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Grandpa Helps: As busy as ever, Mac Borg gets 
his grandsons — Alexander, age 10, Austin, 8, Char-
lie, 5, and William, 2 — ready for the big party on 
June 5 celebrating The Record’s 114th anniversary 
and Mac’s 50 years of service. The boys are Stephen 
Borg’s sons. For the story, see Page 6.

“This will be the first true statewide 
measurement of digital newspaper 
sites,” said Ed Efchak. “NJPA is a true 
pioneer.”

A senior consultant at Belden Inter-
active, he was talking about the web-
site research his company will conduct 
for NJPA in September. The survey will 
study the audiences of newspaper web-

sites in New Jersey — the people, their 
demographics and their buying habits.

“Belden will measure website reach 
and how websites relate to the print 
product — questions that ad agencies 
and advertisers are asking all of us. The 
study will examine consumer purchas-
ing plans and how people interact with 
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webinar 
The Online Insert
Wednesday, August 12 
2 – 3 pm

webinar
Video Online: 
Implementing  
and Selling
Wednesday, August 26 
2 – 3 pm

NIE & Youth 
Readership 
Committee Meeting
Thursday, September 17 
10:30 am
NJPA conference room

Government Affairs 
Committee Meeting
Tuesday, September 15
11 am
teleconference

webinar
The Consultative Sale: 
Increase  
Online Revenue
Wednesday, August 26 
2 – 3 pm

NJPA Executive 
Committee Meeting
Thursday, October 15 
10 am
teleconference

NJPA Board of 
Directors 
Meeting
Thursday, October 29 
10:30 am 
East Brunswick Hilton

NJPA  
Annual Meeting
Thursday, October 29 
12 noon 
East Brunswick Hilton
Speaker: Dave Morgan 
“The Last Newspaper Speech”

For more information about 
these events and seminars, 
please visit our website:

www.njpa.org

PRINT

Big corruption sting shows 
NJ journalism at its best

New rules coming Sept. 1
on access to court records

New Jersey’s Supreme Court an-
nounced on July 22 its adoption of a new 
rule on public access to court records. It 
will become effective on Sept. 1.

 The rule and recommendations about 
court access were submitted in a report 
by the Court’s Special Committee on 
Public Access to Court Records. NJPA’s 
Legal Counsel Tom Cafferty served on 
the committee. The Court also released 
its administrative determinations on the 
committee’s recommendations.

The committee, commonly referred 
to as the “Albin Committee” for its chair, 
Associate Justice Barry T. Albin, was 
formed in February 2006 to conduct a 
review of Rule 1:38, “Confidentiality of 
Court Records.” Its aim was to recom-
mend possible changes that would fa-
cilitate public access to court records 
but still safeguard legitimate privacy 
interests. 

“The report of the Albin Committee 
represents the most comprehensive ex-

amination of and update on public ac-
cess to court records in more than 30 
years,” said Chief Justice Stuart Rabner. 

“Under Justice Albin’s leadership, the 
committee presented a revised rule that 
brings us into the age of electronic ac-
cess while it addresses privacy concerns. 
This rule maintains the traditional pre-
sumption of access to court records and 
meets our obligation to sustain trans-
parent court processes. On behalf of the 
entire Judiciary, I thank Justice Albin 
and the committee for their extraordi-
nary effort,” Rabner said.

The revised Rule 1:38, now called 
“Public Access to Court Records and 
Administrative Records,” includes:
•	 �An expanded definition of court re-

cords
•	 �A definition of administrative records 

and a statement on their availability to 
the public

•	 �A comprehensive listing of records ex-
— Continues on Page 14

Dave Morgan to speak his mind
Don’t miss “The Last Newspaper 

Speech.” Mark your calendars to be in 
on some NJ newspaper history in the 
making!

The New Jersey Press Association 
has set its annual luncheon meeting for 
Thursday, Oct. 29 at the East Brunswick 
Hilton.

Guest speaker Dave Morgan has an 
amazing resume, according to NJPA Ex-
ecutive Director John O’Brien.

“I first met Dave when he was an at-
torney for the Pennsylvania Newspaper 
Association,” said O’Brien. “We fought 
several battles together and I always ad-
mired his tenacity and forward thinking 
approach to solving problems.”

Upon leaving PNA, Morgan entered 
the brave new world of the Internet 

and, among other things, founded the 
online ad firm RealMedia, which he 
eventually sold to British advertising 
giant WPP Group for $649 million. He 
then founded Tacoda, another online ad 
firm, which he eventually sold to AOL 
for $275 million.

“Keep in mind, this is a guy who once 
borrowed $5 from me to cover a bar bill 
at America East!” said O’Brien.

Morgan’s newest venture is called 
Simulmedia, an advertising consultancy 
that hopes to improve television ratings 
by optimizing advertising.

“But,” O’Brien said, “I’ve asked Dave 
to speak to us — not about his lat-
est or previous ventures — but to give 
what we’re calling ‘The Last Newspaper 

— Continues on Page 4

A rabbi, two mayors, an organ donor, and a devel-
oper walked into a diner…

It sounds like the start of a bad joke but it was all 
part of another dark day for a state notorious for po-
litical corruption. It was also a day that gave the best 
in the Garden State a chance to show off their jour-
nalistic chops.

The Asbury Park Press did it with long-form tra-
ditional columns while the Star-Ledger’s breaking 
news blog showed that an old media dog can learn 
new tricks. As the story broke — a sprawling case of 
political corruption implicating three Jersey mayors, 
a deputy mayor, two assemblymen, a council presi-
dent, and a bunch of candidates, political functionar-

— Continues on Page 6

— Continues on Page 5
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A traditionally supportive NJPA 
publisher recently made a comment 
that sent a chill up my spine. He said, 
“I don’t hear from NJPA very much 
anymore so I’m not sure what you’re 
doing for me!” 

After I regained my composure I re-
alized he wasn’t complaining as much 
as reinforcing the fact that, like most 
New Jersey publishers, he is pre-occu-
pied with trying to keep his business 
afloat during this tough economy and 
doesn’t have the extra time to explore 
happenings at his association like he 
once did.

Still, his statement bothered me be-
cause we at NJPA take a huge amount 
of pride in our ability to communicate 
regularly and often with our mem-
bers. One of our main jobs is to be a 
purveyor of important and useful in-
formation about our industry.

To that end, each week we produce 
NJPA Notes, a digital digest of infor-
mation about New Jersey’s newspa-
per industry with an added dash of 
regional and national info. Ten times 
per year, our InPrint tabloid hits your 
desk with up to 16 pages of pertinent 
information about our members and 
their papers. Several times each week 
we send out email blasts with impor-
tant, targeted info our members need 
and want.  Our website, njpa.org, is 
an important resource for those who 
check it regularly. 

So, I was naturally taken aback when 
this publisher said we had been quiet. 
Fortunately, I learned a long time ago 
that it’s best to tackle perceptions such 

as his head-on, right then and there, 
without hesitation. So I said gracious-
ly, “#$%& (name withheld)…ARE 
YOU NUTS!”

Now that I had his attention, I re-
minded him of the above avenues of 
communication and reviewed with 
him just what we had done for him 
lately! I reminded him that...
•	NJPA just secured a decision from 
the NJ Dept. of Labor that reaffirms 
the use of the Independent Contrac-
tor Guidelines, so important to our 
dailies.
•	NJPA recently met with the NJ Gov-
ernment Records Council and gained 
valuable interpretations of several of 
their rules affecting access to informa-
tion.
•	NJPA worked tirelessly with the Su-
preme Court’s “Albin Committee” to 
gain increased public access to court 
records at all levels.

•	NJPA continues to work with NNA 
on the troubling decision by the U.S. 
Postal Service to limit access to local 
post office loading docks.
•	NJPA has won amendments to sev-
eral important pieces of legislation 
that make these prospective state laws 
much more palatable to our industry.
•	Our Government Affairs Commit-
tee continues to monitor over 500 bills 
that impact our industry.
•	NJPA’s service (NJNN) placed $6.6 
million in advertising in member 
newspapers in the first six months of 
2009. That’s impressive in an econom-
ic downturn.
•	NJPA has contracted with Belden 
Interactive for the first-ever statewide 
survey of newspaper website users. It 
will include visitor profiles, internet 
and media habits, content preferences 
and future purchasing plans.  Results 
are due this fall.
•	NJPA has partnered with Borrell 
Associates to present 20 webinars on 
a full range of cutting-edge newspaper 
and online topics.
•	The board approved a bylaws change 
to let “Digital News Organizations” 
join NJPA as regular members.
•	The NJPA staff is a dependable re-
source, fielding important — even 
emergency — calls from our members 
every week.

After my brief explosion and this 
litany of services, I think he got the 
message. I am printing it here so oth-
ers will get it too!

And now my blood pressure can go 
back to safer, summer levels.
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What are we doing for you?

Gearing up for challenging 
times ahead? Then do what the 
smart folks are doing this year 
— save time and money with 
NJPA webinars. These efficient 
training sessions keep your staff 
focused in the office while their 
ideas and skills grow at the speed 
of the Internet.

Six new webinars are planned 
from now into November, two 
on new products and services, 
and four about online sales —all 
designed to help grow your 
newspaper’s online revenue. 

For these webinars, NJPA has 
partnered with other press asso-

ciations and Borrell Associates.
Each session is approximately 

one hour in length. An unlim-
ited number of your employees 
may view the webinar, using one 
phone connection and one com-
puter with Internet connection 
at your site. 

Newspapers can sign up for 
each webinar at $75, or the fall 
series of four webinars for $250. 
To register, go to www.njpa.org 
and click on the “PressForward” 
link. Or contact Peggy Stephan 
at (609) 406-0600 ext. 14 or 
pastephan@njpa.org.

Here are the topics of NJPA’s 

upcoming webinars:
The Online Insert

Weds., August 12 • 2 p.m.
Flyers and circulars online? 

Newspapers need to be aware 
that the wagons are circling on 
this lucrative category. Specialty 
consumer sites are cropping up 
that will take the Sunday paper 
to the electronic level. This is an 
area newspapers can own, if they 
get to work now.

You’ll leave this webinar armed 
with: 
•	 �The latest ad and promotional 

spending forecasts 
•	 �Methods of monetizing  

online flyers and circulars 
•	 �Information on a variety of 

applications 
Video Online: Implementing

and Selling
Weds., August 26 • 2 p.m.

You’ll learn just how crucial 
online video is to your bottom 
line, and how important it will 
be down the road. You’ll discov-
er which methods of monetiz-
ing online video work well — it 
might be pre-roll, sponsorships, 
post roll, video-on-demand 
commercials or something new. 
You’ll hear not only how to use 

Go back to school this fall with NJPA webinars

— Continues on Page 14
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Pressmen’s Holiday: Guests tour A.F.L. Web Printing’s new Se-
caucus production facility. Above, Diana Holt, an A.F.L. customer 
service representative, second from left, talks with visitors prior to 
the tour and gives them samples of recent printing jobs. Below, 
Keith Whitmoyer, press room manager, second from right, explains 
A.F.L.’s state-of-the-art printing operation.

The NJ Superior Court Appel-
late Division will allow the NJPA 
to appear as amicus curiae in the 
case of Courier-Post v. County of 
Camden. In addition, the organi-
zation will be allowed to partici-
pate in oral arguments.

For years, the Courier-Post 
has served as the legal newspa-
per of Camden County, publish-
ing all public notices, including 
sheriff ’s sales. However, this 
year the County of Camden, the 
county sheriff ’s department and 
the Camden County Municipal 
Utilities Authority named The 
Philadelphia Inquirer instead as 
their legal newspaper. 

The Cherry Hill-based Couri-
er-Post argued in court that the 
Inquirer is neither printed in nor 
published in Camden County, as 
required by New Jersey law. This 
point was presented twice in 
separate motions for summary 
judgment. Both times the court 
denied the motions, finding that 

the Inquirer is published in New 
Jersey.

The Courier-Post also argued 
that The Philadelphia Inquirer 
violates New Jersey Statutes by 
charging less than the rate man-
dated by state law for legal ad-
vertisements.

Following the Courier-Post’s 
appeal of the lower court’s deci-
sion, NJPA’s board of directors 
voted to join the case. On July 22 
the Appellate Division granted 
NJPA’s motion to appear as am-
icus curiae. In addition NJPA 
may participate in oral argu-
ments, which are expected to 
start this fall.

NJPA’s Legal Counsel Tom 
Cafferty is handling the case for 
the association. 

For a copy of the amicus brief, 
contact George White, NJPA’s 
Government Affairs coordina-
tor: gwhite@njpa.org. His tele-
phone number is (609) 406-
0600 ext. 30.

NJPA joins Courier-Post 
case as an amicus curiae

The Audit Bureau of Circula-
tions plans to launch a new au-
diting service for community 
newspaper publishers. 

The ABC board gave the ini-
tiative initial approval during 
its July meeting in Chicago. The 
service, ABC Community News-
paper Audit, could be available 
to U.S. and Canadian newspa-
pers with paid circulation under 
25,000 by Jan. 1.

The idea is to offer smaller 
newspaper operators a lower 
cost and simplified auditing 
with annual flat fees that begin 
at $2,000.

“This new service addresses 
the challenges many commu-
nity newspapers face today,” said 
Kirk Davis, president and COO 
of GateHouse Media. “Many 

publishers in this category will 
likely see savings of 25% to 50%, 
with the quality and brand draw 
of an ABC audit to help them at-
tract…advertisers. I think it will 
have widespread appeal.”

Many marketers, including 
those placing national ads, are 
turning to community newspa-
pers. Merle Davidson, director 
of media services at J.C. Penney 
and chair of the ABC board, said 
advertisers are looking to com-
munity newspapers to “improve 
reach and coverage in local mar-
kets no longer being served by 
metropolitan newspapers.”

The ABC board also agreed 
to freeze audit fees for 2010, the 
third consecutive year. It extend-
ed its one-year test of an option-
al consolidated report that lets 
newspapers display a variety of 
print, online and other audience 
data. U.S. and Canadian news-
papers with an average weekday 
circulation of less than 50,000 
may break out “power days” if 
they elect not to report averages 
for each day of the week.

NJPA’s board of directors has 
approved a new membership 
category called “Digital News 
Organizations.”

Members will vote on the de-
cision at the annual meeting on 
Oct. 29.

The new category defines a 
Digital News Organization as 
“one that  gathers, reports, edits 
and provides news and informa-
tion of a general nature in a digi-
tal format.”

NJPA Executive Director John 
J. O’Brien said, “As the newspaper 
industry transforms and evolves 
right before our eyes, it is imper-
ative that NJPA adapt to these 
changes. Our new membership 
category is an example of how 
we, as an association, will evolve 
and position ourselves to serve 
the needs of this fast-changing 
industry. I am extremely pleased 
the board has taken this action.”

To qualify for membership as 
a Digital News Organization, an 
applicant:
•	 �Must have a presence and be 

available to the general public 
on the World Wide Web for a 
minimum of one (1) year.

•	 �Must publish news regularly 
and be updated at least twice a 
week.

•	 �Must be devoted principally 
to the dissemination of origi-
nal content consisting of lo-
cal or general news specific to 
New Jersey which constitutes 
a significant percentage of the 
overall content.

•	 �Must have and publish a fixed 
title, phone number and ad-
dress.

•	 �Must follow recognized stan-
dards of professional journal-
ism.

•	 �May not serve as a platform 
to promote the interest and/or 
opinions of a special interest 
group, individual or cause.
Dues will be the same as the 

for-profit Associate Member cat-
egory. Digital News Organiza-
tions owned by a regular news-
paper member are exempt from 
any extra dues.

ABC plans new audit service 
for community newspapers

NJPA adds digital news  
membership category

By Mary Pat Gallagher
A blogger sued for her online 

criticism of a software com-
pany on a porn industry mes-
sage board cannot invoke New 
Jersey’s press shield law, a Mon-
mouth County judge says. 

Superior Court Judge Louis 
Locascio’s June 30 ruling allows 
the company, Too Much Me-
dia, to ask blogger Shellee Hale 
her sources for comments she 
posted on Oprano, a website that 
proclaims itself the “Wall Street 
Journal of porn.” 

Locascio made a second novel 
ruling in the case, Too Much 
Media LLC v. Hale, MON-
L-2736-08, holding that the 
company can pursue damages 
even without showing pecuniary 
loss, based on postings that ac-
cuse it of criminal conduct and 
business incompetence. 

In denying Hale protection 
as a journalist, Locascio said 
courts “are now being faced with 
the task of evaluating a virtually 
limitless number of people who 
claim to be ‘reporting’ on issues, 
but who are, many times, doing 
little more than shouting from a 
digital soap box.” 

Hale, of Washington state, 
has a private investigator’s li-
cense and a degree in respiratory 
therapy but not one in journal-
ism. She operates two websites, 
camandago.com and coachshel-
lee.com, on which she offers her 
services as a “life coach,” fitness 
adviser and freelance investiga-
tive journalist. She also keeps a 
blog, shelleehale.net/blog. 

The comments that led to the 
suit concerned a Too Much Me-
dia software product known as 
NATS, which helps businesses 
that link to each other keep track 
of click-generated commissions. 
Some software users are appar-
ently porn sites, and Hale came 
across NATS while looking into 
criminal activity in the adult en-
tertainment industry. 

In early 2008, media reports 
noted a security breach that al-
lowed hackers to break into the 
NATS database and access lists 
of subscribers to adult websites. 
Hale blogged on the subject, 
accusing Too Much Media of 
several illegal and unethical ac-

Blogger  
can’t invoke 
shield law, 
says judge

— Continues on Page 14

?Do you get 

NJPA Notes
Our weekly email newsletter  
“NJPA Notes” contains news and 
topics of interest to NJ newspaper 
people. Don’t miss out!  
To request your copy, email 
clangley@njpa.org. Include  
“NJPA Notes” in the subject line.

NJPA memorabilia

WANTED 

for our archives

Contact Catherine Langley
(609) 406-0600 ext. 17 

clangley@njpa.org
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Editors,  wouldn’t you like to have a top-notch collegiate 
journalist in your newsroom next summer for a net cost of 
just $800? Filling in for vacationing writers. Revitalizing 
your staff with their wide-eyed enthusiasm. 

We can offer you that opportunity! All you need to do is 
express your interest now. Here are some details: 

Each summer intern commits to working for eight weeks 
at a participating New Jersey newspaper, at a salary of $325 
per week, or $2,600 total.

NJPF recently increased to $1,800 the amount it con-
tributes toward that salary, thus reducing the amount the 
newspaper pays from $1,200 to $800.

At the completion of the internship, the student also re-
ceives a scholarship. 

Four students were placed in 2009. We hope to increase 
the number in 2010.

If you are interested in being considered for an intern 
next summer, please e-mail me at gwhite@njpa.org.

Scholastic Press Association
NJPF continues its long-time active support of the Gar-

den State Scholastic Press Association, the statewide or-
ganization of high school newspaper advisors. One of the 
aims in our foundation mission statement is to help de-
velop the next generation of journalists. The synergies are 
obvious! I will be meeting with the GSSPA executive com-
mittee on Aug. 13 to consider new program and partner-
ship opportunities we may be able to pursue together. 

Mock Election recognition
The only traveling original copy of the Declaration of 

Independence came to Trenton on June 24, made possible 
because of the foundation’s successful coordination of the 
2008 New Jersey Student/Parent Mock Election. 

Tom Engleman joined me to receive recognition at a 
special ceremony held at the New Jersey State Museum, 
attended by hundreds of students, interested citizens, and 
Governor Jon Corzine and Secretary of State Nina Wells, 
among other dignitaries.

New Jersey was recognized for having the highest Mock 
Election school participation levels and student-voter 
turnout of any state in the U.S., thanks to Tom’s efforts 
and to our NIE/Youth Readership Committee and other 
statewide organizations. More than 289,000 New Jersey 
students cast ballots from almost 500 schools statewide. 
A framed plaque recognizing NJPF’s achievement now 
hangs in the reception area of NJPA’s office.

New Jersey  
Press Foundation
George White
Foundation Director
New Jersey Press Association

Summer news

Outstanding participation in 
the 2008 National Student/Par-
ent Mock Election won for New 
Jersey a visit by one of the few 
remaining original copies of the 
Declaration of Independence.

At a June 24 ceremony at the 
State Museum in Trenton, the 
New Jersey Press Foundation, 
which served as the Mock Elec-
tion coordinator, was honored 
for its efforts, along with other  
non-profit organizations and 
state departments that helped.

National essay contest winner 
Sohum Pawar, a seventh-grader 
from Morris County, read his 
essay on “What Participating 
in the National Student/Parent 
Mock Election Meant to Me.”

More than 800 New Jersey 
schools and 286,249 students 
participated in the 2008 Mock 
Election. Some schools had 
100% participation, said Kathy 
Hurley, vice president of strate-
gic partnerships for the Pearson 
Foundation, which sponsored 
the national tour of the Decla-
ration of Independence. One of 
only 25 known original copies, 
the rare document was on dis-
play June 24-25 to help observe 
the 345th anniversary of New 
Jersey’s founding as a British 
proprietary colony.

“We were so grateful for the 
way numerous statewide orga-
nizations actively cooperated to 

promote student voter turnout,” 
said Art Hall, president of the 
N.J. Press Foundation’s board 
of trustees and publisher of the 
Cape May County Herald Times.

“Thanks to the state’s enthusi-
astic principals and teachers,” he 
said, “several hundred thousand 
students grabbed the opportu-
nity to experience first-hand a 
grown-up’s most vital civic duty. 

That New Jersey has received 
national recognition for this ef-
fort, including a visit by such an 
awe-inspiring artifact, is very 
special.”

To see a YouTube video of the 
June 24 event, read Sohum’s es-
say, or learn more about the NJ 
Mock Election, go to www.njpa.
org, and click on the link “New 
Jersey Wins.” 

Kudos for Mock Election effort

Celebrating success: New Jersey’s Student/Parent Mock Elec-
tion was tops in the nation for participation last fall. At a ceremony 
honoring those who contributed to its success, Tom Engleman, 
NJPF’s former program director who coordinated the statewide ef-
fort, stands with his wife Tozia and three NIE coordinaters from 
NJPA member newspapers: Sandy Reed of The Press of Atlantic 
City, Patrick Tuohey of The Record and Herald News, and Antonette 
Bomentre-Walter of the Burlington County Times.

Sept. 10 – Applications 
mailed to colleges for 2010 
Summer Internship/Schol-
arship Program.

Sept. 17 – NIE/Youth 
Readership Committee 
meets at 10:30 a.m. in the 
NJPA conference room.

Nov. 5-6 – NJ Education 
Association Annual Con-
vention at the Atlantic City 
Convention Center.

Nov. 15 – Application 
deadline for Summer In-
ternship/Scholarship Pro-
gram.

Details about all of NJPF’s 
programs are at www. 
njpressfoundation.org.

What’s ahead  
for NJPF
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Speech!’” Morgan has been very 
public in saying that he is walk-
ing away from his roots, primar-
ily because he thinks the news-
paper industry has lost most of 
the advantages it once owned 
in the competitive and evolving 
media world.

“For old times sake, I begged 
Dave to please let the industry 
hear his views of what’s wrong 
and whether it can be fixed,” said  
 

O’Brien. “I think it’s because he 
still owes me five bucks that he 
agreed to tell us what he’s think-
ing, about his world and ours.

“I encourage everyone to put 
Oct. 29 on your calendar. The 
meeting starts at noon. ‘The Last 
Newspaper Speech’ should be an 
event to remember…and who 
knows…I might even get my 
money back!”

Registration information will 
be mailed to NJPA members in 
September.

Continues from Page 1

Dave Morgan speaks out

75% of young adults  
who read newspaper content for teens 
when they were 13 to 17 years old 
currently read their local paper  
at least once a week. 

Of young adults who did not
read the teen section, 
only 44% now  
read a local paper.

—NAA Foundation, 2007
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our websites. Again, our media 
buying customers have a grow-
ing need for this information,” 
said Amy Lear, director of NJPA’s 
advertising service, NJNN. 

“The survey goes live on or 
about Sept. 1. Papers that want to 
participate should sign up now.” 

She can be reached at (609) 
406-0600 ext. 15 or aclear@njpa.
org.

The study will be conducted 
via online “intercept surveys” 
at NJPA members’ websites. 
The survey’s 30 to 35 questions 
will explore site engagement, 
readership of the printed paper, 
buying intentions and activities, 
and general Internet and me-
dia behavior. As an incentive to 
complete the 15-minute survey, 
people will be offered the chance 
to enter a sweepstakes with a 
$1,000 grand prize.

Belden Interactive will pro-
duce two reports for the press 
association. One will present 
survey results to the NJPA board 
and members later this fall. The 
other will be a PowerPoint pre-
sentation to address advertisers’ 
interests. It will include compar-
isons, where appropriate, with 
Belden’s trend database.

NJPA members that partici-
pate in the research will get  the 
composite  statewide report. 

There is no cost, but there are a 
few requirements. Participating 
newspapers must:
•	 �Place specific codes on their 

websites to capture the survey 
measurements 

•	 �Supply their most recent site 
traffic numbers, and 

•	 �Provide descriptions of their 
local markets by county or ZIP 
codes, to distinguish “local” 
from “non-local” site visitors. 
Newspapers can opt for more 

information — an enhanced 
study. Each newspaper partici-
pating at this level will get, in 
addition to the comprehensive 
report, specific, proprietary re-
ports about its own audience sta-
tistics and visitors to its websites. 
This costs $500 per site.

For even more information, 
papers can add proprietary 
questions that probe specifics of 
their own audiences and mar-
kets. According to Efchak, that 
cost depends on the extent of the 
paper’s questions.

Efchak has spent more than 
three decades in newspaper re-
search, marketing and strategic 
development. Before joining 
Belden, he was vice president of 
marketing at North Jersey Me-
dia Group and is past president 
of the International Newsmedia 
Marketing Association. 

New, free ads for print and 
websites highlight the best of 
what newspapers have to offer. 

The theme of the campaign is: 
From comics and crosswords, 
to the people, the politics and 
the truth — People Depend on 
Newspapers.

It is produced by The Newspa-
per Project, a grassroots organi-
zation that was launched in Feb-
ruary to support an exchange of 
information and ideas about the 
future of newspapers.

To date, more than 400 news-
papers have run print and online 
ads, cartoons and other materi-

als provided by The Newspaper 
Project.

The print ads are available for 
broadsheet and tabloid newspa-
pers, in process color or black 
and white. Three sizes are avail-
able for websites: medium rect-
angle, leaderboard and wide sky-
scraper.

All of the Newspaper Project 
ads may be used free of charge 
by any newspaper or newspaper 
website and can be downloaded 
at: news.newspaperproject.org

You’ve heard and read a lot recently 
about NJPA’s initiative to conduct a state-
wide digital audience measurement study. 
Belden Interactive is moving forward to 
set up the survey on participating websites. 
The survey should be up and running soon 
and results are expected to be released in 
September. 

As with past research studies, NJPA will 
work with Belden to package the collected 
information into a powerful sales tool that 
will bolster NJNN’s business development 
efforts and those of NJPA member newspa-
pers. Ad agencies and advertisers, many of 
whom were consulted about what to ask on 
the survey, will be invited to hear the results 
at a breakfast meeting this fall. 

In addition, an informational meeting 
for newspaper executives will be scheduled. 
NJPA members who participate at one of 
the paid levels of commitment can look 
forward to additional material, including 
a PowerPoint presentation tailored to local 
markets.

Members of NJPA’s recently-formed On-
line Advisory Committee (OAC) deserves 
many thanks for their contributions to the 
development of this groundbreaking digi-
tal study by a press association. Initially the 
committee organized the “Be Web Now” 
seminar presented in April, where agencies 
and advertisers first learned of our plan to 
conduct the audience study and were in-
vited to provide input. Then the OAC scru-
tinized the list of questions developed by 
Belden Interactive consultants Ed Efchak 
and Kathy Beitler, and made recommenda-

tions to validate their relevance. 
Next up for the OAC? Focusing on ways 

to transition NJPA into the digital world. 
The committee will explore a suggestion 
to conduct a workshop to share best prac-
tices in hyperlocal journalism and tips for 
developing hyperlocal websites. Watch for 
details and a date this fall.

 NJPA Online Advisory Committee

Madhavi Saifee, Chair
	 Director of Online Services
	 The Princeton Packet, Inc.
Barbara Chodos
	 General Manager
	 NJ.com/SILive.com
Tim Gerstmyer
	 Corporate Sales Manager
	 The Record/Herald News
	 North Jersey Media Group
Preston Gibson
	 Vice President, Solution Delivery
	 Digital Press Consortium
	 Herald Newspapers
Ted Mann
	 Digital Development Director
	 Gannett New Jersey
	 Courier Post
Alisha Owens
	 Online General Manager
	 The Press of Atlantic City
And from NJPA:
John O’Brien
	 Executive Director
Amy Lear
	 NJNN Director
Brian Critchley
	 Marketing/Research Manager

NJNN Update
Amy Lear
Director
New Jersey Newspaper Network

Excitement’s growing

NJNN Director Amy Lear an-
nounced that NJNN Advertis-
ing Assistants Erin Rozansky 
and Adam 
Wilson were 
promoted to 
Media Spe-
cialists, effec-
tive July 27. 

Rozansky 
joined NJNN 
in 2002 as a 
temporary 
tearsheet 
coordinator. Since then she 
has held various positions at 
the association, from full-time 
tearsheet coordinator to ad-
ministrative assistant and even 
“friendly greeter/guest regis-
trar” at NJPA conferences. Prior 
to joining NJNN, she attended 
Mercer County Community 
College where she wrote for the 
College Voice and served as a 
public relations coordinator and 
student volunteer.

Wilson joined the NJNN 
staff in February. Previously, he 
worked as editor and developer 

of online ad-
vertising 
campaigns 
for Twofold 
Comics in 
New Jer-
sey. A 2005 
graduate of 
The College 
of New Jer-
sey, he holds 

a B.S. degree in criminal justice.
“After nearly six months as 

advertising assistants, Erin and 
Adam have quickly gained the 
trust and confidence of their cli-
ents and they continue to dem-
onstrate a sincere dedication to 
NJNN’s mission,” Lear said. 

As Media Specialists, Rozan-
sky and Wilson will develop new 
business and help existing NJNN 
clients plan and implement their 
advertising schedules.

Rozansky WIlson

NJNN congratulates two 
staffers on promotions 

Free ads promote newspapers

Website audience survey
Continues from Page 1
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Retirees of North Jersey Media Group 
traveled from as far away as Cape Cod and 
North Carolina while employees came 
from NJMG’s many facilities to congratu-
late Malcolm A. Borg on his 50th service 
anniversary.

More than 300 people gathered on the 
fourth floor of the Woodland Park build-
ing on June 5, The Record’s 114th anniver-
sary, to honor Mac’s half-century on the 
job. Although it was primarily a social 
gathering — a chance to besiege the chair-
man with hugs and handshakes — a lot of 
company history was on display and brief 
ceremonies were observed.

Mac’s daughter Jennifer Borg, NJMG’s 
VP/General Counsel, paid tribute to 
“50 Mac-nificent Years,” which brought 
cheers and applause from the crowd. She 
presented Mac with a framed front page 
of The Record’s edition of June 17, 1959 — 
his official hire date.

Artist Charlie McGill drew one of his 
iconic caricatures for the occasion, sketch-
ing portraits of Mac in 1959 and today. It 
included visual elements representing ca-
reer highlights, beginning with the shoes 
that Mac had to fill — those of John and 
Donald Borg, his grandfather and father, 
who preceded him at the company helm.

VP/Manufacturing Bob Konig pre-
sented Mac with a large, framed photo 
taken in Rockaway several weeks earlier. 
Bob had arranged for staffers from all 
departments to gather on tiers of the WI-
FAG press, holding cards that spelled out, 
“Thanks, Mac!”

Mac said it was good to see so many re-
tirees in the crowd. He urged active em-
ployees to maintain their faith and trust in 
the company. He noted history repeating 
itself with an advertiser canceling business 
with The Record when coverage could not 
be bent to its liking. In the ’70s it was a 
large auto dealership, now it’s Hackensack 
University Medical Center.

Man of his word
“Even in these hard times, one thing 

that won’t change is our integrity,” Mac 
said. “Our integrity is never for sale. And 
you know me; I’m a man of my word. If I 
had to take things away from employees 
in bad times, I gave them back as soon as 
I could. And it will be the same with Ste-
phen.”

Stephen Borg has been both president 
and publisher since December 2007, pre-
siding as chief operating officer during 
one of the rockiest economic periods in 
newspaper history. Mac was elected chief 
executive officer of the company the day 
before his 33rd birthday in 1971, and he 
became chairman when his father retired 
in April 1975. He has been chief executive 
officer for 38 of his 50 years of service.

Those years of leadership were evident 
and nostalgia was in the air as party guests 
took turns watching a DVD of photos 

chronicling Mac’s career. 
Employees and retirees wrote anecdotes 

for a special 4-page section produced for 
the evening. It looked back on 50 years 
and tried to capture moments illustrating 
Mac’s unique personality.

Mac stories
For the special section, Frank Scandale, 

VP/Editor of The Record, wrote about his 
first meeting with Mac:

We ripped through decades of 
North Jersey history and generations 
of those who mattered in these parts. 
We zigzagged across the counties, 
down to Trenton and back and around 
the key towns.

After a couple of hours, I had paper 
sticking out of every pocket, sweat was 
pouring off my head...

“That’s probably enough for now,” 
Mac told me, his lips shifting into that 
wry smile that said, “Just remember. 
I’m the best damn reporter you have 
around here.”

*     *     *
Doug Clancy, executive editor of the 

Herald News, wrote about one new re-
porter who was just settling into her desk 
in the newsroom:

Mac happened to be passing through 
the newsroom when he noticed the 
new reporter was having difficulty 
adjusting her chair. He went over to 
her and offered to help, and she gladly 
accepted. Mac then got down on his 
knees on the vinyl-tiled floor and low-
ered the chair to the proper height, 
until the reporter was satisfied.

The reporter then struck up a con-
versation with Mac. “Who are you?” 
she asked.

“I’m Mac Borg,” he responded.
“And what do you do here?” she 

asked, as the heads of nearby report-
ers quickly bobbed up to listen in on 
the exchange.

“I run this place,” he said.

“Oh, are you one of the editors?’ she 
inquired.’ ...

“I don’t edit. I run this place,” Mac 
said.

By now, their banter had become 
a newsroom spectacle. No one could 
believe their ears — a newbie reporter 
not knowing that Mac Borg was the 
owner.

It only got better when the reporter 
said, “Oh, go on. Stop teasing me. I’m 
a new reporter and it’s my first day. 
Your’re not the owner. Now tell me 
what you really do.”

Mac repeated, “I’m the owner,” and 
then he walked away quietly.

The reporter asked a nearby col-
league, “Who was that kind man...?”

The stafffer said, “That was Mac 
Borg. He owns the newspaper.”

Everyone was smiling and laughing 
except the new reporter, who whined 
sheepishly, “Oh, my God.”

*     *     *
Clancy also wrote about a meeting he 

had with Mac one evening early in his ca-
reer: 

When I came to work the next day, 
the news editor took me aside. ...

“Did you push back on something 
Mac said about editors?” ...

Oh *!@#, I thought, I’m in big trou-
ble.

“Yes,” I replied meekly.
“Well, he liked that!” the news edi-

tor said. “He likes people who speak 
up and don’t roll over and who defend 
their perspectives.”

It was a lesson I never forgot in deal-
ing with Mac.

*     *     *
Record columnist John Cichowski 

wrote: 
Where can you find a publisher who 

walks into the office of his editor and 
gives him the details of his arrest for 
drunken driving? Who else but Mac 
Borg would speak frankly to anyone 
who cares to listen about his rehabili-
tation? And who else would insist that, 
when a book is written about the 100-
year history of The Record, this highly 
personal family weakness should be 
highlighted so that others may learn 
from it?

*     *     *
Cichowski also wrote:

And when it came time to loos-
en the reins a bit, and turn day-to-
day duties over to the next genera-
tion, almost everybody who knew 
Mac thought he couldn’t do it. ... 
But, of course, we were wrong. We 
should have known.

*     *     *
Summing up his special evening, Mac 

said, “I had fun seeing the old-timers, and 
I felt very honored.”

Employees and retirees join celebration:

Borg honored for 50 years at Record

The Inimitable Mac Borg

ies and local rabbis — the state and 
local media were all over it.

Joe Ryan at the The Star-Ledger 
blog broke the news that morning at 
7:43 a.m. as the FBI began rounding 
up the 44 people involved in a wide-
reaching money laundering case that 
had been in the works for two years. 
The Ledger’s Robert Scrianno had the 
first images and video of Hoboken 
mayor Peter Cammarano and Secau-
cus mayor Dennis Elwell being taken 
in handcuffs into the FBI headquar-
ters in Newark, NJ.

The Jersey City Independent has 
been doing a good job covering the 
corruption as well. They broke the sto-
ry that Jersey City’s mayor was named 
in the criminal complaints. It was sub-
sequently picked up by Politicker and 
Fox 5 News in New York.

Ted Sherman at The Star-Ledger 
revealed how Solomon Dwek, a real 
estate developer, turned federal wit-
ness after trying to defraud a bank of 
$50 million dollars. Jean Mikle of the 
Asbury Park Press did a full exposé on 
Dwek, going into great detail about his 
fall and how that led him to help Feds 
bring down the top officials in two of 
the biggest cities in New Jersey.

The investigation dug up an inter-
national money laundering network 
involving Syrian Jewish communi-
ties in Deal and across the Hudson 
into  Brooklyn. The rabbis helped 
launder the money gathered from 
bribes taken by politicians and kept a 
cut for themselves. As if the details of 
the case were not outrageous enough 
already, one of the Brooklyn rab-
bis was accused of trying to broker a 
$160,000 deal for a kidney.

Fast, accurate, comprehensive
Who knows what else will be un-

covered? In the meantime, it was the 
New Jersey papers that connected the 
dots between the rabbis, the mayors, 
the launderers, and the black market 
organ dealers. They deserve a lot of 
praise for being fast, accurate, and 
comprehensive.

We are in an age where Twitter, blogs 
and social networks are the gateway 
by which breaking news gets distrib-
uted, but in this case, traditional news 
outlets won the day — not just for ac-
curate reporting in real time of a com-
plicated and quickly-moving story, but 
having the resources and institutional 
knowledge to put it all in context and 
connect those all-important dots. The 
New Jersey press lived up to the high-
est standards of journalism: they were 
reliable, and they were credible. In this 
age of insta-media, let’s not forget how 
much that matters.

— from Mediaite.com

The best in NJ
journalism
Continues from Page 1
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To signal the launch of 
the Phase II Capital Expan-
sion at its new Secaucus, N.J., 
Regional Print Center, A.F.L. 
Web Printing hosted a recep-
tion and tour for members of 
the New Jersey Press Associa-
tion and the New York Press 
Association on June 18.

A.F.L.’s Secaucus facility 
opened in the spring of 2008. 
Area publishers reacted posi-
tively because of the plant’s 
extensive color capabilities 
and its convenient location 
near the New Jersey-New 
York border. � e workload 
quickly reached capacity. 
A.F.L. then installed 32 ad-
ditional Manugraph DGM 
press units that are now oper-

ational. � is brings the total 
number of units to 80. � ey 
are confi gured into 20 tow-
ers. A.F.L. also is bolstering 
the post-press support for the 
new printing units by adding 
a second Martini Mueller SLS 
2000 inserting system. In ad-
dition to the two SLS 2000 
lines the plant has a SLS 3000 
inserting line.

Billed as a “future of print-
ing” demonstration, the June 
18 event attracted approxi-
mately 75 participants. In his 
opening remarks to the group, 
John O’Brien, executive di-
rector of the New Jersey Press 
Association, commended 
A.F.L. for “a courageous vote 
of confi dence in the continu-

ing viability of the newspaper 
publishing industry.” As a pre-
lude to the tour, Brent Wood-
man, A.F.L.’s vice president 
of manufacturing, presented 
an overview of the center’s 
equipment and functionality. 
� en, A.F.L. staff ers serving 
as tour guides led participants 
through the manufacturing 
area in groups of fi ve or six.

Following the tour, Sandy 
� eo, A.F.L’s sales manager, 
outlined the way the plant has 
been designed to create reve-
nue opportunities for publish-
ers—unlimited color place-
ments, inserts, polybagging, 
sticky notes. Mark Hender-
son, executive vice president, 
discussed A.F.L.’s continuous 

improvement processes that 
are built upon a strong com-
mitment to quality control. 
Dennis Forchic, president, 
concluded the program by 
explaining the company’s val-
ue proposition that calls for 
A.F.L. to serve as  “the pub-
lisher’s resource of choice.” 
He outlined the variety of 
services available to publish-
ers including advertising sales 
assistance, circulation devel-
opment, a full range of bind-
ery options and distribution. 
Forchic emphasized, however, 
that the core of every A.F.L. 
service plan is the production 
of the most attractive newspa-
per possible.

Highlights from A.F.L. Web Printing’s Phase II Capital Expansion Launch Event

Print Center Tour and Reception
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improvement processes that 
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mitment to quality control. 
Dennis Forchic, president, 
concluded the program by 
explaining the company’s val-
ue proposition that calls for 
A.F.L. to serve as  “the pub-
lisher’s resource of choice.” 
He outlined the variety of 
services available to publish-
ers including advertising sales 
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that the core of every A.F.L. 
service plan is the production 
of the most attractive newspa-
per possible.
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Obituary

Dennis Hall
People & Papers

By Alexander MacInnes
It took Jim and Nancy Huff-

man 58 words to close the door 
on 71-years of Garfield history. 
On July 9 they ran the last issue 
of their weekly newspaper, The 
Messenger, closing a local insti-
tution with a brief goodbye.

The Huffmans’ farewell was 
short on sentimentality and gave 
loyal readers no stroll down 
memory lane. They said it was 
time for them and their paper 
to retire — and thanked readers 
and advertisers.

“What more can you say?” 
asked publisher Nancy Huffman. 
“How wordy can you be?”

The soot of history is thick 
inside the Messenger’s print-
ing room, on the old — but still 
operational — machines that 
helped set, print and fold 1,000 
weekly copies of the newspaper.

With the paper’s shuttering, 
the Huffmans have closed the 
door on the Linotype technol-
ogy that brought media to the 
masses in the late 19th century. 
And the closing leaves Garfield 
with no local paper of its own.

“Oh heavens, my, it’s a sad day 
for me,” said Patricia Nunno, 
who read the paper each week 
for 51 years. “It’s a sad day for 
Garfield.”

In 1938 Nancy Huffman’s fa-
ther, Peter Yuppa, bought Il 
Messagero, an Italian-language 
weekly based in Paterson, and 
moved it to Garfield. That began 

a rivalry with an existing weekly, 
The Garfield Guardian, that last-
ed until the Guardian closed in 
the 1970s. Among other tussles, 
the two papers fought over legal 
notices, with the Democratic-
leaning Messenger getting the 
nod under that party’s rule.

City Manager Tom Duch re-
members the annual Christmas 
edition the family produced — a 
required media buy for any local 
politician or city official.

“Everyone wanted to adver-
tise in the Christmas edition,” 
he said. “It was the who’s-who in 
Garfield politics.”

Over the years, however, the 
Messenger cut back on original 
reporting and relied more on 
press releases and announce-
ments to highlight social and 
civic affairs. Today, the Huff-
mans are seeking a good home 
for their nearly three tons of 
heavy machinery.

One reason for the paper’s de-
mise is the physical challenge of 
running the press that dominates 
a section of the shop. And there 
are very few sources of spare 
parts for the Linotype — the 
machine that casts lines of type 
from molten lead. In the end, the 
process became too laborious for 
Editor Jim Huffman.

“When it’s time to quit,” he 
said, “it’s time to quit. That’s all 
you can say.”

— from North Jersey.com

Garfield weekly paper
closes after 71 years
Last of an era, Messenger still used Linotype

Neill Borowski has been 
named the new executive edi-

tor/content 
director for 
The Press of 
Atlantic City. 
He started 
on July 1. 

He comes 
to the Press 
from the 
Rochester, 
N.Y., Demo-

crat and Chronicle, where he was 
managing editor.

Borowski succeeds Paul 
Merkoski, who is retiring after 
serving as executive editor for 
more than 20 years.

Keith Dawn, publisher of the 
Press, said the company was 
looking for “an editor with good 
business sense, strategy develop-
ment, practical experience in ed-
iting and a strong vision for the 
future of the media industry.” 
He said Borowski “transformed 
traditional print-centric news-
rooms into information centers 
with an enormous focus on web-
based initiatives.

“Neill brings all this and more,” 
Dawn said. “He possesses a mul-
timedia savvy that will help im-
prove our local news products.

“The new title of executive ed-
itor-content director illustrates 
the importance we’re putting on 
our digital and ancillary print 
products. Although we’re a mass 
medium, the market can expect 
to see more targeted niche prod-
ucts in the future.”

Earlier in his career, Borowski 
lived in Cherry Hill for 21 years, 
working in a variety of reporting, 
editing and business positions 
for The Philadelphia Inquirer. He 
was a Pulitzer finalist for a series 
of articles about nonprofit orga-
nizations.

Borowski eventually joined 
Gannett, first as assistant man-
aging editor for The Indianapolis 
Star, and later in Rochester.

He is 55, is married and has 
three children. He has a master’s 
degree in journalism from Co-
lumbia University.

New editor 
at Press of 
Atlantic City

Borowski

The Star-Ledger, claiming it 
can save $300,000 per year, has 
cut six of its daily comic strips 
and reduced its two-page comics 
spread down to one and a half.

In an unusual editor’s note 
on the front page of its ‘Today’ 
feature section on July 27, the 
paper announced the move, stat-
ing: “We are venturing into these 
uncongenial waters for a reason: 
Cost.” The note added, “that’s a 
saving we can use to maintain 
the strength of our primary mis-
sion — coverage of New Jersey 
and its environs.”

The comics removed included: 
Rose is Rose, Pickles, Frazz, Nest 
Heads, Heart of the City, and 
Loose Parts. They will be avail-
able online, at the paper’s web-
site.

In addition, while one page of 
comics will remain in its regular 
features section location, anoth-
er half-page will be published, 
but in a different location each 
day. The July 28 paper had it in 
the classified section.

The editor’s note said that the 
comics chosen to remain on the 
main comics page are among 
those most requested by readers. 
It included a phone number in 
the note where readers can call 
with complaints or concerns. “Be 
assured we will listen carefully to 
your comments,” the note said.

— from Editor & Publisher

Star-Ledger cuts some comics

Send InPrint YOUR News!
Please email news about your employees, 
publications, awards, new projects and 
other big changes to Catherine Langley: 
clangley@njpa.org

Happy Birthday to lehighval-
leylive.com and its contribut-
ing staff at The Express-Times, 
of Easton, Pa. The project was 
launched last July.

In its first year it more than 
doubled the number of daily vis-
itors to the website covering the 
Lehigh Valley in Pennsylvania 
and northwestern New Jersey. 

And it was honored by the 
Pennsylvania Newspaper Associ-
ation for its online coverage of a 
music festival and of postseason 
football. Assistant Managing Ed-
itor/Online Alyssa Young earned 
the top PNA award for online 
leadership and innovation.

The Express-Times is an NJPA 
affiliated daily member.

LehighValleyLive celebrates

As many in NJPA already 
know, Dennis R. Hall, 36, the 
oldest son of Art and Pat Hall 
of the Cape May County Her-
ald Times, died from gunshot 
wounds on June 21 at the family’s 
farm near Converse, Louisianna. 
A police investigation continues, 
and the case is being treated as a 
homicide. 

A memorial service for Den-
nis was held in Cape May Court 
House, N.J., on July 12. 

Letters of condolence may be 
sent to: Mr. and Mrs. Arthur 
R. Hall, 6610 Atlantic Avenue, 
Wildwood Crest, NJ  08260. 

The following column by 
Art appeared in the Herald last 
month. Both it and news reports 
updating the police investigation 
are on the paper’s website: www.
caremaycountyherald.com.

*     *     * 
Farewell Dennis

Our firstborn son, Dennis, was 
suddenly ripped away from us on 
Sunday, June 21. My wife Patricia 
and I received the call near mid-
night while in North Carolina, 
on a visit to our daughter Mer-
edith and her family. We imme-
diately drove to the family farm 
in Louisiana where the shooting 
took place.

On the drive down, even 
though in shock, we realized 
that when the dust settled, our 
lives would be fundamentally 
changed. Not only would our 
son no longer light up the fam-
ily, but his three children – twins 
Collin and Isabella, age 10, and 
daughter Anya, age 4 – would be 
fatherless. 

We also knew that our daugh-
ter-in-law Celeste would need 
a great deal of support in or-
der to give the children a firm 
foundation for their lives, and 
to handle the myriad respon-
sibilities of a young family. 
In the year in which Dennis’ fam-
ily has lived on the farm, Dennis 
and Celeste have virtually trans-
formed the farm house with their 

own hands, redoing the exterior 
including gardens, replacing the 
bathrooms, kitchen and fam-
ily room as well as updating the 
bedrooms. 

Seeing our son in the cas-
ket was difficult, but seeing the 
grandchildren crying for their 
father strengthened my resolve 
to only look forward, and avoid 
the slippery slope of anger. If 
you asked me, I’d tell you that 
that is impossible, but to go for-
ward in anger and be the calm, 
steady support needed by our 
grandchildren would be equally 
impossible. The Lord has been 
providing that strength. 

Now that I am back home and 
friends and coworkers are asking 
what they can do to help, I am 
finding that hugs are the most 
comforting. I am also asking for 
prayers for wisdom and ongoing 
strength. I told the grandchildren 
that the Lord gives children fa-
thers and grandfathers, and when 
the father is no longer there, the 
grandfather takes his place. I am 
determined to do that job well, as 
three young lives hang in the bal-
ance and they are not going to be 
lost on my watch. 

Remembering that it is better 
to have loved and lost than never 
to have loved at all, we wish to 
thank the Lord for Dennis’ 36 
years. I used to think that parents 
raise their children, and certainly 
they do. But I have also come to 
realize that the Lord gives par-
ents children to raise us parents, 
to stretch our selfish selves well 
beyond where we thought we 
were capable of going. Dennis 
bore the brunt of much of my 
stretching, and for that I thank 
him.

The family wishes to thank you 
all for your tremendous outpour-
ing of support in this dark hour. 
As Isabella reminded us, “There 
is no time in heaven. He will only 
miss us for a second or two be-
fore we are there with him.”
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A.F.L. Web Printing 
2 Executive Drive 
Voorhees, NJ 08043 
(856) 566-1270  
Fax (856) 566-0110 
www.aflwebprinting.com 
Mark Henderson 
mhenderson@aflwebprinting.com 
Sandy Theo 
stheo@aflwebprinting.com 
Darrin Forchic 
darrinf@aflwebprinting.com

AAA Mid Atlantic 
700 Horizon Drive 
Hamilton, NJ 08691 
(609) 570-4130 
(609) 587-7345 
www.aaa.com 
David Weinstein 
dweinstein@aaamidatlantic.com

AAA New Jersey 
Automobile Club 
1 Hanover Road 
Florham Park, NJ 07932 
(973) 245-4858 
Fax (973) 377-2979 
www.aaa.com 
Michele J. Mount 
mmount@njac.aaa.com

AbitibiBowater 
41 Apple Orchard Lane 
Trumbull, CT 06611 
(203) 966-5183 
Fax (203) 966-6872 
www.abitibibowater.com 
Andrew Mickool 
mickoolaw@bowater.com

Advocate Publishing Corp. 
171 Clifton Avenue, PO Box 9500 
Newark, NJ 07104 
(973) 497-4201 
Fax (973) 497-4192 
Marge Pearson-McCue 
pearsoma@rcan.org

Amandla 
PO Box 7030 WOB 
West Orange, NJ 07052 
(866) 262-6352 
Ernest Kwabena Opong 
amandlanews@yahoo.com

Ansorge Unlimited Inc. 
20 Broad Street, Suite R 
Red Bank, NJ 07701 
(732) 933-4767 
Fax (732) 936-0415 
www.ansorgeunlimited.com 
Claudia Ansorge 
claudia@ansorgeunlimited.com

The Associated Press 
50 West State Street, Suite 1114 
Trenton, NJ 08608 
(609) 392-3622 
Fax (609) 392-3531 
www.ap.org/nj 
Andrew Fraser 
afraser@ap.org

Bartash Printing, Inc. 
5400 Grays Avenue 
Philadelphia, PA 19143 
(215) 724-1700 
Fax (215) 724-3313 
www.bartash.com 
Michael Karff, Account Executive 
mkarff@bartash.com 
Eric Roberts, Director of Sales 
eroberts@bartash.com

The Beacon 
597 Valley Road 
Clifton, NJ 07013 
(973) 279-8845 
Fax (973) 279-2265 
www.patersondiocese.org 
Richard Sokerka 
catholicbeacon@patersondiocese.
org

Brown & Connery LLP 
360 Haddon Avenue 
PO Box 539 
Westmont, NJ 08108 
(856) 854-8900 
Fax (856) 858-4967 
www.brownconnery.com 
Stephen DeFeo 
sdefeo@brownconnery.com

Camden County Woman 
PO Box 2800 
Cinnaminson, NJ 08077 
(877) 403-4334 
Fax (877) 777-9239 
www.camdencountywoman.com 
Ingrid Edelman, Publisher 
camcowoman@aol.com

Cape Publishing, Inc. 
513 Washington Street 
Cape May, NJ 08204 
(609) 898-4500 
Fax (609) 898-3585 
www.capemay.com 
Bernard Haas 
bhaas@capemay.com

CBA Industries Inc. 
669 River Road 
Elmwood Park, NJ 07407 
(201) 414-5200 
Barry Schiro 
baschiro@cbaol.com

The College of New Jersey 
PO Box 7718 
Trenton, NJ 08628 
(609) 771-2793 
Fax (609) 637-5112 
www.tcnj.edu 
Donna Shaw 
shaw@tcnj.edu

Community News Service LLC 
Trenton Downtowner/Ewing 
Observer/Hamilton Post 
2 Princess Road, Suite 1G 
Lawrenceville, NJ 08648 
(609) 396-1511 
Fax (609) 396-1132 
www.communitynewsnj.com 
James Griswold 
jamie@communitynewsnj.com 
Tom Valeri 
tom@communitynewsnj.com

The County Seat 
77 Hudson Street, 2nd Floor 
Hackensack, NJ 07601 
(201) 488-5795 
Fax (201) 343-8720 
Gail Zisa 
gail@cntyseat.com

The Criterion News Advertiser 
87 Forrest Street, PO Box 4278 
Metuchen, NJ 08840-4278 
(732) 548-8300 
Fax (732) 548-8338 
Christopher Crane 
info.criterion@verizon.net

Direct Printing and Mailing 
Services 
45 Dutch Lane 
Ringoes, NJ 08551 
(908) 806-3700 
Fax (908) 806-7670 
Jack O’Rourke 
directprint@aol.com

Dow Jones Newspaper Fund 
PO Box 300 
Princeton, NJ 08543 
(609) 452-2820 
Fax (609) 520-5804 
www.newspaperfund.org 
Richard Holden 
djnf@dowjones.com

Evergreen Printing Company 
101 Haag Avenue, PO Box 786 
Bellmawr, NJ 08031 
(856) 933-0222 
Fax (856) 933-2972 
www.egpp.com 
John Dreisbach 
jdreisbach@egpp.com

The Gazette Newspaper 
343 Boulevard 
Hasbrouck Heights, NJ 07604 
(201) 288-8656 
Fax (201) 288-7215 
Fritz Rethage 
fritz@hasbrouck-heights.com

ICAP Delivery, Inc. 
215 Route 10, Building 3, Suite 6 
Randolph, NJ 07869 
(973) 659-3336 
Fax (973) 659-1166 
Joseph Paci 
jpaci@icapdelivery.com

Ingersoll-Rand Company 
1 Centennial Avenue 
Piscataway, NJ 08855 
(732) 652-6712 
www.irco.com 
Paul Dickard 
paul_dickard@irco.com

Insurance Council 
of New Jersey 
820 Bear Tavern Road, Suite 303 
Ewing, NJ 08628-1021 
(609) 882-4400 
Fax (609) 538-1849 
www.icnj.org 
Magdalena Padilla 
mpadilla@icnj.org

Insurance Specialties 
Services, Inc. 
2370 York Road, Suite D-4 
Jamison, PA 18929 
(215) 918-0505 
Fax (215) 918-0507 
Toll free: (800) 533-4579  
Ken Smith 
administrator@ISSISVS.com

Jersey Central Power & Light / 
FirstEnergy Corporation 
300 Madison Avenue 
PO Box 1911 
Morristown, NJ 07962-1911 
(973) 401-8097 
Fax (330) 315-8941 
www.firstenergycorp.com 
Ronald Morano 
rmorano@firstenergycorp.com

Journal Register Company 
790 Township Line Road 
Suite 300 
Yardley, PA 19067 
(215) 504-4200 
Fax (215) 867-2172 
www.journalregister.com 
Scott A. Wright 
swright@journalregister.com

Kean University 
1000 Morris Avenue 
Hutchinson Hall, 2nd Floor 
Union, NJ 07083-0411 
(908) 737-3410 
Fax (908) 737-4636 
www.kean.edu 
Audrey Kelly 
aukelly@kean.edu

Kreischer Miller 
100 Witmer Road 
Horsham, PA 19044 
(215) 441-4600 
Fax (215) 672-8224 
www.kmco.com 
Edward Hege 
cehege@kmco.com

Kruger Pulp & Paper Sales, Inc. 
107 Country Club Drive 
Rochester, NY 14618 
(585) 385-0027 
Fax (585) 385-0028 
www.kruger.com 
Rick Rumble 
rick.rumble@kruger.com

La Voz 
1020 Kipling Road 
Elizabeth NJ 07208 
(908) 352-6654 
Fax (908) 352-9735 
Daniel Garcia, Publisher 
Virginia Iturralde, Editor 
lavoznj@aol.com

Little India 
350 Fifth Avenue, Suite 1826 
New York, NY 10118 
(212) 560-0608 
Fax (212) 560-0609 
www.littleindia.com 
Rachelle Mehra Kucera 
info@littleindia.com

Metro Creative Graphics, Inc. 
519 Eighth Avenue 
New York, NY 10018 
(800) 223-1600 
Fax (212) 967-4602 
www.metrocreativegraphics.com 
Gwen Tomaselli 
gtomaselli@metro-email.com

Monmouth University 
Department of Communication 
400 Cedar Avenue 
West Long Branch, NJ 07764 
732-571-3635 
www.monmouth.edu 
Don R. Swanson 
dswanson@monmouth.edu

Montclair State University 
One Normal Avenue 
Montclair, NJ 07043 
(973) 655-4334 
Fax (973) 655-7382 
www.montclair.edu 
Minne Ho 
hom@mail.montclair.edu

New Jersey Association of 
School Administrators 
920 West State Street 
Trenton, NJ 08618 
(609) 599-2900 
Fax (609) 599-9359 
www.njasa.net 
Anne Gallagher 
agallagher@njasa.net

New Jersey Broadcasters 
Association 
348 Applegarth Road 
Monroe Township, NJ 08831-3738 
(609) 860-0111 
Fax (609) 860-0110 
www.njba.com 
Paul S. Rotella 
protella@njba.com

New Jersey City University 
Office of Public Information 
2039 John F. Kennedy Boulevard 
Jersey City, NJ 07305-1597 
(201) 200-3426 
Fax (201) 200-2168 
www.njcu.edu 
Ellen Wayman-Gordon 
ewaymangordo@njcu.edu

New Jersey Council of County 
Colleges 
330 West State Street 
Trenton, NJ 08618 
(609) 392-3434 
Fax (609) 392-8158 
www.njccc.org 
Jacob C. Farbman 
jfarbman@njccc.org

Thank you!
to these businesses & organizations
for sponsoring InPrint.

To advertise here,
please contact Catherine Langley:
(609) 406-0600 x17 • clangley@njpa.org

NJPA Associate Members

Fleet of 24-ft. Trucks & Cargo Vans

Joseph Paci, Owner
Warehouse & Offices:

215 State Route 10 E., Bldg. 3 #6, Randolph, NJ 07869
Phone: 973-659-3336 x 202 • Fax: 973-659-1166

Email: icapdelivery@icapdelivery.com
jpaci@icapdelivery.com

Member

NJPA

CCNJ
For information about New Jersey’s

largest manufacturing industry, call the:

Chemistry Council
of New Jersey
www.chemistrycouncilnj.org

150 West State Street� (609) 392-4241
Trenton, NJ 08608� fax (609) 392-4816

?Do you get 

NJPA Notes
NJPA’s weekly email newsletter “NJPA Notes”  
contains news and topics of interest to  
New Jersey newspaper people. Don’t miss out!

To request your copy, email clangley@njpa.org. 
Include “NJPA Notes” in the subject line.

New Jersey Education Association 
180 West State Street Tel.: (609) 599-4561 
P.O. Box 1211 Fax: (609) 392-6321 
Trenton, NJ 08607-1211

Media Relations:
Steve Wollmer  Kathy Coulibaly Steve Baker Dawn Hiltner

	 Magdalena Padilla, Esq.
	 President
	 (609) 882-4884
	 mpadilla@icnj

820 Bear Tavern Road • Suite 303 • Ewing, NJ 08628-1021
(609) 538-8707 • FAX (609) 538-1849

Holes in your staff?    Place a Help Wanted ad in InPrint & on our website — njpa.org
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Bartash Printing, of 
Philadelphia, a leading 
manufacturer of maga-
zines, newspapers, and 
niche publications, has 
added full circulation 
services to its growing list 
of post-press capabilities. 
Sidney Simon, owner and 
CEO of the company, 
made the announcement 
in June.

Tom Meyer, director 
of production, said, “We 
print more than 250 pe-
riodicals and mail more 
than 10 million pieces 
per month. Postage costs 
and circulation manage-
ment are two of the big-
gest challenges that our 
clients face.”

“Offering more post-
press capabilities will give 
them greater flexibility to 
manage their businesses, 
attract advertisers, and 
expand their subscription 
bases,” said John Grimal-
di, post-press manager. 
“In addition, we’ve added 
polybagging and reposi-
tionable sticker applica-
tion to our already for-
midable offerings.”

Bartash Printing is 
an associate member of 
NJPA. For more infor-
mation visit: http://www.
bartash.com

Bartash 
expands its 
circulation 
services

New Jersey Dental Association 
1 Dental Plaza 
North Brunswick, NJ 08902 
(732) 821-9400 
www.njda.org 
Eric R. Elmore 
eelmore@njda.org

New Jersey Education 
Association 
180 West State Street 
PO Box 1211 
Trenton, NJ 08607-1211 
(609) 599-4561 
Fax (609) 392-6321 
www.njea.org 
Steve Wollmer 
swollmer@njea.org

New Jersey Hometown 
36 Voorhis Place 
Ringwood, NJ 07456 
(201) 602-9168 
Fax (973) 556-1114 
www.njhometown.com 
Philip White, Editor 
Hugh Weiss, Webmaster

New Jersey Hospital 
Association 
760 Alexander Road, PO Box 1 
Princeton, NJ 08543 
(609) 275-4069 
Fax (609) 275-4273 
www.njha.com 
Kerry McKean Kelly 
kmckean@njha.com

New Jersey School Boards 
Association 
413 West State Street 
PO Box 909 
Trenton, NJ 08605-0909 
(609) 278-5202 
Fax (609) 695-0413 
www.njsba.org 
Frank Belluscio 
fbelluscio@njsba.org

New Jersey Skylands 
Insurance Companies 
131 Morristown Road 
PO Box 622 
Basking Ridge, NJ 07920 
(908) 696-5715 
Fax 888-652-8684 
www.njsi.com 
John K. Tiene 
john.tiene@njsi.com

The New Jersey Women’s News 
317 Old Farm Road 
Glen Gardner, NJ 08826 
(908) 537-6275 
Fax (908) 537-1167 
Eric L. Sjolund 
ncwj@comcast.net

NJ.com 
30 Journal Square 
Jersey City, NJ 07306 
(201) 459-2822 
Fax (201) 418-7686 
Barbara Chodos 
bchodos@nj.com

NorthJerseySports.com 
117 Fort Lee Road, Suite A10 
Leonia, NJ 07605 
(201) 944-9695 
Fax (201) 944-0842 
www.northjerseysports.com 
Gregg Carbone 
gcarbone@northjerseysports.com

PolitickerNJ.com 
Poligravity Media, LLC 
915 Broadway, 9th Floor 
New York, NY 10010 
(212) 755-2400 
Fax (212) 753-2521 
www.politickernj.com 
Brian Kroski 
contact@politickernj.com

The Positive Community 
113 Glenridge Avenue 
Montclair, NJ 07042 
(973) 233-9200 
Fax (973) 233-9201 
www.thepositivecommunity.com 
Adrian Council 
positive.corp@verizon.net

PrimeTimes in New Jersey 
PO Box 2507 
Warren Point Station 
Fair Lawn, NJ 07410 
(201) 803-7160 
Fax (201) 791-3394 
Jerry Jastrab 
primetimesnj@aol.com

Publishers Circulation 
Fulfillment Inc. 
22 West Pennsylvania Avenue 
Suite 505 
Towson, MD 21204 
(410) 821-4545 
Fax (410) 583-1578 
www.pcfcorp.com 
Jerry Giordana 
jerryg@pcfcorp.com

Publishing Group of America 
American Profile, Relish 
341 Cool Springs Boulevard 
Suite 400 
Franklin, TN 37067 
(615) 468-6000 
Fax (615) 468-6100 
www.americanprofile.com 
www.relishmag.com 
Jerry Lyles 
jlyles@pubgroup.com

The Rand Group 
6823 Bergenline Avenue 
Guttenberg, NJ 07093 
(201) 869-7555 
Fax (201) 861-5609 
Daryl Rand 
drand@verizon.net

Rider University 
2083 Lawrenceville Road 
Lawrenceville, NJ 08648-3099 
(609) 896-5192 
Fax (609) 895-5440 
www.rider.edu 
Dan Higgins 
dhiggins@rider.edu

Rowan University 
The Whit 
Student Center 
208 Bruce Hall 
201 Mullica Hill Road 
Glassboro, NJ 08028 
(856) 256-4359 
Fax (856) 256-4439 
www.rowan.edu 
Carl Hausman 
hausman@rowan.edu

Rutgers, The State University 
of New Jersey 
School of Communication, 
Information and Library Studies 
(SCILS) 
4 Huntington Street 
New Brunswick, NJ 08901 
(732) 932-7500 
Fax (732) 932-6916 
www.scils.rutgers.edu 
Jorge Reina Shement 
scils.dean@rutgers.edu

Scarinci & Hollenbeck 
1100 Valleybrook Avenue 
Lyndhurst, NJ 07071 
(201) 896-4100 
Fax (201) 896-8660 
Thomas Cafferty 
tcafferty@njlegalink.com 
Nomi Lowy 
nlowy@njlegalink.com

Seven Mile Times and
Creative LLC 
Seven Mile Times, Sea Isle Times 
3289 Ocean Drive, PO Box 134 
Avalon, NJ 08202 
(609) 967-7707 
Fax (609) 967-7710 
www.sevenmiletimes.com 
www.seaisletimes.com 
Monica Coskey 
mcoskey@7miletimes.com

Sovereign Bank 
601 Penn Street 
Reading, PA 19601 
(610) 378-6159 
Fax (610) 378-6157 
www.sovereignbank.com 
Edward Shultz 
eshultz1@sovereignbank.com

Strategic Content Imaging 
374 Starke Road 
Carlstadt, NJ 07072 
(201) 935-3500 
Fax (201) 935-4431 
www.sciimage.com 
Keith Puzio 
kpuzio@sciimage.com 

Wal-Mart 
8 Chicago Street 
Asbury Park, NJ 07712 
(732) 695-0354 
Fax (732) 695-0213 
Steven Restivo 
srestiv@wal-mart.com

W.B. Grimes & Company 
276 Springbrook Trail 
Sparta, NJ 07871 
(973) 729-2973 
Fax (973) 729-2973 
Kent Roeder 
rkroeder@earthlink.net

West Windsor-Plainsboro 
News 
12 Roszel Road, Suite C-205 
Princeton, NJ 08540 
(609) 243-9119 
Fax (609) 243-9020 
Richard Rein 
rein@wwpinfo.com

White Birch Paper Company 
23-05 Watkins Avenue 
Fair Lawn, NJ 07410 
(201) 791-6286 
Fax (201) 791-4223 
Dick Tabbachino 
dicktabbachino@ 
whitebirchpaper.com 
and 
80 Field Point Road, PO Box 3443 
Greenwich, CT 06830 
(203) 661-3344 
Fax (203) 661-3349 
Leighton Jordan 
leightonjordan@whitebirchpaper.
com

Withum, Smith & Brown, CPA 
One Spring Street 
New Brunswick, NJ 08901 
(732) 828-1614 
Fax (732) 828-5156 
www.withum.com 
Bill Hagaman 
bhagaman@withum.com

Wrubel Communications 
12-32 River Road, PO Box 1311 
Fair Lawn, NJ 07410 
(201) 796-3331 
Fax (201) 796-5083 
Charlie Wrubel 
chasnews@aol.com

NJPA Associate Members 
Continues from previous page

Thank you!
to these businesses & organizations
for sponsoring InPrint.

John K. Tiene
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Evergreen Printing is offering to put 
online versions of its customers’ publi-
cations on its website. It says the service 
enhances the value of a printed edition 
by allowing instant click-throughs to ad-
vertisers’ websites and e-mail, as well as 
to the publisher’s website.

Called GreenView Editions, the fea-
ture employs page-flip technology and 
the best features of other online editions, 
according to company officials. Readers 
can view a directory of advertisers and 
can jump instantly to their pages. Edito-
rial content can be accessed from a simi-
lar directory, letting readers see articles 
in one window, even if they jump to 
another page. Other features include ac-
cess to previous issues, search, print and 
share functions. To view an on-line edi-
tion, visit: http://www.egpp.com/Green-
ViewOnlineEditions.html

Evergreen,  an associate member of 
NJPA, came under new leadership last 
September when it was purchased by 
Carmen Pinto.

“My success has always been driven by 
sales,” he said. “Future growth here will 
be through sales-driven discussions with 
customers. A recession is an opportune 
time to grow our business.” 

In February, Evergreen began printing 
the North American edition of London’s 
The Guardian Weekly. Expanded color 
capabilities were key to the deal, and the 
newspaper features four-color on every 
page. Evergreen also handles circulation 
fulfillment and subscriber list manage-
ment for The Guardian.

It recently signed a multi-year con-
tract with The Catholic Standard and 
Times, the paper of the Archdiocese of 
Philadelphia, to provide circulation ful-
fillment and database management. Ev-
ergreen will provide customer service, 
data entry and multiple report packages 
that manage the newspaper’s subscrip-
tion base and update its mailing list.

Evergreen offers online editions

Just $40 for 3 months!   To advertise, contact Catherine Langley • (609) 406-0600 ext. 17 • clangley@njpa.org
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Advertising
Be your own Boss.

Work your own hours. Earn high 
commissions.

We seek high energy, motivated 
sales professionals to sell 
advertising into local specialty 
publications, including sports and 
family magazines, and coupon 
books. Full or part time, flexible 
hours. 

Contact Gerri Guld of Direct 
Printing at (267) 474-3862 or 
e-mail directprint@aol.com.� E-103009

Recruitment Advertising 
Specialist

The Princeton Packet, Inc. has 
an exciting opportunity as an 
Account Executive specializing in 
recruitment/internet sales. 

This position is accountable for 
meeting and exceeding revenue 
objectives by providing consultative 
services to existing clients through 
the development of strategic 
marketing plans. 

The right candidate will lead 
the acquisition effort to gain new 
business by demonstrating The 
Princeton Packet’s abilities to meet 
their advertising needs through 
effective print and web based 
advertising.  

We offer a competitive 
compensation plan that includes 
salary, uncapped incentive plan 
and a well rounded benefits 
plan. Excellent presentation and 
communication skills are required. 
Car and valid driver’s license 
required. For more information on 
The Princeton Packet, visit www.
centraljersey.com.

Send resume, including salary 
requirements to The Princeton 
Packet, Inc., Attn: Advertising 
Director, PO Box 350, Princeton, NJ 
08542; fax to (609) 921-2714 or 
e-mail to addirector@centraljersey.
com.�  E-103009

Administrative Assistant
The Princeton Packet seeks an 

administrative assistant for its 
advertising sales department. 

This position supports a results 
driven sales management team. 
This role will be responsible for 
general office duties, including 
creating and running reports, 
office upkeep, supporting the 
management team, communicating 
with department heads, customers 
and sales reps.

The position requires a high 
caliber of self-motivation and 
advanced knowledge of all 
Microsoft Office applications 
with expert level in Excel. The 
right candidate will be able to 
work in a time-sensitive deadline 
environment and will be expected 
to multi-task and handle a fast 
paced, high pressure environment.  
This candidate must be extremely 
organized, proactive & adept at 
handling confidential material.

Additionally, this role will provide 
office services by implementing 
administrative systems, procedures, 
policies, and monitoring 
administrative projects. 2-4 yrs of 
Executive Administrative Assistant 
experience is required.

Send resume, including salary 
requirements to The Princeton 
Packet, Inc., Attn: Advertising 
Director, PO Box 350, Princeton, 
NJ 08542, or e-mail addirector@
centraljersey.com. EOE.� E-103009

Classified  
Ads!tivities. She claims her comments were meant 

to inform the public about alleged misuse of 
technology, and about frauds and scams in 
the online porn industry and to facilitate de-
bate on the issues. 

The company sued Hale for defamation 
and was planning to ask about her sources 
at deposition, when she moved for a protec-
tive order based on the shield law, N.J.S.A. 
2A:84A-21. 

Though calling New Jersey’s shield law 
one of the nation’s broadest, Locascio denied 
Hale’s motion because she failed to make a 
prima facie case that she was connected with 
the news media. The law protects persons 
“engaged on, engaged in, connected with, or 
employed by news media for the purpose of 
gathering, procuring, transmitting, compil-
ing, editing or disseminating news for the 
general public.” 

Locascio found no evidence Hale ever 
worked for a newspaper, magazine or media 
entity. He discounted as a “sham affidavit, en-
titled to no credence” her certification saying 
she had published articles in one newspaper 
and several trade journals because she did not 
provide specifics. There was “little evidence 
(other than her own self-serving statement)” 
that she “actually intended to disseminate any-

thing newsworthy to the public.” Also, Hale’s 
failure to contact Too Much Media to get its 
side of the story “certainly does not suggest the 
kind of journalistic objectivity and credibility 
that courts have found to qualify for the pro-
tections of the Shield Law,” wrote Locascio.

He analogized Hale’s postings to the writ-
ten public comments that often appear below 
articles published on websites of newspapers 
and magazines, noting such comments re-
quire no fact-checking or editorial review 
and there is “so little accountability” that it is 
nearly impossible to determine the identity of 
the poster. 

“To extend the newsperson’s privilege to 
such posters would mean anyone with an e-
mail address, with no connection to any legit-
imate news publication, could post anything 
on the Internet and hide behind the Shield 
Law’s protection,” which was not what the 
Legislature intended when it passed the stat-
ute, the judge said. 

Locascio also held that as a nonjournalist, 
Hale would not enjoy another protection af-
forded the media in defamation cases: the re-
quirement that a plaintiff prove actual malice, 
rather than mere negligence, as a basis for li-
ability. 

New Jersey Press Association General 
Counsel Thomas Cafferty says evolving tech-

nology has made it more difficult to draw the 
line between who is and is not a journalist but 
he has “no great difficulty” with where Locas-
cio drew that line. If the shield law applies to 
all bloggers, the criteria are so watered down 
that it applies to everyone, in his view. 

Jonathan Hart, a lawyer for the Online 
News Association, says “The important thing 
to keep in mind about Judge Locascio’s opin-
ion is that it does not say that bloggers aren’t 
entitled to the protections of New Jersey’s 
shield law. It says only that this defendant on 
the peculiar facts before the court wasn’t en-
titled to invoke the protections of the shield 
law.” Hart is with Dow Lohnes in Washington, 
D.C. 

— from New Jersey Law Journal

Continues from Page 3

Blogger can’t invoke shield law, says judge

cluded from public access with the relevant 
statutory or court rule references

•	 �A definition of confidential personal iden-
tifiers

•	 �Certain prohibitions on submission of and 
access to personal identifiers

•	 �A section on redaction of personal identi-
fiers

•	 �A section on sealing and unsealing court 
records

•	 �A process to appeal a decision denying ac-
cess to a court record.
“The committee included judges, court 

staff, privacy advocates, media representa-
tives and attorneys from various practice dis-
ciplines. Together they provided a breadth of 
experience and differing viewpoints, which 
enriched our discussions on many difficult 
issues. It has been my great honor to work 
alongside this dedicated group of profession-
als,” said Justice Albin. “We are confident that 
this new rule balances the public’s right to an 
open court system with the recognition that 
litigants have a right to privacy in certain in-
stances.”

The committee made recommendations to 
the Supreme Court to explain in detail the 
reasons for some of the changes in the rule. 
For example, some of the recommended 
changes to the public access rule were made 
specifically to protect the privacy of children 
in families going through divorce, custody 
disputes or other family issues where the 
children could be hurt by the public release of 
certain family information. 

The committee also recommended that the 
Judiciary:

•	 �Make more court records available at public 
access computer terminals in courthouses 
statewide.

•	 �Post on the Internet information about ev-
ery civil case filed, as well as information 
about all criminal convictions.

•	 �Create a permanent advisory committee on 
public access.

•	 �Launch a public education effort on issues 
related to open court records. 

•	 �Address the availability of electronic re-
cords and other public access issues.

•	 �Continue to address public access issues as 
circumstances change.
“Some of our recommendations are intend-

ed to ensure that the Judiciary provides free, 
readily available electronic access to court re-
cords wherever appropriate, while others take 
into account that in today’s world of instant 
access to electronic information litigants need 
a certain measure of protection from unnec-
essary disclosure of their financial and other 
personal records,” Justice Albin said. 

 “In summary, we believe we have achieved 
a balance that will keep the work of the courts 
in full view of the public, but offer responsible 
protections to individuals who come to us for 
resolution of their conflicts,” he said. “With 
the Court’s approval, the Judiciary can begin 
the process of incorporating the new Rule 
1:38 into the day-to-day operations of every 
court in the state,” said Albin.

For the press release about Albin Com-
mittee Report or to download a copy of the 
report — Administrative Determinations & 
Amended Rule 1-38 FINAL 072209 — go to 
njpa.org and click on Govenrment Affairs.

New rules on access to court records
Continues from Page 1

Fall webinars focus 
on web revenue

The Government Records Council (GRC) 
will hold its annual seminar on the Open 
Public Records Act (OPRA) on Aug. 26 from 
9:30 a.m. to 12:30 p.m. at the New Jersey State 
Museum Auditorium, 205 West State St., 
Trenton. 

The seminar is open to all, free of charge and 
no pre-registration is required. There is lim-
ited free parking in the State House garage.

A two-hour presentation by GRC Execu-
tive Director Catherine Starghill, begins at 
9:30 a.m., followed by a one-hour question 
and answer period.

According to the GRC’s announcement: 
“This seminar will assist the public, local gov-
ernment employees, governing bodies, de-
partments, boards and commissions to bet-
ter understand the mandatory requirements 
of the Open Public Records Act, as well as 
recent rulings by the Government Records 
Council and NJ Superior Court that affect the 
disclosure of government records.”

GRC holds annual 
OPRA seminar

video content to attract advertisers but also 
what brings you the most page views. 

You’ll leave this webinar armed with: 
•	 �The latest consumer statistics for  

online video 
•	 �The latest projections for online video  

advertising growth 
•	 �Best practices in online video

Online Sales series
Details about this fall’s Online Sales sessions 

will be available later this month, by mail and 
on NJPA’s website, njpa.org. Meanwhile, here 
are the topics and dates:
•	 �The Consultative Sale: Increase Online 

Revenue — Sept. 30
•	 �Tackling the Yellow Pages — Oct. 30
•	 �Small Businesses: The Final Frontier for 

Online — Oct. 28
•	 �E-mail: Growing Your Ad Revenue —  

Nov. 11

Continues from Page 2
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Automotive Advertising 
Sales

Are you a salesperson looking for 
a role with a successful, privately 
owned media group? Are you 
looking to work for a fast-paced 
company that rewards their staff 
for their hard work and sales 
results? If your answer is YES, then 
this is the opportunity you have 
been looking for. 

As an advertising sales 
professional with The Princeton 
Packet, Inc., you will be responsible 
selling a cross-section of products, 
including weekly paid and free 
newspaper group as well as 
magazines and online products. 
This diversified media plan 
will be sold across a portfolio 
of automotive prospects. Your 
responsibilities will include 
developing new business through 
active cold-calling, presentations 
and implementing ongoing 
solutions for existing accounts. 

To be considered for this role you 
must have at least 2-years of sales 
experience. Other requirements 
include a proven track record 
of hitting sales goals, strong 
communication and presentation 
skills. Valid driver’s license is 
required.

Princeton Packet Publications, 
Inc. will offer the right candidate 
very competitive base salary plus 
an excellent commission plan and 
benefits.

For consideration; please send 
resume and salary requirements 
to: The Princeton Packet, Inc., Attn: 
Advertising Director, PO Box 350, 

Princeton, NJ 08542; fax to (609) 
921-2714 or e-mail to addirector@
centraljersey.com.�  E-103009

Advertising Account 
Executive

Discover an exciting and fulfilling 
career with The Princeton Packet, 
Inc. We are looking for self-
motivated, career-oriented people 
interested in personal development 
and professional growth. If this 
interests you, we have an exciting 
opportunity as an Account 
Executive.

This position is accountable for 
meeting and exceeding revenue 
objectives by providing consultative 
services to existing clients through 
the development of strategic 
marketing plans. 

In addition, you will lead the 
acquisition effort to gain new 
business by demonstrating The 
Princeton Packet’s abilities to meet 
their advertising needs through 
effective print and web based 
advertising.

3-5 years of outside sales 
experience a must in order to be 
considered. Excellent presentation 
and communication skills are 
required. Car and valid driver’s 
license required. Good computer 
skills required. 

Position is full time, although 
part time applicants will also be 
considered. 

We reward our sales force with 
a competitive compensation plan 
that includes salary, uncapped 
incentive plan and a well rounded 
benefits plan. 

For more information on The 
Princeton Packet, Inc. visit www.
centraljersey.com. 

Send resume, including salary 
requirements to The Princeton 
Packet, Inc., Attn: Advertising 
Director, PO Box 350, Princeton, NJ 
08542; fax to (609) 921-2714 or 
e-mail to addirector@Centraljersey.
com. � E-103009

Major Accounts Manager
The Princeton Packet, Inc. has 

an opening for seasoned media 
sales professional to manage 
an established major accounts 
territory. 

Minimum 5 years advertising 
sales and/or sales management 
experience required This position 
is accountable for meeting and 
exceeding revenue objectives by 
providing consultative services 
to existing clients through the 
development of strategic marketing 
plans. 

The right candidate will lead 
the acquisition effort to gain new 
business by demonstrating The 
Princeton Packet’s abilities to meet 
their advertising needs through 
effective print and web based 
advertising.

We offer a competitive 
compensation plan that includes 
salary, uncapped incentive plan and 
a well-rounded benefits plan. 

Excellent sales, negotiation, 
organization, communication 
(written and oral) and presentation 
skills required. Attention to 
detail, analytical skills, project 
oriented, PC literacy with working 

knowledge of Power Point, Word, 
Excel required. (media preferred). 
Travel required (some overnight); 
car and valid driver’s license 
required.
Send resume, including salary 
requirements to The Princeton 
Packet, Inc., Attn: Advertising 
Director, PO Box 350, Princeton, NJ 
08542, or e-mail to addirector@
centraljersey.com. EOE.� E-10300

Online Advertising Account 
Executive

We are seeking an Online Sales 
Executive to represent nj.com – the 
online home for the Jersey Journal 
newspaper group.

This position is accountable for 
meeting and exceeding revenue 
objectives by providing consultative 
services through aggressive cold-
calling throughout greater Hudson 
County.

The right candidate will lead 
the effort to gain new business by 
demonstrating the Jersey Journal 
and its community newspaper 
group’s ability to meet advertisers 
needs through newsmedia website 
advertising.

We reward our sales force with 
a competitive, uncapped incentive 
plan which includes a base salary. 
Health care, including dental starts, 
day-one.

Excellent presentation and 
communication skills are 
required. 3-5 years of outside 
sales experience a must to be 
considered. Car and valid driver’s 
license required. Good computer 
skills required.

Position is full time, although 
part time applicants will also be 
considered.

If you would like to represent the 
Jersey Journal newspaper online, 
send your resume and cover-
letter to:

The Jersey Journal, Attn: 
Training Department, 30 Journal 
Square, Jersey City, New Jersey 
07306, or email to aroselli@
pennjerseyadvance.com� E-103009 

T I M E LY F E AT U R E S M I C R O S I T E S
READY-TO-DEPLOY AND-SELL
THEMED SITES

CALL GWEN AT 800-223-1600 FOR FURTHER INFO

NEW WAYS TO

MAKE MONEY WITH
METRO ONLINE

Monetizing your Web site just got easier with these ready-to-
deploy and-sell themed microsites. Heeding the call for online
solutions that can deliver immediate results, Metro developed
Timely Features MicroSites to give publications what they need
to successfully implement an extension to their online efforts
in a cost-effective, timely and highly-professional way.

M E T R O A D S O N D E M A N D
ON-CALL AD CREATION FOR PRINT
AND WEB
Wouldn’t it be great if you could create as many print and Web ads as
possible without overloading your creative staff or worrying if there
was enough staff in-house to design and produce those ads on
deadline? Wouldn’t it also be great if those ads were customized for
your clients and ready the next morning? And, wouldn’t it be great if
you didn’t have to make any long-term or ad-quantity
commitments?

A revolutionary new online application that allows you to
make spec ads and finished ads right on your computer. All

you need is a Web browser and an Internet connection. Unlike
other template-based programs, MiAD is content-driven, which

gives you unmatched flexibility and control to meet
demanding ad requirements. MiAD is easy to use,

yet delivers sophisticated results.

O N L I N E A D D E S I G N T O O L
METRO INTERACTIVE AD

DESIGNER (MiAD)

MAKE MONEY WITH METRO’S
FAMILY OF CREATIVE SERVICES...ONLINE!

WWW.METR O C R E ATI V E C O N N E C T I O N . C O M

Metro Creative Graphics, Inc. • Voice 800.223.1600 • E-mail gtomaselli@metro-email.com

• Help Wanted
• Work Wanted
• For Sale

Only $40 for your ad in 3 issues of InPrint and 3 months on our website — www.njpa.org 
In-column employment ads are limited to one position per ad. 
Display classified ads are just $5 per column inch, per month; minimum 2 column inches.Classified Ads!

INPrint
Classified Ad
Deadline

20th  of the month 
prior to publication

Have skills?  Seek work with a 
classified ad in InPrint and on NJPA’s 
website. 3 months, $40. Call 609-406-
0600 ext. 17 or email clangley@njpa.org

MAILING SERVICES 
45 Dutch Lane, Ringoes, nJ 08551

Be your
own Boss. 
Work your own hours. 
Earn high commissions.
We seek high energy, motivated sales professionals  
to sell advertising in local specialty publications, 
including coupon books, sports magazines and family 
publications. Full or part time, flexible hours. 

Contact Gerri Guld of Direct Printing at (267) 474-3862
or e-mail directprint@aol.com.


