businesses from Lambertville, south to Mt. Laurel,
west to Bucks County, east to Freehold and beyond.
Its mission is to advocate, build business relationships
and promote economic growth opportunities for its
members.
Jillian Stengel, chief of external affairs, and Orsola
Anderson, marketing and communications manager,
are the representatives to NJPA.
The chamber’s phone number is (609) 689-9960.
For more information, visit its website at www.midjerseychamber.org or email to info@midjersey.org.
NJ News Commons is an initiative of Montclair
State University and its School of Communication and
Media to connect news organizations throughout the
state and ensure that New Jersey’s news ecosystem is
healthy, vibrant and dynamic.
By encouraging New Jersey’s news organizations to
cooperatively deliver more robust news and analysis of
local, regional and statewide matters, Montclair State
University is taking a major first step with the NJ News
Commons in encouraging civic engagement.
For more information, go to www.njnewscommons.
org. Representatives to NJPA are Debbie Galant, director (973-655-5541 or galantd@mail.montclair.edu) and
Mary Mann, deputy director (973-655-5554 or marybarrmann@gmail.com).

Art paper chooses Evergreen
The Art Newspaper (www.theartnewspaper.com) of
London and New York has chosen Evergreen Printing,
of Bellmawr, to print and mail its distribution in North
and South America.
Founded in 1990, the monthly is the leading reporter
of art news worldwide, offering 100 pages of news, interviews, reviews and debate about everything from
antiquity to the contemporary.
Published in six languages, available in print and
online, The Art Newspaper reaches artists, collectors,
museum directors, consultants, dealers, trustees, auctioneers, curators, public policy-makers and those with
a personal interest in the global art market.

Wrubel Communications

12-32 River Road, PO Box 1311
Fair Lawn, NJ 07410
(201) 796-3331
Fax (201) 796-5083
Charlie Wrubel
chasnews@aol.com

Printing
Distribution

Calkins
media

PUBLISHING SOLUTIONS

Creative

Mark D. Henderson

Digital
Marketing

Email us news about your employees, promotions, new products and other big changes: clangley@njpa.org

Division Manager

Mobile 609.276.6539
2 Geoffrey Road
Office 215.949.4224
Fairless Hills, PA 19030
Fax 215.269.3311
mhenderson@calkins.com

KERRY MCKEAN KELLY
Vice President, Communications
and Member Relations
New Jersey Education Association
180 West State Street
P.O. Box 1211
Trenton, NJ 08607-1211
Media Relations:
Steve Wollmer
Kathy Coulibaly

WithumSmith+Brown
A Professional Corporation
Certified Public Accountants and Consultants

Tel.: (609) 599-4561
Fax: (609) 392-6321

Steve Baker

Christy Kanaby

kmckean@njha.com
609-275-4069 ■ Fax 609-275-4273
760 Alexander Road ■ CN-1 ■ Princeton, NJ 08543-0001
www.njha.com

One Spring Street
New Brunswick, NJ 08901
Tel: 732.828.1614
www.withum.com

William R. Hagaman, Jr., CPA
James J. Decker, CPA
Partners
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Classified Ads!
Advertising/Sales

Editorial

Advertising Sales Director
The Press of Atlantic City,
Southern New Jersey Shore’s
leading media company and a
subsidiary of Berkshire Hathaway, is
seeking an experienced Advertising
Sales Director to become an
integral part of our executive
management team.
We’re looking for a dynamic
sales leader to generate revenue
strategies, implement sales
initiatives and develop their staffs
to be top performers.
This position is responsible
for leading the advertising sales
team by maximizing revenue
opportunities in both print and
digital environments.
The ideal candidate must be
proficient at handling multiple
responsibilities in a fast-paced
environment.
A bachelor’s degree in Marketing,
Business or a related field is
required as is a minimum 8 years
of experience or an equivalent
combination of education and
experience specific to advertising
sales and marketing.
Our above average compensation
package includes a generous base
salary, plus bonus and a full suite of
competitive benefits.
The successful applicant for this
key role will also be well positioned
for future growth within our
company.
Interested candidates may send
their resume confidentially to:
hrdept@pressofac.com
113013

Executive Editor
The Press of Atlantic City,
Southern New Jersey Shore’s
leading media company and a
subsidiary of Berkshire Hathaway,
is seeking an experienced Executive
Editor to become an integral part of
our executive management team.
• Leads planning and oversees
execution of all content strategies.
• Supports First Amendment and
Watchdog reporting by maintaining
strong journalistic practices daily.
• Defines and enforces standards
for quality across all platforms.
• Manages resources wisely to
further advance the information
center’s ability to execute. Oversees
large expense budget.
• Responsibilities include
interviewing, hiring, and training
employees; planning, assigning,
and directing work; appraising
performance; rewarding and
disciplining employees; addressing
complaints and resolving problems.
Interprets personnel policies and
decides disposition of minor issues.

Classified
Advertising
Requirements
• Bachelor’s degree and a
minimum of 10 years related
experience including writing,
editing and layout; or an equivalent
combination of education and
experience.
• Exceptional communication
skills, both oral and written.
• Demonstrated organizational
skills, with the ability to coordinate
several tasks simultaneously within
a fast-paced environment.
• Strong leadership skills.
• Proficiency in Microsoft Office
Suite.
• Use of personal vehicle, valid
driver’s license, state mandated
auto insurance and good driving
record are required.
Our above average compensation
package includes a generous base
salary, plus bonus and a full suite of
competitive benefits.
The successful applicant for this
key role will also be well positioned
for future growth within our
company.
Interested candidates may send
their resume confidentially to:
hrdept@pressofac.com
113013

• Help Wanted
• Work Wanted
• For Sale

BOOst sales

for your classified advertisers!
Upsell your classified in-column advertisers with
this great opportunity — statewide advertising
in 125+ NJ newspapers for one low price:

Only $520 for 25-word classified ($13 per addl. word)
NJPA members, keep $198 per ad you sell.
Contact Diane for details:
(609) 406-0600, ext. 24
dtrent@njpa.org
New Jersey Press Association’s

Statewide Classified Advertising Network

In-column ads are only
$40 for 1 quarterly issue
of InPrint and 3 months
on our website — www.
njpa.org. In-column
employment ads are
limited to one position
per ad.
Display classified ads are
just $5.50 per column inch,
per month; minimum 2
column inches.

Deadline
for the next issue

December 2

Seeking better
opportunities?
Check out the employment ads
on NJPA’s website: www.njpa.org

Multi-Media Sales Consultant
Immediate openings in South Jersey

Advance New Jersey, the region’s
leading provider of local news
and information, is looking for
experienced sales consultants to
represent our print and digital
publications.
We serve New Jersey and the
Lehigh Valley region through more
than a dozen trusted newspapers
and websites, including NJ.com, The
Star-Ledger, and LehighValleyLive.
com.
We look for candidates who
can work with clients through
consultative, needs-based selling to
create successful digital and print
advertising campaigns.
You should have a strong history
with the sales process from
prospecting to closing, with a
proven record of increasing sales in
a competitive marketplace.
Solid computer skills are a must,
and experience with CRM software
is highly desirable.
Are you well-organized,
self-motivated and able to selfsupervise, with outstanding
interpersonal and communication
skills? Then we’d like to meet you.
Earn a competitive incentive
plan that includes a base salary
and uncapped commission.
Compensation package includes a
401(k) program and comprehensive
health care, including major
medical, vision, dental, and
prescription plan.
This full-time outside selling
assignment requires a car and valid
driver’s license.
Send a cover letter outlining
what separates you from other
salespeople, along with a resume,
to Anthony Roselli at aroselli@
pennjerseyadvance.com.
Advance New Jersey is an Equal
TFB
Opportunity Employer.

Love Where You Work
COLLEGE GRADS WELCOME!
If you are a dynamic individual with exceptional communication skills who knows
how to drive results and inspire confidence, then this is your opportunity to expand
your career and represent Advance Newspapers, nj.com and lehighvalleylive.com
in the position of Multi Media Advertising Consultant. You will work with clients to
provide expertise with digital, print, and magazine advertising, representing a suite
of solutions in the digital space that is second-to-none in the region. If you want
to grow with a thriving market leader in the digital and print space that boasts
one of the largest customer bases in the region, then this could be the right role
for you. By bringing together the quality journalism and in-depth coverage of The
Star Ledger, Times of Trenton, Jersey Journal, South Jersey Times, The ExpressTimes, and the NJN Publishing Network in combination with the up-to-the-minute
information on nj.com and lehighvalleylive.com, we are ensuring the communities
we serve have 24/7 access to what’s happening locally and around the world.

To be a good fit for this opportunity, you will have:

• A bachelor’s degree or equivalent experience
• A comprehensive knowledge of needs base selling
• Excellent communication and presentation skills, both written and verbal
• An assertive demeanor, with a strong goal-orientation and self-motivation
• A passion for digital advertising
• The ability to multi-task, handle pressure and work under deadlines
• Proﬁciency in MS Ofﬁce Suite including Excel, Word, Power Point and Outlook
• CRM sales management software experience, salesforce.com is preferred
• This full-time outside selling assignment requires a car and valid driver’s license

Earn a competitive incentive plan that includes a base salary and uncapped commissions. Compensation package includes a 401(k) program and comprehensive health care
including vision, dental, and prescription plan.

If you have the above skills and qualifications we’d like to meet you.
Send a cover-letter outlining what differentiates you from other candidates, along with a resume to: Anthony Roselli at aroselli@pennjerseyadvance.com
Advance New Jersey is an Equal Opportunity/Affirmative Action Employer

